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Preface
Dear Reader,

Women Entrepreneurs means the women or a group of women who initiate, organize
and operate a business enterprise.

A women entrepreneur is therefore a confident, creative and innovative woman the
ripple effect of women’s success contributes fiercely to their local economy and touches lives
across their community.

Women entrepreneurs account for improves economic growth and stability within a
county. Women entrepreneurs inspire other women to start businesses. This leads to more job
creation for women which ultimately helps in reducing the gender gap in the workforce.

Women entrepreneurs in India have signification influenced the social and economic
demographics of the country. They are active in sectors such care and technology, bringing
new ideas and approaches to traditional industries and creating innovative products and
Services.

This book is directed at students and ordinary citizens, women with no formal back
ground in the field and who may be studying entrepreneurship, marking computer science,
engineering or fields.

Dr. Ratan P. Solanki,
Dr. Jaimini C. Solanki, and
Ms. Bhartiben R. Prajapati
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A Study On Savings and Investment Pattern of Salaried Women in Rajkot
District
Ms. Vidhi Monani
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ABSTRACT

"In order to prevent difficult circumstances at any point in their lives, women should
begin to consider and comprehend the significance of money, savings, and its investment
aspect.” They must acquire the abilities to make financial plans. Women typically don't invest
their money; instead, they opt to leave it idle. People frequently believe that this "idle cash”
can be used to pay bills with ease. The research study only comprised a group of women
employees who were paid a salary because the respondents were limited to those who had a
fixed income. Because they are not professionals or business owners, salaried women
employees have different investment patterns because they prioritize stability, tax savings,
regular income streams, safety, and retirement benefits. Based on the savings and investment
habits of salaried women in the Rajkot district, the study was conducted. The distribution of a
closed-ended questionnaire is how primary data for the study are gathered. A percentage
analysis and Rank test have been used to analyse the data.

Keywords: Women, Investment pattern, Savings, Rajkot
INTRODUCTION

The traditional role of women was limited to the home, but it has since expanded to
include competition with males in other spheres. This is because of the education she is
receiving, government programs and policies that support women, and the employment
opportunities that have arisen as a result of modernization, urbanization, industrialization,
liberalization, globalization, and other related processes. Women now have more options than
ever before to achieve economic independence and a greater degree of participation in the
political and social spheres. The modern woman is a demanding taskmaster who balances being
a smart businesswoman, a homely wife, and an honest companion with such ease and grace

that it is quite admirable.

1|Page


mailto:vidhimonani.mba19@gmail.com
mailto:jay@jaydesai.net

ISBN-978-81-971187-8-4
First Edition

Like their male counterparts, women enjoy going to social events, functions and places
a high value on her social life. In the past, men would dissuade women from leaving their
homes to attend social gatherings. The order has now altered due to the rise in education,
particularly among women, and the resulting shift in the social views of educated women. The
modern woman has begun to take responsibility for her physical well-being, cultural
requirements, interests, academic goals, social interactions, religious activities, leisure needs,
etc. Contemporary women are socially conscious and actively working to raise the standing of
women in society as a whole. Rising consciousness and learning have motivated women to

leave the four walls of the house.
OBJECTIVES OF THE STUDY

1. To determine the rationale behind investment preference.

2. To determine the degree of knowledge that investors have about different investment
options.

3. To investigate the issues that investors face when making investments.

4. To ascertain the elements impacting investors' satisfaction.
REVIEW OF LITERATURE

(T & J, 2023): It was discovered that among Indians of the new age, there is very little
awareness of and preference for investing. With regard to preferred investment avenues and
factors, investment objective, investors' attitude toward risk, timely diversification, and
investor type based on investment attitude from various SRM IST schools, the study has
attempted to evaluate the salaried class teaching investors' perceptions.

(Sabri, Reza, & Wijekoon, 2020): The purpose of this study is to ascertain the working women's
financial well-being (FWB), savings and investing habits, and financial management in
Malaysia's public sector. Through the use of a multi-stage random sample process, 722
respondents were chosen. Working women's financial position revealed that 44.3% of them
believed their wage just covered their basic needs, while 39. 2% believed their assets exceeded
their debt. Additionally, almost 80% of the participants adhered to sound money management
techniques.

(JOSEPH & M, 2019): The Indian financial markets now offer a variety of financial products,
including derivatives, mutual funds, DVRs, life and non-life insurance plans (Unit Linked
Investment Plans, or ULIPS), pension plans, and plans for the education of children. Everybody

has different preferences when it comes to investing their money, and each person behaves
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differently in this regard. An individual's investment behaviour is determined by a variety of
factors, including market conditions, investment product risk, rate of return, and personal traits.
(HEMALATHA & PAVITHRA.S, 2018): The study's foundation is the savings and
investment habits of district of Coimbatore salaried women. The primary data used in the study
were gathered through the distribution of a closed-ended questionnaire. The study determined
the degree of satisfaction, awareness, preference, and problem intensity with respect to
financial commitment. When selecting an investment, investors cite financial security as their
top consideration. Thus, greater investment protection should be offered by the government.
(V.GJisha & Gomathi, A Study on the Perception of Investment Pattern among Urban
Working Women with Reference to Coimbatore City, 2017): The research study is predicated
on an examination of the income and investment patterns of respondents, in this case, working
women residing in Coimbatore. Fifty respondents each received a standardized questionnaire,
which was used to gather data. This study examined how often salaried female employees take
into account both good return on investment and safety.

(VasagadekarPriya, 2014): According to a study, women nowadays are receiving the finest job
offers with the highest take-home pay packages due of their high levels of education. Increasing
their fortune has become a need for Indian working women nowadays. Due to their generally
poor level of financial literacy, women find it extremely difficult to manage their portfolios
independently. Additionally, Indian working women have a poor risk tolerance. This is brought
on by a lack of solid financial understanding.

(Jain, 2014): Based on an investigation of the respondents' income and investment patterns—
that is, working women in Ahmedabad—the research study was conducted. Research was done
on employed females in the public and commercial domains. According to research, the
majority of them would rather have their money invested in gold than in fixed deposits with

banks because they wanted to be safe against future volatility.
RESEARCH METHODOLOGY

Based on the survey method, the study is an analytical research project.

Primary Data Collection: Primary data was collected from the respondents using the survey
method by distributing the questionnaire and analysing the comments.

Secondary Data Collection: Information gathered from different online downloads, books,
publications, and journals was included in the secondary data.

Sample Method: Convenient sampling method used for data collection. Collected 82 samples

by distributing questionnaire.
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Statistical Tools: The information examined using the aforementioned methods:
e Simple Frequency
e Percentage
e Ranking Method
SCOPE OF THE STUDY

Only Rajkot city has been the subject of this study. The study is limited to the variables
that the women with salaries took into consideration. Investors split their money among several
investment vehicles. Regarding the various aspects of investment avenues available in the study
area, they were asked to rate their level of preference, satisfaction, awareness, and intensity of
problem.

LIMITATION OF THE STUDY

e Primary data from 82 respondents in the Rajkot district served as the primary basis for this
study.

e This is an educational activity with financial, time-based, and regional restrictions.

e Since only 82 respondents provided data, extrapolation to other female investors is
unavoidable.

e The study's interpretation is predicated on a belief that the respondents provided accurate

information.
ANALYSIS AND INTERPRETATION

Up to 25 27 32.93
26 To 35 20 24.39
36 To 45 24 29.27
Above 45 11 13.41
Total 82 100.00
Married 45 54.88
Unmarried 37 45.12
Total 82 100.00
Primary Education 3 3.66
High School 12 14.63
Bachelor's Degree 8 9.76
Master's Degree 29 35.37
Ph.D. 9 10.98
Professional 21 25.61
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Total 82 100.00
Government Employee 40 48.78
Private Employee 42 51.22
Total 82 100.00
Joint 49 59.76
Nuclear 33 40.24
Total 82 100.00

Own 53 64.63
Rented 29 35.37
Total 82 100.00
| Monthlylncome | Frequency | Percentage |
Below 15000 14 17.07
15001-30000 30 36.59
30001-45000 21 25.61
Above 45001 17 20.73
Total 82 100.00
| Monthly Family Income | Frequency | Percentage |
Below 30000 15 18.29
30001-50000 23 28.05
50001-70000 31 37.80
Above 70001 13 15.85
Total 82 100.00
| Monthly Expenditure | Frequency | Percentage |
Below 15000 15 18.29
15001-30000 29 35.37
30001-45000 21 25.61
Above 45001 17 20.73
Total 82 100.00
| MonthlySavings | Frequency [ Percentage |
Below 20000 19 23.17
20001-40000 38 46.34
Above 40001 25 30.49
Total 82 100
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Financial Assets 69 84.15
Non-Financial Assets 13 15.85
Total 82 100.00
| Preference Of Investments | Frequency | Percentage |
Short-Term 20 24.39
Medium-Term 32 39.02
Long-Term 30 36.59
Total 82 100.00
| ExpectedReturn | Frequency | Percentage |
Below 10% 17 20.73
10% To 20% 38 46.34
20% To 30% 10 12.20
Above 30% 17 20.73
Total 82 100.00
| SourceOf Information | Frequency | Percentage |
Television 16 19.51
Newspaper 6 7.32
From Bankers 7 8.54
Pamphlets & Journals 3 3.66
Friends & Neighbors 10 12.20
Internet 15 18.29
Post Office 5 6.10
Agents / Brokers 20 24.39
Total 82 100.00

(Source: Author’s Calculation)
INTERPRETATION:

Based on above table it can be said that, 32.93% of respondents are under 25 years old,
24.39% are between 26 and 35 years old, 55.8% of respondents are married, 25.61% of

respondents are professionals, and 35.37% of respondents have a master's degree; 48.78% of

respondents work for the government; 59.76% of respondents are part of joint families; 64.63%

of respondents own their own home; 17.7% of respondents have a family income of less than
Rs.15,000, 36.59% have a family income range of Rs.1500-35000, 25.61% have a family
income range of Rs.3000-45000, and 37.80% have a family income range of Rs.50001-
700000; 35.37 percent of respondents have monthly expenditure ranges of Rs.1500-35000;

46.34 percent of respondents have monthly savings ranges of Rs.2000-40000; 84.15 percent

of respondents invest in financial assets; 39.02 percent of respondents prefer medium-term

6|Page



ISBN-978-81-971187-8-4
First Edition

investments; Regarding sources of investment, 46.7 percent of respondents said they prefer

expected rates of return that fall between 10% and 20%, while 24.39 percent said they prefer
broker advice.

REASON FOR INVESTMENT

For Future Uncertainty 58 | 13 | 8 3 0 82 1

For Increase Standard Of Living 46 | 25 | 7 4 0 82 1
For Tax Relief 23 13220 | 7 0 82 2

To Generate Capital Gain 25|28 | 17 | 8 4 82 2
For Child Education 33122 |18 | 8 1 82 1

For Child Marriage 26 | 24 | 20 | 9 3 82 1

For Buying A Home 30 27| 15| 8 2 82 1

(Source: Author’s Calculation)
INTERPRETATION:

Given the above table, it can be concluded that the majority of people invest in order to
raise their standard of living, educate their children, get married, buy a home, and prepare for

future uncertainty.

LEVEL OF AWARENESS
Investment Avenues [ High [Moderate  [Low |Tofal [Rank |
Bank Deposits 74 5 3 82 1
Chit Funds 12 50 20 82 3
Debentures 18 23 41 82 3
Gold 62 18 2 82 1
Insurance 45 31 6 82 1
Mutual Funds 49 29 4 82 1
Post office Savings 56 21 5 82 1
Bonds 28 39 15 82 2
Real Estate 36 29 17 82 1
Shares 26 37 19 82 2

(Source: Author’s Calculation)
INTERPRETATION:

Based on the above table, it can be said that most respondents are more knowledgeable
about investment options such as real estate, insurance, mutual funds, gold, bank deposits, and
post office savings.
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PROBLEMS ASSOCIATED WITH IVESTMENTS

Safety Of The Principal 62 16 4 82 1
Fluctuation In Return 41 34 7 82 1
Complex Procedure 38 31 13 82 1
Low Return On Capital 33 39 10 82 2
Low Liquidity 18 44 20 82 3
(Source: Author’s Calculation)
INTERPRETATION:

From the above data it can be said that the majority of respondents seemed to be
concerned about three issues related to investments: complex procedures, fluctuation in returns,

and principal safety.
CONCLUSION:

Given that this study examines the investment behaviour of salaried women investors,
it becomes crucial to comprehend the various kinds of investors. Women Individual investors
possess unique investing styles. Some are inherently risk-takers, ready to stake substantial sums
of money on very uncertain ventures. Even if their money's real purchasing power is gradually
decreasing due to inflation, some people nevertheless value the safety and security of cash in
the bank. The majority of individuals lie in the middle of these two extremes and are prepared
to take on some risk in the hopes of earning larger returns.

In the current financial landscape, the success of every investment decision has grown
in significance, requiring both knowledge and talent to make wise choices. Women who are
employed have distinct demands when it comes to savings, security, interest, and value growth,
thus they have various expectations from their investments. The study measured the degree of
satisfaction with investment, preference, awareness, and problem intensity. When selecting an
investment, investors put the safety of their money first. The government ought to offer greater

investment protection as a result.
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Role of women Entrepreneurship in India
Baria Narendrasinh Dalpatsinh
Assistant Professor,
Government Arts and Science College, Morva Hadaf
At. Morva Hadaf, Dist. Panchmahal, Gujarat,389115.
ABSTRACT

It is a general belief in many cultures that the role of women is to build and maintain
the homely affairs like task of fetching water, cooking and rearing children. Since the turn of
the century, the status of women in India has been changing due to growing industrialization,
globalization, and social legislation We live in the century of telecommunications, information
technology, and financial services. Female entrepreneurship is on the rise in all of these
industries, and women are becoming a force to be reckoned with. Many of the new industries
are led and supported by women. Women's entrepreneurship is beginning to emerge in all of
these areas, and women are becoming a major force in several new industries led and supported
by women. Entrepreneurs are women who create, organize, and manage businesses. India's
women entrepreneurs are changing the face of modern business, both figuratively and literally.
countries can develop their entrepreneurship and economy by including women. We can
develop our economies by improving capital formation, expanding employment opportunities.
Keyword: Women entrepreneurs, Role in India, Economic development, Government Policies
and scheme.

INTRODUCTION

In developing countries, small rural savings contribute significantly to the creation of
small and medium enterprises in India. Considering the decline of his craft in rural areas, great
importance was attached to strengthening self-determination as well as entrepreneurship.
Women's empowerment has become a key role for governments and other non-governmental
organizations. Women have a natural ability to succeed as entrepreneurs. Women's
entrepreneurship is an essential and natural process. Numerous studies conducted over the past
decade have debunked the myth that entrepreneurship is a matter of innate ability or limited to
certain segments of society. The situation of women working in the service industry has
improved significantly. As a result of her entrepreneurship boom over the past two decades,
more and more women in India are taking on new dimensions in business, both literally and

figuratively.
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OBJECTIVES OF THE STUDY:

» As previously mentioned, women have historically been involved in entrepreneurship
on several occasions.
» Women's entrepreneurship is growing at national and international levels.
» It is important to understand how women have contributed to economic development
throughout history
» To highlight the factors influencing the women entrepreneurs.
» To study the major constraints faced by the women entrepreneurs.
» To draw conclusions and suggestions.
Concept of Women Entrepreneurship
Women Entrepreneurship can be defined as a woman or group of women who start,
organize and run a business. The Government of India defines Women Entrepreneurs as
"enterprises owned and controlled by women, having a financial interest of at least 51 per cent
in the capital and providing at least 51, percent of the jobs created by the business to women".
Defined. women entrepreneurs were inspired to join due to push and pull factors that
encouraged them to pursue independent work and stand on their own two feet. A sense of
independent decision-making in their lives and careers is the driving force behind this drive.
women are burdened with housework and family responsibilities and want to be independent.
Influenced by these factors, women entrepreneurs choose a career as a challenge and an urge
to do something new. This situation is called a pull factor. Although these are push factors,
women are forced to participate in business activities by their families, and the responsibility
is placed on them.
Historical Background of Women's Entrepreneurial Activities
When it comes to entrepreneurial activities in the 1950s, these women can be divided
into two categories. The first category of women engaged in entrepreneurship ran and founded
companies where there were no men to generate income. In order to provide income for the
family, women stopped their education and gave up other goals. As a woman suffering from a
neurological disorder, it was extremely difficult for both women and men to break free of social
patterns and coding. However, the number of such women, was small in the 1950s as they were
in short supply for other reasons. In many cases, the women's families also took the business
away from them, leaving them and their families dependent on the business, whether or not
they had the means to continue it. Women Entrepreneurs in the 1960s: The 1960s was a time

in society when many educated women began to desire success in their careers. At this time,
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women were married and accepted the social norms imposed by socio cultural traditions. Over
time, they succeeded in establishing small one-woman businesses in the country, of which had
little success. These activities still include activities that are self-destructive and activities that
require self-employment, but these activities involve not only economic opportunities but also
the meaning of one's own life. In a sense, it also contains the seeds of a desire to find something.
The purpose of this was survival, but still not economic autonomy or self-sufficiency. In the
1970s, women entrepreneurs became widespread, many of whom entered professional life after
completing their studies. These women paved the way for other women in her year. For them,
it was not only ambition that was decisive, but also the decision to become self-employed. |
am confident that this decision was not made out of disappointment or helplessness. This was
an active decision to take control of my own destiny. Building new business ventures by her
educated women in the 80s: In the 80s, women had the most advanced and sophisticated
technical skills. They were often welcomed into their father's or husband's company and
worked as equal partners. In many her regions and in many frontiers, her ten years that we have
lived in have been her ten years of her breakthrough for women. In the last century, women
belonged to the category of individuals who had the power to make their own decisions and
initiations. However, these decisions and the beginning of her did not go smoothly. In the
1990s, there was a different kind of entrepreneur: a woman who decided to become
entrepreneurial and make a difference for herself. It was a time when women were competent,
confident, active and assertive. There was no doubt that they were making the right decision.
Emergence of Women Entrepreneurs Worldwide

In fact, entrepreneurship is a very popular field these days. It seems to be very popular
all over the world. women are likely to become entrepreneurs at an above-average rate
compared to men. According to the U.S. Census, countries have significantly increased the
number of women entrepreneurs. The U.S. International Revenue Service (IRS) has thousands
of businesses owned by women, including hair salons, dry cleaners, photography studios,
textile mills, trucking companies, transportation companies, highway companies, and
construction businesses. exists. Companies etc. 38% of small businesses in the United States
are run by women. The growth rate of approximately women-owned businesses in developing
countries is higher than the growth rate of her women-owned businesses in developed
countries. According to statistics, the growth rate of Malaysia is 24 percent, Thailand's growth

rate is 30 percent, and the Philippines' growth rate is 36 percent.
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Women Entrepreneurship in India

If society is a vehicle, then both men and women are the wheels of the vehicle. The
creation of a nation requires the participation of both men and women in the processes involved
in the construction of national life. India's population of people lives in villages of about
700,000, occupying 70 percent of the country's total area. According to a United Nations report,
56 percent of the rural sector workforce is male and 33 percent female. Women in India have
been fighting for the right to run their own businesses since independence more than 60 years
ago. They still face various socio-economic challenges. She has 4,444 women entrepreneurs in
India, making up a small portion of the total number of women entrepreneurs. Attitudes, social
traditions, and kinship systems have hindered the advancement of women entrepreneurs. Due
to lack of technical knowledge and competition from men, women in India contribute the most
to the domestic industry Policies and Programs for Women Entrepreneurs in India in India, the
Micro, Small and Medium Enterprise Development Authority, various State Small Industries
Development Corporations, nationalized banks and even NGOs have launched various
programs including the Entrepreneurship Development Program (EDP). We are running a
program. It caters to potential female entrepreneurs who do not have the appropriate
educational background or skills. The DC Department (MSME) has also opened a Women Cell
at to provide coordination and assistance to women entrepreneurs facing specific challenges.
There are several other Her government programs at central and state levels that help poor
women set up training income generating activities to help them become financially
independent. Small Industries Development Bank of India (SIDBI) also implemented her 4,444
special programs for women entrepreneurs. In addition to special programs for women
entrepreneurs, various government programs for MSMEs also provide certain special
incentives and benefits to women entrepreneurs. For example, under Prime Minister Rojgar
Yojana (PMRY), women beneficiaries will be given priority. The government has also made
several relaxations for women to facilitate the participation of women beneficiaries in the
program. Similarly, under the Ministry of MSME's MSE Cluster Development Program, the
contribution of the Ministry of MSME is between 30-80% of the total project in case of severe
interventions, but in case the cluster is owned and managed by women. it's different.
Entrepreneur M/o MSME contribution can be up to 90% of project cost. Similarly, under the
Small and Medium Enterprise Credit Guarantee Fund Scheme, guarantees are typically

available for up to 75% of the loan granted. However, coverage for small businesses run or
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owned by women is 80%. Below are approximately special programs for women entrepreneurs

run by government agencies and related institutions.
ENTREPRENEURSHIP AND THE ECONOMY

The role of women in development Over the past three decades, entrepreneurship has
become a phenomenon that spreads throughout the world, irrespective of the level of
development. Business creation can be defined as helping women to gain economic freedom,
improve their economic status in society, and increase their economic empowerment. women
entrepreneurs are making a huge impact in almost every sector of the economy. Human,
physical and financial resources determine a country's economic growth and development.
Through the acquisition of additional production factors or the technological development of
factors, an economy can achieve higher levels of growth. The purpose of planned development
is to make the best use of human resources. The socio-economic development of a country is
brought about by industrialization. Entrepreneurship is largely responsible for the economic
development of a country. This characteristic is the result of the actions and activities of a
special segment of the population called entrepreneurs. Currently, the entrepreneurship
industry is booming in India.

Tips & Suggestions for Women Entrepreneurs
Tips for Women Entrepreneurs
» Start a business that works for you and your personal life
Research the product/ service
Assess the market

Start business with adequate funds

YV V VYV V

Do networking.

» Consult with professionals.
Here are some suggestive measures, to solve the problems confronted by them and for
running their enterprise smoothly.

> Proper technical education to the women and opening of women development cells.
Improvement of identification mechanism of new enterprise.
Assistance in project formulation and follow up of training Programmes.
Credit facilities, financial incentive and subsidies

Adequate follow-up and support to the women enterprises.

YV V V V

Women Enterprises research and application from time to time have to be documented.
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Conclusion

In any developing country, there will be many women entrepreneurs who can play an
important role in economic development, especially in new product development. Even in
developed countries such as the United States and Canada, the number of small businesses
owned by women is increasing, with their share increasing by 4,444 businesses last year.
Furthermore, it is clear that these are complementary when it comes to the empowerment and
development of women entrepreneurs. Participation in development activities is a necessary
precursor to women's empowerment. Through participation in various entrepreneurial
activities, women have gained power, including empowerment in society, economy, culture
and other areas of life. It is clear that in most sectors of the economy, women entrepreneurs

have made significant contributions to economic development over the years.
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Abstract

An entrepreneur is an individual who creates a new business, bearing most of the risks
and enjoying most of the rewards. The process of setting up a business is known as
entrepreneurship. Economists have never had a constant definition of an entrepreneur. The
word entrepreneur comes from French verb entrepreneur which means “to undertake”.

An entrepreneur means a person who is willing to risk his business for any innovative
idea and which is different approach towards expanding and developing business. Which
basically means a person who is focused on developing a topic or idea where the entrepreneur
is almost obsessed with his/her idea and before putting things into action he/she would consider
every aspect of research and analysis for that particular idea including researching about
competitions and cost of business and possibilities of profits and losses. They basically are the
persons who are just creative and sees the world from different visions or their point of view.
Introduction

Entrepreneur commonly face many obstacles when building their companies. The three
that many of them cite as the most challenging include overcoming bureaucracy, hiring talent,
and obtaining financing.

Every entrepreneur is not the same and they don’t have same goals either. Majorly there
are four types of entrepreneurs.

Which are as below: -

% Builder
%+ Opportunist
% Innovator
¢ Specialist
e Builder
Builders basically seek to build out a strong infrastructure by hiring the best talent and

seeking the best investors. They seek to create scalable business within short time frame.
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e Opportunist
Opportunistic entrepreneurs are optimistic individuals with the ability to pick out
financial opportunities, get in at the right time, stay on board during the time of growth, and
exit when a business hits its peak.
e Innovator
Innovators are those rare individuals that come up with a great idea or product that no
one has thought of before. For example, Elon Musk, Dhirubhai Ambani, or Ratan Tata. These
individuals worked on what they loved and found business opportunity through their vision

and ideas.
e Specialist
These individuals are analytical and risk-averse. They have a strong skill set in a

specific area obtained through education or entrepreneurship. They will build their business
through networking, sometimes resulting in slower growth than a builder entrepreneur.
Indian Women Entrepreneur

There are many well-known and famous women in India who are known for their
visions and success rather than just being a beauty or just a housewife at home. Even though
being a housewife is also not an easy job when you have to work 24/7 and even after that no
one is appreciating you. India is a country which has thousands of casts and religion cultures
and beliefs and our culture has never taken woman for granted. From worshiping them as
Goddess to Entrepreneur they have had it all of it and not just owned it but developing and take
them to peak of it with glory and success, too.

When we talk about successful business in India especially women, we cannot neglect
Falguni Nayar for sure. She is the founder of app named NY KAA which also recently in profits
in stock market, too. Falguni Nayar is the wealthiest woman entrepreneur in India.

Then there is Vandana Luthra, who is the founder of VLCC. She started her
entrepreneurship in 1989. She is on the top list of Fortune magazine for five straight years from
2011 to 2016 for her successful business globally. Indian government also awarded her in 2013
with Padmashri.

When it is mention of successful women entrepreneurs it would be cruel to not
mentioning Indra Nooyi. She was the first woman to become a CEO of PEPSICO. Which is
such a privilege for anyone. She was also awarded with Padma Bhushan from Indian

Government in 2019.
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Then there is Kiran Mazumdar Shaw. Very few people know about this, but she is the
Founder, CEO and Managing Director of Bio Con Ltd. A very well-known pharmaceutical
company. And for her achievements in her career she was awarded with Padmashri Award in
1989 and Padma Bhushan in 2005.

Now-a-days we can see advertisements everywhere about academic tuitions. Indian
woman is not even behind in this, too. She is the co-founder of BYJU’s. Her name is Divya
Gokulnath. She was featured as one of Linked in’s top voices in 2019. BYJU’s is world’s most
valuable ed-tech startup. It offers learning through an app and website for competitive exams
like JEE, CAT, NEET and IAS and for students in classes 1 to 12.

All above are entrepreneurs of present India. Now take a look back in 90’s and their
struggles and success story and women of that time.

This is the success story about seven Gujarati women from Mumbai in 1959. They
started their business with the Capital of Rs.80 given by a social worker. And then the business
grew so well that today their yearly turnover is Rs.1600 Crore. This is the entrepreneurship of
“Shri Mahila Gruh Udyog Lijjat Papad”. When the business started first, they were making
papad for local grocery shop. It was a small business. Then they thought that if those seven
women are able to run this small business without getting out of the house then they can
develop their business and help women like them earn and expand their business.

They started their business and expanded on the terrace of their employees’ houses.
And interesting thing about this entrepreneurship was that every single woman who joined their
organization were collective owners and they were called Lijjat sisters and not an employee.
So, they were all part owners of Lijjat Papad. No matter what age, religion, or caste they were
owner of their business. Soon they started providing their product nationally. Then they started
expanding and created branches and for maintain the quality and quality the same they started
distributing dough of papad from their Flour Mill which was in center of all the branches. So
that from Bus of their Organization every Lijjat sister would come to Mill and then they would
get dough for next cycle and submit other day’s production of papad which they made at their
home and dried them on their Verandas and get paid for their production of day before. This
was the routine cycle of their lives for producing papad. And surprise visits were also paid so
that they could examine the quality of products they were making, the oil they were using or
the hygiene around their food making. As the time passed, they were also provided aluminum
papad maker for maintaining the standard methods. They were also appreciated when any
branch gained profit by giving every employee gold coin. And if they faced loss then it would

be faced by all employees of that branch, too.

18| Page



ISBN-978-81-971187-8-4
First Edition

Most important part of a successful entrepreneurship is to stick to the vision and mission
of the company. And they never forgot the vision and mission of their organization. Which is
‘Sarvodaya’. Which means progress for everyone. They are currently exporting their products
in 15 different countries other than India. They have more than 100 branches across the country
and they have 42,000 employees and strangely none of them has ever asked to leave the
organization since 1959, because their motive was ever about money. Their motive was always
increasing women empowerment. So that they all can provide better life to their children and
family.

In today’s world where business is all about gaining profits and cutting heads of anyone
who comes between profit and entrepreneur, where being practical is what necessary because
business is all about being selfish and gaining profits. In this world Lijjat organization puts
profits aside yearly to sponsor the education of children of their Lijjat sisters, no matter the
cast, or even the designation of them.

The seven business women who are so incredible that even though they had no
academic education or degree or fancy investors or any degree of foreign business management
education they managed this organization all these years and still standing still in the direction
of progress every single day are real inspiration for entrepreneurship. They are the inspiration
to every woman out there that even being at home and making small efforts in business can get
you where respect and success can be owned. Just keep window of vision open and anything
is possible.

Conclusion

They say hard work pays off. It sure does but for successful business you must not
distract business and yourself from your vision and mission. May be is will not be quick, but it
will sure become successful. Keep positivity and creativity become two side of your vision and
future will surely bright and one can become entrepreneur for sure.
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Abstract:

This research paper delves into the multifaceted role of women entrepreneurs in India,
exploring both the challenges they face and the opportunities they present. By examining the
unique problems confronted by women entrepreneurs, such as gender-based biases and limited
access to resources, and identifying potential opportunities, the paper aims to contribute to a
nuanced understanding of the current entrepreneurial landscape for women in India. Through
a combination of literature review, case studies, and empirical data analysis, the research sheds
light on the dynamics of women entrepreneurship in the Indian context.

Introduction:

The landscape of entrepreneurship in India is undergoing a transformative shift with
the increasing participation of women entrepreneurs. This shift not only reflects changing
societal dynamics but also presents a significant opportunity for economic growth and
empowerment. The role of women entrepreneurs in India is a subject of increasing importance,
shedding light on the challenges they confront and the immense potential they bring to the
business ecosystem.

KEYWORDS: Women entrepreneurship, Women Empowerment, Government Policies,
Status of Women Entrepreneur.
Background:

Historically, the entrepreneurial domain in India has been predominantly male-
dominated, reflecting traditional gender roles and societal expectations. However, recent years
have witnessed a notable surge in the number of women entering the entrepreneurial arena.
This shift is propelled by changing attitudes towards gender roles, increased access to
education, and the emergence of support networks for women in business.

Objectives:

This research aims to delve into the multifaceted role of women entrepreneurs in India,
unraveling the challenges they face and the opportunities they encounter. By understanding the
nuances of the entrepreneurial landscape for women, we seek to contribute to a comprehensive
understanding of their contributions, impediments, and the broader implications for economic

development and societal progress.
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The specific objectives of this research are as follows:
e To identify and analyze the challenges confronted by women entrepreneurs in India.
e To explore the opportunities available to women entrepreneurs within the Indian
business environment.
e To provide recommendations and insights for policymakers, businesses, and support
organizations to foster an environment conducive to women entrepreneurship.
As we embark on this exploration, the goal is to uncover the intricate dynamics of women
entrepreneurship in India, shedding light on the intersection of gender, business, and societal
expectations. Through a combination of literature review, case studies, and empirical analysis,
we endeavor to contribute to the ongoing dialogue on the role of women entrepreneurs in
shaping the future of Indian business and economy.
Challenges Faced by Women Entrepreneurs:
The journey of women entrepreneurs in India is marked by a series of challenges that, although
not insurmountable, significantly affect their entrepreneurial endeavors. These challenges stem
from a combination of societal, economic, and systemic factors, shaping a landscape that
necessitates a closer examination.
The key challenges faced by women entrepreneurs in India include:
1. Gender-Based Stereotypes:
Persistent gender-based stereotypes pose a substantial challenge for women
entrepreneurs. Preconceived notions about traditional gender roles often lead to biases
that undermine the credibility and opportunities available to women in business.
2. Limited Access to Financial Resources:
Access to financial resources remains a critical hurdle for women entrepreneurs.
Gender biases within financial institutions may result in a lack of trust, making it
challenging women to secure loans or attract investment capital for their ventures.
3. Work-Life Balance:
Striking a balance between entrepreneurial pursuits and family responsibilities poses a
significant challenge for women. Societal expectations often place a disproportionate
burden on women, making it challenging to navigate the dual roles of a business leader
and a homemaker.
4. Networking and Mentorship Gaps:
Limited access to professional networks and mentorship opportunities can hinder

women entrepreneurs from gaining crucial insights and guidance. Male-dominated
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networks may exclude women, limiting their exposure to valuable resources and
opportunities.

Lack of Training and Skill Development:

Inadequate access to training and skill development programs can hinder women
entrepreneurs from acquiring the necessary knowledge to run successful businesses.
Educational gaps and limited exposure to entrepreneurial education contribute to a lack
of confidence and preparedness.

Market Access and Competition:

Women entrepreneurs may face difficulties accessing markets and competing in
industries dominated by male counterparts. Unfair competition and bias in business
interactions can pose additional challenges for women-owned enterprises.

Legal and Regulatory Barriers:

Gender-specific legal and regulatory barriers can impede the operations of women-led
ventures. Lack of awareness about legal rights and protections can leave women
vulnerable to exploitation and discrimination.

Technological Barriers:

Limited access to and knowledge of technology can hinder women entrepreneurs from
leveraging digital tools to expand their businesses. Overcoming technological barriers
is crucial in an era where online presence and e-commerce play a significant role in
business success.

Cultural Stigma and Social Expectations:

Cultural norms and societal expectations may discourage women from pursuing
entrepreneurial ventures, particularly in unconventional or male-dominated industries.
Overcoming social stigma and changing cultural perceptions are essential for creating
an inclusive entrepreneurial ecosystem.

Intersectionality:

The intersectionality of gender with other factors such as caste, class, and region can
create compounded challenges for women entrepreneurs. Addressing these
intersectional challenges requires a more nuanced and tailored approach.
Understanding and addressing these challenges is vital for creating an environment
where women entrepreneurs can thrive and contribute meaningfully to India's
entrepreneurial landscape. In the subsequent sections of this research paper, we will
explore potential solutions and opportunities to overcome these challenges and

empower women entrepreneurs.
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The key opportunities for women entrepreneurs in India include:

1.

Government Initiatives and Policies:

Various government initiatives and policies aimed at promoting women
entrepreneurship provide a valuable opportunity for women to access support, funding,
and resources. Capitalizing on these initiatives can empower women entrepreneurs to
establish and expand their ventures.

Education and Skill Development:

The increasing emphasis on education and skill development presents an opportunity
for women to enhance their entrepreneurial capabilities. Access to educational
programs, workshops, and training sessions can equip women with the knowledge and
skills needed to succeed in business.

Networking and Mentorship Programs:

Participating in networking events and mentorship programs provides women
entrepreneurs with valuable connections, guidance, and support. Building professional
networks and seeking mentorship opportunities can open doors to collaboration,
partnerships, and business growth.

Access to Financial Resources:

Efforts to address gender disparities in access to financial resources are creating
opportunities for women entrepreneurs to secure funding. Women-focused financing
options, grants, and venture capital specifically tailored for women-led businesses
contribute to financial inclusion.

Technology Adoption:

The rapid growth of digital technology and e-commerce offers women entrepreneurs
the opportunity to reach a broader audience. Embracing technology enables women to
innovate, market their products or services, and compete more effectively in the digital
age.

Changing Consumer Preferences:

Shifting consumer preferences towards supporting women-led businesses and socially
responsible enterprises create a market opportunity for women entrepreneurs. Building
brands with a focus on ethical practices and social impact can attract a growing segment

of conscious consumers.
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7. Inclusive Business Networks:
The emergence of inclusive business networks and platforms that actively promote
diversity presents an opportunity for women entrepreneurs to connect with like-minded
professionals, share experiences, and access resources. Collaborating within these
networks can lead to valuable partnerships and business opportunities.

8. Globalization and International Markets:
Increasing globalization provides women entrepreneurs with opportunities to explore
international markets. Export promotion initiatives and global trade agreements open
avenues for women-led ventures to expand their reach and contribute to the global
economy.

9. Social Media and Online Presence:
The rise of social media platforms and online marketing offers cost-effective ways for
women entrepreneurs to establish and promote their brands. Creating a strong online
presence can enhance visibility, attract customers, and drive business growth.

10. Recognition and Awards:
Increasing recognition of women entrepreneurs through awards and accolades fosters a
positive environment. Being acknowledge for achievements not only boosts confidence
but also attracts attention and support from investors, customers, and collaborators.

11. Corporate Partnerships:
Collaborating with corporate partners and industry leaders provides women
entrepreneurs with opportunities for mentorship, joint ventures, and access to corporate
resources. Corporate partnerships can facilitate business growth and enhance
credibility.

12. Social Entrepreneurship:
The growing emphasis on social entrepreneurship presents an opportunity for women
to address societal challenges through innovative business models. Creating ventures
with a social impact can attract support from socially conscious investors and

consumers.
Conclusion:

In conclusion, the role of women entrepreneurs in India is dynamic and evolving,
marked by both challenges and opportunities that shape their entrepreneurial journey. The

challenges, including gender-based stereotypes, limited access to financial resources, and the
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perpetual struggle to balance work and family, underscore the need for targeted interventions
and a more inclusive ecosystem.

Despite these challenges, the landscape for women entrepreneurs in India is rich with
opportunities that, when effectively harnessed, can lead to transformative outcomes.
Government initiatives, education and skill development programs, networking opportunities,
and the changing landscape of consumer preferences all provide a fertile ground for women to
thrive in entrepreneurship.

The interconnected nature of these challenges and opportunities emphasizes the
importance of holistic and collaborative efforts from various stakeholders — including
government bodies, educational institutions, corporate entities, and society. Addressing gender
biases, ensuring financial inclusion, and fostering supportive ecosystems are critical steps
toward unleashing the full potential of women entrepreneurs.

As we move forward, it is imperative to recognize that the success of women
entrepreneurs is not only a matter of gender equality but also a strategic imperative for
sustainable economic development. By championing policies that empower women, promoting
educational initiatives, and fostering a culture of inclusivity, India can unlock the creative
potential and resilience that women bring to the entrepreneurial landscape.

The stories of successful women entrepreneurs serve as beacons of inspiration,
challenging traditional norms and illustrating the transformative impact that women can have
on economic development and societal progress. By embracing diversity, dismantling barriers,
and providing equal opportunities, India can create a thriving ecosystem where women
entrepreneurs play a central role in shaping the future of the country's business landscape.

In essence, the journey of women entrepreneurs in India reflects a narrative of
resilience, innovation, and empowerment. By fostering an environment that recognizes and
nurtures their potential, India can not only harness the economic contributions of women
entrepreneurs but also pave the way for a more inclusive and equitable society. As we envision
the future of entrepreneurship in India, let it be one where the barriers that hinder women's

progress are dismantled, and the opportunities for their success are amplified.
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ABSTRACT

This paper tries to attempt a study on Women Entrepreneurship — An Indian
Perspectives. Now a day, India is growing fast and the situation of India is good and improved.
The society in India is becoming advance, improved life style and standard of living. Now
people are no more orthodox and they are becoming free minded. They allow the women to
get education and to explore the world. But even after all this changing situation women have
to face some societal constraints that prevail in our society and may affect the several factors
to become an entrepreneur. However, this present study is quantitative in nature and based on
secondary data. This present study tries to focus on what is the need and importance of women
entrepreneur and which factors may affect to women to become a successful entrepreneurship.
KEYWORDS - Women Entrepreneur, Entrepreneurship, GOI

INTRODUCTION

Women are emerging as an important source of economic development. The women’s
development means the overall development of the nation. Today women are being educated
and want to be economically independence as well as expect the equal respect from the family
members and society. The educated women do not want to stay within four walls of the house.
But they want to explore the world and grab the opportunities to develop their talents. For
women, women entrepreneurs are not easy but challenging task because she has to break down
the societal constraints that prevails in the society. In this process women need to realize their
strength, opportunities, weaknesses and threats to become a successful entrepreneur in order to

achieve their potential goals.
CONCEPT OF WOMEN ENTREPRENEUR

Women entrepreneurs means a woman or group of women who initiate, organize and
operate a business enterprise. Today, women are strong, independent, intelligent, confident,

creative and innovative. She is individually or simultaneously creating employment
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opportunities for others. She has developed a strong drive which keeps her motivated to work
hard for achieving desired success.

In the advanced countries of the world, there is a phenomenal increase in the number of self —
employed women after the Second World War.

DEFINITION

According to Government of India “An enterprise owned and controlled by woman
having a minimum financial interest of 51% of the capital and giving at least 51% employment
generated to women.”

According to Ruhani J. Alice “Women entrepreneurship is based on women participation in
equity and employment of a business enterprise.”
According to J. Schumpeter “Women who innovate initiate or adopt business actively are

called women entrepreneurs.”
RESEARCH METHODOLOGY

The study is based on extensive survey of Secondary Data which is collected from
different sources like Journals (National & International), Books and various related websites

on role of women entrepreneurs and entrepreneurship.
OBJECTIVES OF THE STUDY
e To know the need of women entrepreneurs in India.
e To study the significance of women entrepreneurs in India
e To study the various government schemes for women entrepreneurs in India.

REVIEW OF LITERATURE

e Deepthi Poreddy (2020) in research paper studied and concluded that women require
continuous and appropriate support and motivation from the society, family members
and government to help them scale new heights in their new business venture. The right
kind of assistance can make these entrepreneurs a part of the main stream of national
economy and they can contribute to the economic progress of India in this era of
globalization. This research paper suggested that women entrepreneur require
government assistance a part to this awareness program and vocational training should
be conducted that enables them to understand how to conduct the business in the various
areas. Women entrepreneur guidance cell may be set up to handle various issues of
women entrepreneur.

e Dr. V. Preethi Mahesh (2020) attempts a study on women entrepreneurship, an

understanding of our Indian women and their identity and also their role in forming a
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new path. In this study the transformation that has occurred in the entrepreneurial world
where women have started playing a pivotal role in getting employed and also providing
employment. This research paper has suggested and concluded that women in India
face many constrains and government of India has taken up all possible measures and
has introduced various schemes, incentives and programs to motivate the women
entrepreneurship. Apart to this woman also require support from their family members
and society to explore the world, to develop their hidden talent and to achieve their
goals.

Vibhavari M. Chavan & Dr. Prachi A. Murkute (2016) focused on the study of
significance of women entrepreneurship and the role of women in Indian economy and
their contribution to the economic development. This research paper suggested and
concluded that the transition from home maker to women entrepreneur is not easy and
in the same way it is also difficult for a woman to succeed and sustain in her business.
Women has to learn from her experiences, adapt herself and overcome the challenges
in her field. They have to creatively utilize her strength to overcome the threats and
grab all the opportunities to minimize her weaknesses.

Vines (2014) conducted a study on role of women entrepreneurs in India. The study
mainly focuses on reasons for women for involving themselves in entrepreneurial
activities, possible success factors, factors influencing the women entrepreneurs as well
as the major constraints faced by the women entrepreneurs. The paper analyzed that
women sector occupies nearly 45% of the Indian population. At this juncture, effective
steps are required to provide entrepreneurial awareness, orientations and skill
development programs to women. The role of women entrepreneur in economic
development is also being recognized and steps are being taken to promote women
entrepreneurs. Women entrepreneurs not only require government assistance but it is a
question of clearing the ground for their moment into entrepreneurship. For ages
together they have to bring out so that they become self — reliant and self — respecting
enterprising people. Though there are several factors contributing to the emergence of
women as entrepreneurs. The sustained and coordinated effort from all dimensions
would pave the way for the women moving into entrepreneurial activity thus
contributing to the social and economic development of the members of the family and

thereby gaining equality and equal importance for themselves.
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WOMEN ENTREPRENEUR — IN INDIAN PERSPECTIVES
It has been correctly stated by our first Prime Minister Pandit Jawaharlal Nehru-
“When Women Move forward, the Family Moves, the Village Moves and the Nation
Moves”

Indian women are changing and they are fast emerging as potential entrepreneurs.
Women entrepreneurs are fast — growing economies in almost all countries. Skills, knowledge,
confidence and adaptability of the economy led to a major reason for women in business and
most importantly they are comfortable being themselves as women in the work environment.
Women are entering the business world with ideas to start small and medium sized businesses.
They are taking inspiration from role models and other women's experiences in the professional
world.

Affluent Entrepreneurs

This type of women entrepreneurs is coming from wealthy family. They are daughters
or wives of wealthy businessmen. These women have the adequate financial and other
resources to start new venture and can take business risks.

Pull Factors

While in pull factors women want to get independence and they want to come out from
house hold chores and domestic responsibility. Generally, these are educated women living in
urban areas with or without work experience who take the risk of a new enterprise with the
help of financial institutions and commercial banks. These women take up a new business as a
challenge and as an urge to do something new in order to be financially independent.

Push Factors

While in push factors women engages in business activities due to family compulsion
and the responsibility is thrust upon them. These women take up some business activity in over
to overcome the financial difficulties. Generally, Widows and single woman manage an
existing family business or develop a new business due to difficult family situations.
Motivational Factor

Women engaged in business due to push or pull factors which encourage women to
have an independent occupation and stands on their own legs. A sense towards independent
decision — making on their life and career is the motivation behind this. These women are self

— motivated and independent as well as ready to take risk and challenges.
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Rural Entrepreneurs

These women belong to rural areas and select a business based on availability of
resources and knowledge. These women start a business with low investment, minimum risk
and does not require any special skills.
Self — Employed Entrepreneurs

These are uneducated women who fall below the poverty line. They select tiny and

small enterprise which are convenient to manage and adequate for the substance of her family.
SIGNIFICANCE OF WOMEN ENTREPRENEURS

Women entrepreneurs are becoming increasingly significant in today's commerce,
industry, and business. They have recently entered the business world. In other domains such
as politics, administration, medical and engineering, technical and technological, social and
educational services, women have already demonstrated their critical significance. This is
accurate in developed nations, and in our country, they have recently begun to enter these
industries. In India, their foray into business is a relatively new one. The advanced countries
have already begun to adapt new technology and have also started women because they realize
that they need men and women both to contribute in national development.

Today, women do not see themselves as a home maker and marriage is not only career
for them. It is an expansion of what is done in the kitchen. In several industries, female
entrepreneurs are outperforming their male counterparts in terms of success. In addition to their
achievements in the fields of law, science, medicine, aviation, space exploration, law
enforcement, and the military, women are now showcasing their strength in business and
industry. If given the right opportunity, they have demonstrated that they are just as intelligent,
efficient, and hardworking as men. There has been a significant change in the societal structure,
political environment and at economy level that created various opportunities for women and

have also given them greater importance and recognition.
NEED OF WOMEN ENTREPRENURSHIP

The need of women entrepreneurs is why more and more women are taking up job or
striving their venture. There are several causes of entrepreneurship why women themselves are
involving in entrepreneurs.

Chance Women Entrepreneurship
In case of chance women entrepreneurship, the female gets chance without any prior

preparation to involve in entrepreneurship. They take up entrepreneurship as a career without
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any goals and plans. It is very simple and easy to involve and decide to go in entrepreneurial
venture by getting inspiration and motivation from few successful women in the world.
Forced Women Entrepreneurship
In case of forced women entrepreneurship, women are forced by situations to take up
entrepreneurship. The forced situation may be either death or major illness of husband, father
or earning member of family due to that responsibilities fall down on the shoulders of the
female. In this case, if women are educated that they can get job in reputed organization but
sometimes, women are not educated than this is the only option may be forced to continue and
learn the existing family business which her husband or father has left to her in case of death
of major illness or to develop a new business to overcome financial difficulties.
Created Women Entrepreneurship
In case of Created Women Entrepreneurship, women themselves is either educated,
motivated or well placed to become successful entrepreneurs from the very beginning. They
set their goal to become successful business women and has high need of achievements in the
environment by creating and running an innovative business enterprise successfully. This is
the only entrepreneurship in that women have prior preparation and has set their plans and
goals to achieve success.
REASONS THAT MOTIVATE WOMEN TO BE ENTREPRENEURS
There are several reasons that motivate women to become entrepreneurs and that
reasons might be by choice or by force.
e To take family responsibilities and business obligations.
e Need for additional income.
e To improve standard of living.
e To gain recognition, importance and social status.
e To get economic independence.
e Employment generation.
e Freedom to take decisions and to be independent.
e To improve socio — economic awareness.
e To face new challenges.
e Motivations from family and friends.
e To have a self-identity.
e To be daring and prove oneself in competitive jobs.

e Innovative thinking.
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e Various attractive incentives and schemes that offered by government.
e To utilize their free time or education.

e Desire to evaluate their talent.
GOVERNMENT SCHEMES FOR WOMEN ENTREPRENEURS IN

INDIA
The Government of India has been assigning increasing importance of the development

of women entrepreneurs in the country in recent years. Recently, in India, 45% of the start —
ups are run by women, of which over 50,000 are recognized by the government. The country
witnesses the most women led start — ups turning into Unicorns in 2021. The government of
India has increased the budget for women and child development by 14% in 2021. This
budgetary allocation also includes various development schemes.

e Bharatiya Mahila Bank Business Loan

e Dena Shakti Scheme

e Udyogini Scheme

e Women Entrepreneurship Platform (WEP)

e Stand — up India Scheme

e Economic Empowerment of Women Enterprises and start — up by women

e Mahila Coir Yojana

e Mundra Yojana Scheme

e Pradhan Mantri Rojgar Yojana (PMRY)

e Cent Kalyani Scheme
CONCLUSION

In India the entrepreneurial world is still dominated by the male sections. Women in

India faces many hurdles to become entrepreneurs and for that the government has taken up all
possible measures and promote the women entrepreneurs. The government of India has
introduced various schemes, entrepreneurial program and support cell to encourage and
motivate the women. As we know women are emerging as an important source for economic
development. Promotion of women entrepreneurship ensures economic independence.
Promotion of women entrepreneurship trains the future generation of women and it will also
solve tomorrow’s unemployment problems. Lastly, the support from the family members and

society is also required to encourage women to become entrepreneurs.
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ABSTRACT:

Today women’s development has been considered significantly for the overall
development of the nation. Well educated women do not want their lives to remain in the four
walls of the residences. They expect equal rights and respect from society and authorities.
Today in India with growing population we want to take necessary steps to nurture the
entrepreneurship particularly women empowerment through their entrepreneurship. The
women’s entrepreneurship has been recognised during the last couple of years as an important
untapped source of economic growth. They are emerging as doctors, scientists, managers,
designers, interior decorators, publishers, manufacturers and still exploring new avenues of
economic participation. The Women entrepreneurs create new jobs for themselves and others.
They also give the society with better solutions to management, organisation and business
problems. This paper highlights the women entrepreneurs and their role in developing Indian
economy. This paper study is based on the secondary data which is derived or collected from
various available sources like research papers, journal, websites, reference books, reports etc.

INTRODUCTION:

The Entrepreneurship is defined as the creation of new business enterprises by
individuals or small groups in order to generate profit while taking financial risk. In various
developing countries like India, the entrepreneurship plays major role to create job
opportunities which leads to countries tackling issues like unemployment, poverty, increase
living standards etc. A woman entrepreneur is a person who accepts various challenges and
performs roles to meet the personal needs and become economically independent. A strong
desire to do something positive is an inbuilt talent of entrepreneurial women, who are capable
of contributing values in both family and social life. Women entrepreneurs are having
confidence to initiate, organize and operate a business enterprise. Women entrepreneurs have
been increasing drastically and improving the economic status of the country. They basically
engage in business in order to gain confidence and to stand on their feet. They actually want to

fulfil their personal needs and turn out economically independent
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According to our former president Shri APJ Abdul Kalam “empowering women is a perquisite
for creating a good nation, when women are empowered, society with stability is assured.
Empowerment of women is essential as their thoughts and their value systems lead to the

development of a good family, good society and ultimately a good nation”.
WOMEN ENTREPRENEURS IN INDIA:

In the 90’s the women in India were not occupied in any type of self-employment. In
this time, the women usually were doing agriculture and household activities. After adopting
liberalization, privatization and globalization, the women started changing their mind set and
adopted their entry in entrepreneurial activities. Initially, the women started their business
related to home made products like papad, pickles etc. After some decades, various
developments were seen in women entrepreneurship. Later they focused on various
entrepreneurial activities related to small and medium enterprises like manufacturing, trading
and service sector. Indian government found that women play an important role in the
development of economy of India, so they started recognizing women in various activities.

1. Trade Related Entrepreneurship Assistance and Development (TREAD) Scheme for
Women - Provided by the Ministry of Micro, Small & Medium Enterprises.
Priyadarshini Yojana Scheme by Bank of India
Indira Mahila Yojna
SIDBI Marketing Fund for Women (MFW)

Swayam Siddha provided under Schemes of Ministry of Women and Child

o &~ W DN

Development

6. Prime Minister Employment Generation Programs Provided by Khadi and Village
Industries Commission (KVIC) and coir board

7. Mahila Samiti Yojna

8. NGO’s Credit Scheme

9. Women’s Development Corporations (WDCs)

10. Marketing of Non-Farm Products of Rural Women (MAHIMA)

11. Assistance to Rural Women in Non-Farm Development (ARWIND) schemes

12. SBI’s Stree Shakti Scheme

13. Integrated Rural Development Program (IRDP)

14. Micro Credit Schemes
The various NGO’s, banks, government of India and other institutions have motivated

women to start their own business. They have also encouraged women empowerment. It was
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not so easy for women to become an entrepreneur from a housewife so it’s a very long journey

in this field and the future is very difficult and competitive.
MAJOR ROLE OF WOMEN ENTREPRENEURS IN INDIA:

(A) Economic Contribution:

Women’s economic activities contribute directly to growth and efficiency in dealing
with informal business problems and poverty reduction is one of the main issues for policy
makers.

1) Generation of Capital:

The women entrepreneurs create the savings of the public through the issue of IPO,
industrial securities. Investment of public savings in industry results in productive utilization
of national resources. This results in increase in capital formation which is essential for rapid
economic growth of nation.

i) Reformation in Per Capita Income:

Women entrepreneurs in India convert the latent and idle resources like land, labour
and capital in to national income and wealth in the form of goods and services. They help to
increase the country’s net national product and per capita Income which are important
standards for measuring the economic growth.

iii) Creation of employment:

Women entrepreneurs in India are playing an important role in generating employment
both directly and indirectly. By setting up micro and small scale industries, they offer jobs to
people which intern create the employment in rural as well as in urban areas.

(B) Social Contributions:

Women entrepreneurs contribute towards improving the balanced regional
development and improvement of living standards in the country.
i) Overall Regional Development:

In India, the women entrepreneurs minimize the regional disparities in economic
development. They set up industries in backward areas or rural regions to avail the resources,
concessions and subsidies offered by government.
if) Increase in living standards of people:

The women entrepreneurs generate the job opportunities in various parts of India which
enhance the income of people working with them. With the setting up of small scale industries,

reduction of scarcity of essential commodities and introducing new products can be achieved.
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The women entrepreneurs in our country are producing variety of goods on a large scale and
offering them at low rates, as a result, achieving improvement in the standard of life.
iii) Innovation:

Innovation is the key to entrepreneurship. It implies the commercial application of an
invention. As an innovator, the entrepreneur assumes the role of a pioneer and an industrial
leader. The Entrepreneurs have contributed many innovations in developing new products and
in the existing products and services. All these have resulted in economic development by way
of generating employment, more income etc.

(C) Other Contributions:

The women entrepreneurs play major role in changing the culture and living standard
of whole society. In India, women participate outside the house and develop the sense of
independence and confidence too. Thus women entrepreneurs are directly or indirectly playing
an important role in environmental protection, back ward and forward integration and are
acting as change agents, thus contributing to the economic growth of the country.
CONCLUSION:

The position of women in the Indian society is clearly in the process of transformation
and have important impact of future social development. Indian women play an important role
in initiating socio-economic progress of the country. The women in urban and rural areas
should be given access to good opportunities so that they can bring about positive social change
and contribute to the growth of the country. The women entrepreneurs must be moulded
properly with entrepreneurial. The women in India are no longer an abla (weak) and remain
confined to within four walls of house. They are participating and performing well in all spheres
of activities such as academics, politics, administration, space and industry.

In India we have large numbers of women who are well qualified, professionally
qualified, competent and capable of becoming entrepreneurs. In spite of this today we have
very few women entrepreneurs in our country. Thus we can conclude, women entrepreneurship
is increasing in India, at slow but steady pace because Indian Women faces many hurdles today

also.
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Abstract

It is a general belief in many cultures that the role of women is to build and maintain
the homely affairs like task of fetching water, cooking and rearing children. Since the turn of
the century, the status of women in India has been changing due to growing industrialization,
globalization, and social legislation. With the spread of education and awareness, women have
shifted from kitchen to higher level of professional activities. Entrepreneurship has been a
male-dominated phenomenon from the very early age, but time has changed the situation and
brought women as today’s most memorable and inspirational entrepreneurs. In almost all the
developed countries in the world women and putting their steps at par with the men in field of
business. The role of Women entrepreneur in economic development is inevitable. Now-a-days
women enter not only in selected professions but also in professions like trade, industry and
engineering. Women are also willing to take up business and contribute to the Nation’s growth.
There role is also being recognized and steps are being taken to promote women
entrepreneurship. Women entrepreneurship must be moulded properly with entrepreneurial
traits and skills to meet the changes in trends, challenges global markets and also be competent
enough to sustain and strive for excellence in the entrepreneurial arena.

Keyword — women entrepreneurs, Role in India, Government Policies and scheme,
Introduction

In developing economies, the small savings of rural areas are contributing more in
establishing the small and micro enterprises in India. In the light of demise of rural artisanship,
entrepreneurship has been given much importance as well as empowerment too. The women
empowerment has been important role of Governments and other non-governmental
organizations. The women are endowed with innate power that can make them successful
entrepreneurs. Women entrepreneurship is inherent and also a natural process.

Entrepreneurship is considered as one of the most important factors contributing to the
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economic development of the society. There are evidences to believe that countries which have
proportionately higher percentage of entrepreneurs in their population have developed much
faster as compared to countries, which have lesser percentage of them in the society. In India,
women constitute around 48 percent of the population but their participation in the economic
activities is only 34 percent. As per the Human Development Report (2007), India ranks 96th
on the gender related development index of 137 nations. The gender empowerment measures,
which estimate the extent of women participation in the country's economic and political
activities, rank India as 110th of the 166 nations. In the emerging complex social scenario,
women have a pivotal role to play. Now women have taken up entrepreneurial role in order to
create a meaning for themselves. The traditional roles of housewives are gradually changing
into women entrepreneurs. Some of the factors responsible for these changes are better
education, changing socio cultural values and need for supplementary income. When proper
exposure, education and knowledge are imparted to them, Indian women will prove themselves
to be highly potential productive force for the development of the nation.
Concept of Women Entrepreneurs

Women Entrepreneurs may be defined as the women or a group of women who initiate,
organize and operate a business enterprise. The Government of India has defined women
entrepreneurs as —an enterprise owned and controlled by women having a minimum financial
interest of 51 per cent of the capital and giving at least 51 per cent of the employment generated
in the enterprise to women. Women entrepreneurs engaged in business due to push and pull
factors which encourage women to have an independent occupation and stands on their on legs.
A sense towards independent decision-making on their life and career is the motivational factor
behind this urge. Saddled with household chores and domestic responsibilities women want to
get independence. Under the influence of these factors the women entrepreneurs choose a
profession as a challenge and as an urge to do something new. Such a situation is described as
pull factors. While in push factors women engaged in business activities due to family
compulsion and the responsibility is thrust upon them.
Review of Literature

The study by Rani (1996) found that the availability of leisure time motivated women
entrepreneurs from higher income classes. Contrary to the above, women entrepreneurs are
forced to take entrepreneurship in the absence of any other means of contributing to family
income. The study also found that, family support and encouragements are the highest

facilitating factor which helped women to aspire entrepreneurship. Traditional concept of the
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entrepreneurship cited the desire to self-employed, to generate income and to utilize skills
according to Hookoomsing and Essoo (2003), Women's reasons for starting business are not
always often driven by positive factorsemployment opportunities, dissatisfaction with a current
job or the need for flexible work, these factors tend to be most predominant among women
within developing economies. A previous study also observed that the primary concern of
women NGO founders in India is pursuing the NGO's mission than the earnings.

conduct a comparative assessment of multi-dimensional issues & challenges of women
entrepreneurship, & family business. The study identified Psychographic variables like, degree
of commitment, entrepreneurial challenges & future plan for expansion, based on demographic
variables. Through stratified random sampling & convenience sampling the data have been
collected from women entrepreneurs working in urban area of Lucknow. The study identified
business owner’s characteristics as self perception self esteem, Entrepreneurial intensity &
operational problem for future plans for growth & expansion. The study suggested that though,
there has been considerable growth in number of women opting to work in family owned
business but they still have lower status and face more operational challenges in running
business.

present a detailed exploration of men & women entrepreneur’s motivations,
background and experiences. The study is based on the data collected from successful women
entrepreneurs. Out of them 59% had founded two or more companies. The study identifies top
five financial & psychological factors motivating women to become entrepreneurs. These are
desire to build the wealth, the wish to capitalize own business ideas they had, the appeal of
startup culture, a long standing desire to own their own company and working with someone
else did not appeal them. The challenges are more related with entrepreneurship rather than
gender. However, the study concluded with the requirement of further investigation like why
women are so much concerned about protecting intellectual capital than their counterpart.
Mentoring is very important to women, which provides encouragement & financial support of
business partners, experiences & well developed professional network. Greene etc. (2003),
evaluate the research & publication contribution in the area of women entrepreneurship. The
study categorized various journal & resources of research on the basis of certain parameters
concerned with women entrepreneurship like gender discrimination, personal attributes,

financing challenges, business unit, context and feminist perspectives.
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Objectives and Research Methodology of the Study
The study is based on secondary data which is collected from the published reports of
RBI, NABARD, Census Surveys, SSI Reports, newspapers, journals, websites, etc.
The study was planned with the following objectives:
e Toidentify the reasons for women for involving themselves in entrepreneurial activities
e To determine the possible success factors for women in such entrepreneurial activities.
e To make an evaluation of people’s opinion about women entrepreneurship.
e To discuss the development of women entrepreneurs through small and medium
enterprises.
e To highlight the factors influencing the women entrepreneurs.
e To study the major constraints faced by the women entrepreneurs.
e To draw conclusions and suggestions.

Women Entrepreneurship in India-Women are generally perceived as home makers
with little to do with economy or commerce. In Modern India, more and more women are
taking up entrepreneurial activity especially in medium and small scale enterprises.

Even as women are receiving education, they face the prospect of unemployment. In
this background, self employment is regarded as a cure to generate income .The Planning
commission as well as the Indian government recognizes the need for women to be part of the
mainstream of economic development. Women entrepreneurship is seen as an effective
strategy to solve the problems of rural and urban poverty. Traditionally, women in India have
been generally found in low productive sectors such as agriculture and household activities.
Human Development Report 2004 ranks India 103 in Gender related Development Index
(GDI). As per 2001 census; women constitute nearly half of India’s population. Out of this
total, 72% were engaged in agriculture, 21.7% in other non agricultural pursuits with only 6.3%
in household industries.

Women entrepreneurs in India are handicapped in the matter of organizing and running
businesses on account of their generally low levels of skills and for want of support system.
The transition from homemaker to sophisticated business woman is not that easy. But the trend
is changing. Women across India are showing an interest to be economically independent.
Women are coming forth to the business arena with ideas to start small and medium enterprises.
They are willing to be inspired by role models- the experience of other women in the business

arena.
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The role of women entrepreneurs is especially relevant in the situation of large scale
unemployment that the country faces. The modern large scale industry cannot absorb much of
labour as it is capital intensive. The small scale industry plays an important role absorbing
around 80% of the employment. The myth that women cannot engage in productive
employment needs to be dispelled. They can be encouraged to set up small and medium scale
industries on their own initiative. Entrepreneurship development for women is an important
factor in economic development of India. Rural women can be encouraged to start cottage
industries. Rural based micro enterprises have been encouraged by the government by various
schemes-such as Integrated Rural Development Program (IRDP), Training of Rural Youth for
Self Employment, and Development of Women and Children in Rural Areas. The aim is to
remove poverty through entrepreneurial programs.

Top Ten Women Entrepreneurs

Worldwide, businessmen, economists and politicians today assent that, “Women owned
businesses boost the economy’. Presenting here, dames who pioneer ‘women entrepreneurship’
and epitomize the female power globally. 1 Madame C.J. Walker 2. Gabrielle Bonheur
‘Coco’Chanel 3. Estée Lauder 4. Mary Kay Ash 5. Lillian Vernon, 6. Martha Stewart, 7. Anita
Roddick 8. Vera Wang 9. Oprah Winfrey, 10. Debbi Fields.

Policies and Schemes for Women Entrepreneurs in India

In India, the Micro, Small & Medium Enterprises development organisations, various
State Small Industries Development Corporations, the Nationalised banks and even NGOs are
conducting various programmes including Entrepreneurship Development Programmes to
cater to the needs of potential women entrepreneurs, who may not have adequate educational
background and skills. The Office of DC has also opened a Women Cell to provide
coordination and assistance to women entrepreneurs facing specific problems. There are also
several other schemes of the government at central and state level, which provide assistance
for setting up trainingcum- income generating activities for needy women to make them
economically independent. Small Industries Development Bank of India has also been
implementing special schemes for women entrepreneurs. In addition to the special schemes for
women entrepreneurs, various government schemes for also provide certain special incentives
and concessions for women entrepreneurs. For instance, under Prime Minister’s Rozgar
Yojana, preference is given to women beneficiaries. Somen of the special schemes for women
entrepreneurs implemented by the government bodies and allied institutions are provided

below
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At present, the Government of India has over 27 schemes for women operated by

different departments and ministries. Some of these are:

Integrated Rural Development Programme (IRDP)

Khadi and Village Industries Commission (KVIC)

Training of Rural Youth for Self-Employment (TRYSEM)
Prime Minister’s Rojgar Yojana (PMRY)

Entrepreneurial Development programme (EDPS)

Management Development Programme

Women’s Development Corporations (WDCs)

Marketing of Non-Farm Products of Rural Women (MAHIMA)

Assistance to Rural Women in Non-Farm Development (ARWIND)

Schemes

Trade Related Entrepreneurship Assistance and Development (TREAD)

Working Women’s Forum

Indira Mahila Yojana

Indira Mahila Kendra

Mahila Samiti Yojana

Mabhila Vikas Nidhi

Micro Credit Scheme

Rashtriya Mahila Kosh

SIDBI’s Mahila Udyam Nidhi

Mahila Vikas Nidhi

SBI’s Stree Shakti Scheme

NGO’s Credit Schemes

Micro & Small Enterprises Cluster Development Programmes (MSE-CDP).

National Banks for Agriculture and Rural Development’s Schemes

Rajiv Gandhi Mahila Vikas Pariyojana (RGMVP)

Priyadarshini Project- A programme for Rural Women Empowerment and Livelihood
in Mid Gangetic Plains,,

NABARD- KfW-SEWA Bank project

Exhibitions for women, under promotional package for Micro & Small enterprises

approved by CCEA under marketing support.
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The efforts of government and its different agencies are ably supplemented by NGOs
that are playing an equally important role in facilitating women empowerment. Despite
concerted efforts of governments and NGOs there are certain gaps. Of course we have come a
long way in empowering women yet the future journey is difficult and demanding.

Tips & Suggestions for Women Entrepreneurs
Tips for Women Entrepreneurs

e Start a business that works for you and your personal life

e Research the product/ service

e Assess the market

e Start business with adequate funds

e Do networking.

e Consult with professionals.
Here are some suggestive measures, to solve the problems confronted by them and for
running their enterprise smoothly.

e Proper technical education to the women and opening of women development cells.

e Improvement of identification mechanism of new enterprise.

e Assistance in project formulation and follow up of training programmes.

e Credit facilities, financial incentive and subsidies.

e Adequate follow-up and support to the women enterprises.

e Women Enterprises research and application from time to time have to be documented.
Conclusion

It can be said that today we are in a better position wherein women participation in the
field of entrepreneurship is increasing at a considerable rate. Women sector occupies nearly
45% of the Indian population. At this juncture, effective steps are needed to provide
entrepreneurial awareness, orientation and skill development programs to women. The role of
Women entrepreneur in economic development is also being recognized and steps are being
taken to promote women entrepreneurship. From these suggestions it is quite visible that for
development and promotion of women entrepreneurship, in the region, there is a need for multi
dimensional approach from different sector, namely from the government side, financial
institutions, individual women entrepreneurs and many more, for a flexible integrated and
coordinated specific approach.

The principal factor in developing entrepreneurship among women is not in terms of

infrastructure or financial assistance or identifying an enterprise but it is a question of clearing
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the ground for their movement into entrepreneurship. For ages together they have been
confined to a secondary role and confined to the homes and you have to bring out so that they
become self-reliant, self-respecting enterprising people. Though there are several factors
contributing to the emergence of women as entrepreneurs, the sustained and coordinated effort
from all dimensions would pave the way for the women moving into entrepreneurial activity
thus contributing to the social and economic development of the members of the family and
thereby gaining equality and equal importance for themselves.
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ABSTRACT

Purpose — The contribution of women entrepreneurs is still invisible and needs to be properly
investigated. The purpose of this paper is to investigate this contribution by measuring women
entrepreneurship and economic development on the Global Platform.
Design/methodology/approach — The Secondary data has been analyzed from Female
Entrepreneurship Index Report 2019, Human Development Report 2019 and KOF Index of
Globalization 2019. Multiple regressions are applied to estimate the data.
Findings — The results explained the noteworthy influence of women entrepreneurship
especially in India. It was observed that women participation in entrepreneurial activities not
only supports to their family income but also plays a significant contribution in economic
development and social well-being of the society. They play pivotal contribution in shaping
their family too.
Practical implications ~Women has been endowed as an entrepreneur in the present scenario.
Women entrepreneurs are beneficial for not only economic development but also social
development of society and uplift of respective family too.
Originality/value — This study uniquely addresses the contribution of women entrepreneurs in
the world economy which is still an unseen but a powerful supporter in the development of any
country.
Keywords: Globalization, Economic development, Women entrepreneurship, Social
development, Gender inequality, Sustainable growth
INTRODUCTION

In India, Contribution of Women is dependent on different variables like education
status, social status, and geographical status is remarkable. Women empowerment defined as
increasing the ability of women to access the constituents of advancement in fields like health,

education, earning opportunities, rights and political participation.
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The Gender and Development approach addresses that of not enough to add women
and girls into existing processes of development, but there is also a need of their exclusion and
imbalances of power at the basis of that exclusion. In the 1980s, the Gender and Development
(GAD) approach arose out of the analysis of (WID) Women in Development. In the 1990s
witnessed the ‘rise of rising” as many NGO’s and agencies adopted a rights-based approach to
development Rights increase the recognition that women’s demands are valid claims. The most
notable success to the women’s movement has perhaps been the enterprise of sexual and
reproductive rights as such within this has been recognition of women’s right to live free from
violence, and a broadening of understanding of violence against women from ‘domestic’ to
‘gender-based’.

However, women’s rights, particularly sexual and generative health rights, are not
collectively accepted. One may find that women still lack full and equal participation in
economic and political life. Rank 113 out of 135 of the World Economic Forum’s Gender Gap
Index. According to India’s 2013 census, the sex ratio for children under six was 914 females
to 1,000 males, a severe decline from 927 in 2001. The ranking of Indian women in economic

development is 0.3, where 1.0 means equality.
THE MAJOR TYPES OF EMPOWERMENTS

Educational Empowerment:

Education is an important factor in life progress. It gives the women liberation with
knowledge, skill and self-confidence. It is needed to participate fully in the development
process. This may change the situation in the Indian society too. It suggests making women
aware of their rights and developing the confidence to claim them.

Social Women Empowerment:

Social empowerment is true need every citizen. Women face various social challenges
today in India. A critical aspect of social empowerment of women is the improvement of
gender equality which is inevitable part in today’s society.

Economic Empowerment:

Economic Empowerment implies a better quality of material life for a sustainable
livelihood owned and managed by women particularly. There is a strong correlation between
economic development and women’s legal rights. The contribution of women in the Indian

economy is neither appropriately accounted nor ignored.
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Political Empowerment:

Women as a political leader expresses the great power. The existence of political
women is favoring the involvement of women in the political decision-making process and
supremacy.

Contribution of Women in Economic Development

Women play duel contribution producers of goods and services as well as their domestic
chores and wives and mothers. Their contribution to economic development has been neglected
frequently. If women’s participation in economic development is to be enhanced, women must
receive the services like training in income-generating activities, easy access to low-interest
loans, and family planning services to limit childbearing too.

India has been developing very rapidly. But not always justifiably every time. Our
development model is deep-rooted and challenges remain. The biggest issue faced by the
country is the empowerment of women. Across the world educating and empowering women
has proven time and again to be the catalyst for rapid socio-economic growth.

There are gains in poverty reduction, environmental sustainability, consumer choice
innovation and decision making in a broader set of issues. Citizens with higher gender equality
not only offer better socio-economic opportunities for women but also tend to grow faster and
more equitable. Economic development and gender equality go hand-in-hand. Because
lowering the barriers faced by women entrepreneurs at home and internationally helping to
connect international value chains and would encourage the growth and inclusion of the
country.

OBJECTIVES

To find out the contribution of women in the workforce for the economic development
of the country in different States.
DATA AND METHODOLOGY

The study is based on secondary data. The required data was collected from various
sources, namely the National Sample Survey Office (NSSO) website. The relevant data have
been selected to find out the women participation in the workforce for the economic
development for the period 2017-2018, 2018-2019 and 2019-2020. To analyze the collected

data, a bar diagram was used for the analysis.
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DISCUSSION OF THE RESULTS
Table 1: Women Employment Rates in the Different States of India

State of the India Percentage of the Women Employment Rates
2017-2018 2018-2019 2019-2020
Mizoram 51.7 61.3 59.0
Nagaland 33.8 34.7 55.9
Chhattisgarh 44.8 51.0 54.2
Arunachal Pradesh 45.7 56.1 51.6
Meghalaya 47.6 58.9 49.9
Jharkhand 28.4 45.7 48.2
Sikkim 39.5 50.7 48.2
Andhra Pradesh 44.9 49.6 47.0
Manipur 36.9 50.8 46.4
Tripura 32.1 31.4 45.3
Telangana 0.05 214 2.7
Tamil Nadu 35.0 39.6 39.3
Karnataka 32.2 34.5 33.3
Maharashtra 32.8 34.6 32.8
Rajasthan 27.4 33.9 31.9
Puducherry 20.9 25.7 28.1
Andaman and Nicobar | 18.5 32.5 25.1
Assam 27.0 33.9 24.5
Odisha 25.3 28.5 23.7
Kerala 20.3 27.8 23.7
Goa 20.3 26.0 21.2
Uttarakhand 20.6 26.4 20.5
West Bengal 20.6 17.2 20.5
Gujarat 16.4 24.5 19.9
Haryana 15.4 16.5 18.7
Bihar 10.4 16.7 17.8
Madhya Pradesh 32.1 34.0 17.2
Dadra & Nagar Haveli | 16.5 10.3 16.1
Lakshadweep 8.9 19.2 15.5
Doman & Diu 8.3 1.9 15.2
Himachal Pradesh 56.6 59.4 15.1
Uttar Pradesh 11.4 14.0 12.0
Delhi 11.5 10.0 11.7
Punjab 11.8 9.4 9.4
Chandigarh 12.2 12.3 8.1
Jammu & Kashmir 12.3 16.4 7.9
All India 25.0 29.6 25.8

(Source: National Sample Survey Office (NSSO), Women Workers Population ratio in 2017-
2018, 2018-2019, 2019- 2020)

The above table and clears that, the women participation in the workforce in different
states of India from the year 2017-2018 2018-2019 and 2019-2020. Mizoram place the highest
ratio to engage the women in workforce 55.2 percentage in 2017-2018, 61.3 percentage in
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2018-2019 and 59.0 percentage in 2019-2020 for the economic growth and at the same time
Jammu and Kashmir has the lowest rank to encourage the women empowerment that is only
7.9 per cent of the total population of the state, though it is different in the year 2017-2018 is
12.3% and 16.4% in 2018-2019. So, it is evident that women participation in the workforce
drastically reduced after the year 2014 due to concerned the political issues of the state as well
as the country. In Tamil Nadu, only 39.3 per cent of the women engaging them in the workforce
among the total women population of the state in the year of 2018- 2019 and it was 35.0 per
cent in 2017-2018, and it rose 39.6 per cent in 2017 -2018. Overall the picture, the increased
ratio of women in the workforce is very less in the year 2019-2020 compared to the previous
years.
This ratio is meager and expressing more than 60 % of the women by the state, and
75% of the women by the nation is engaged in the non productive activities which mean women
are appealing in the domestic work which is not calculated as income-generating activities for
the economic development of the country.
Suggestions
Both men and women should be treats equally by societies. We should take a step to
stop the women harassment, and violence like every mother should teach their son about how
to respect women from childhood. Encourage equal payment for both men and women in every
workplace due to inequality of income for equivalent work. Encourage women education much
better at present. Raise the aspiration of girls and their parents. Encourage women in political
participation. Women should be aware of the backlash of every stepping for their development.
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ABSTRACT

Women constitute half of world population. Their role is indispensable in the society.
But they are deprived of their basic rights. Domestic violence, economic and educational
discrimination, reproductive health inequities and harmful traditional practices, remains the
most pervasive and persistent form of inequality in the society. Therefore, a need is felt to
empower them. Evolution of the concept called Self Help Group (SHG) is a ray of hope in the
dark for the governments to empower women. It has the potential to address many of the
problems that the women are facing due to disempowerment and really can bring a considerable
change in their lives. In this article an attempt is made to know women empowerment, its
dimensions, concept of Self-Help Groups, and their role in women empowerment followed by
conclusion.

Keywords: Self — Help Groups, Role, Women Empowerment
INTRODUCTION

Women Empowerment can be simply defined as creating an environment where women
are given the power to make decisions pertaining to their own lives. However, there is a
widespread literature available on definition of Women Empowerment. The following are
worth mentioning.

United Nations (2001) defines empowerment as the processes by which women take
control and ownership of their lives through expansion of their choices. The World Bank’s
Empowerment and Poverty Reduction: A Source Book, defines empowerment in its broadest
sense as the “expansion of freedom of choice and action”

(Narayan, 2002) Kabeer (1999) refers women empowerment as the processes by which
those who have been denied the ability to make choices acquire such ability. Women
empowerment takes place at a hierarchy of different levels — individual, household, community
and societal. (Thelma Kay, 2002).
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According to Kabeer (1999), empowerment cannot be reduced to a single aspect of
process or outcome. Thus, women empowerment embraces all the spheres of life that has direct
or indirect impact on Women. Moreover, empowerment perceived by outsiders might not
necessarily be those most valued by women themselves. (Deepti Umashankar, 2006) Few
women perceive empowerment as enjoying equal rights to that of their husbands whereas few

perceive it as their value in the eyes of husbands. This is due to differences in cultures.
SELF HELP GROUP (SHG) — DEFINITION

A Self-Help Group (SHG) is a group of rural poor who have volunteered to organize
themselves into a group for eradication of poverty of members. They agree to save regularly
and convert their savings into a Common Fund known as the Group Corpus. (Mukesh Arora,
2012) A Self — Help Group (SHG) can also be viewed as a small voluntary association of poor
people, preferably from the same socioeconomic background. They come together for the
purpose of solving their common problems through self-help and mutual help. The SHG
promotes small savings among its members. The savings are kept with a bank. This common
fund is in the name of the SHG. Usually, the number of members in one SHG does not exceed
twenty. (Ghadoliya, 2004)

Further, A Self-Help Group can be defined as a group consists of 10-20 members drawn
from a relatively homogeneous economic class (i.e. poor), self-selected on the basis existing
affinities and mutual trust; members meet regularly at a fixed time and place and pool their
savings into a common fund from which they take need-based loans. The group develops its
own rules and regulations and sanctions for violations; the meeting procedures and processes,
leadership change norms, intensive training and handholding, are designed to enable SHGs to
function in a participatory and democratic manner. According to Fernandez (1998), the
objectives of the SHGs go beyond thrift and credit and include the overall development of
members in the social, political, cultural and economic arena; thus, the SHGs are “credit plus”
institutions (Deepti Umashankar, 2006)

CONCEPT OF SHG
The concept of SHG is based on the following principles: (Ghadoliya, 2004)
e Self-help supplemented with mutual help can be a powerful vehicle for the poor in their
socioeconomic development;
e Participative financial services management is more responsive and efficient;

e Poor need not only credit support, but also savings and other services;
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e Poor can save and are bankable and SHGs as clients, result in wider outreach, lower
transaction cost and much lower risk costs for the banks;

e Creation of a common fund by contributing small savings on a regular basis;

e Flexible democratic system of working;

e Loaning is done mainly on trust with a bare documentation and without any security;

e Amounts loaned are small, frequent and for short duration;

e Defaults are rare mainly due to group pressure; and

e Periodic meetings non-traditional savings

ROLE OF SHGS IN WOMEN EMPOWERMENT

Participation of women in SHGs has remarkable impact on empowerment. It helps
women to understand and realize their unique potential, develop courage to think and act
independently, express what they desire, suffer, feel, speak out and express freely, and explore
their distinct growth and development. Significantly, almost all the women have goals for the
future, perhaps linked to their greater sense of self efficacy and belief in their ability to actualize
them. (Deepti Umashankar, 2006). Though various authors have given different number and
titles for women empowerment dimensions, all of these dimensions are grouped into five
dimensions for simplicity. They are; Economical (material), Psychological (cognitive),
Relational, Social and Political dimensions. Further Participation in SHGs primarily results
ineconomicempowermentwhichresultsinpsychologicalempowermentwhichagainresultsin
relational empowerment which further results in managerial empowerment and at the end
political empowerment, the highest level of empowerment. The sub dimensions of each of the
empowerment dimensions are given below
1. Economic (Material) Empowerment:

Scholars who have done extensive research on the role of SHGs in economic
empowerment of women have observed the following changes in the women.

e Expansion of material resource base (Deepti Umashankar, 2006)

e Ability to make large and small purchases (Hashemi et al, 1996)

e Able to start micro and small enterprises (Sanjay Kranti Das, 2012)

e Income and consumption smoothing (Sanjay Kranti Das, 2012)

e Creation of assets (Sanjay Kranti Das, 2012)

e Economic security (Deepti Umashankar, 2006)
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2. Psychological (Cognitive) Empowerment:

The research work of scholars on the role of SHGs in psychological empowerment of
women, have shown following outcomes. Economic empowerment of women has resulted in
psychological empowerment in the following dimensions;

e Improvement in courage (Ghadoliya, 2004)

e Growing Sense of self and vision of future (Deepti Umashankar, 2006)

e Self-worthiness (Ghadoliya, 2004)

e Self-esteem and confidence (Deepti Umashankar, 2006)

e Recognition of their own abilities and skills due to self-esteem and confidence

(Deepti Umashankar, 2006).
3. Relational (Family and Society) Empowerment:

Economic and psychological empowerments of women have resulted in gaining the
value in the family as well as society. Thus, there is a change in gender relations in the family
as well as society. The relational empowerment of women has found in the following aspects.

e Contribution to health and productivity of whole family (Mukesh Arora, 2012)

e Change in the attitude of husband/ household/ society (Deepti Umashankar, 2006)

e Changes in gender relations within family and in broader society (Thelma Kay,

2002)
e Increased bargaining power vis-a-vis other family members (Deepti Umashankar,
2006)
e Involvement in major decision making such as purchasing of land or rickshaw or
livestock for earning purposes (Hashemi et al, 1996)
4. Political Empowerment:

There is a saying in the politics, “In any civilization, the community that will not get
the opportunity to rule, will perish soon”. Women are not exempted from it. Their basic rights
will be at threat, if they are not empowered politically. The Scholars who have done extensive
research on the role of SHGs in political empowerment of women have found, “Though
women face handicaps to their involvement in politics, due to their belief that only the male
are the political screen actors, perception that it requires huge funds to contest in elections and
still the winning is not certain etc.

CONCLUSION
Discrimination against women and girls including gender- based violence, economic

and educational discrimination, reproductive health inequities and harmful traditional
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practices, remains the most pervasive and persistent form of inequality in the society. This has
resulted in circumscribing their lives with stress, poor self-esteem, and dependency, no sense
of self and vision of future, etc. They are not empowered even to make decisions with respect
to the issues pertaining to their own lives. Participation of women in SHGs has the potential
to change this scenario. It empowers the women along the dimensions such as economic,
psychological, relational, managerial and political. Therefore, the role of SHGs in
empowerment is admirable. Women in general and rural women in particular who want to
empower themselves, must associate themselves with SHGs to get empowered. Governments
must put efforts to further popularize this concept by strengthening SHGs in such a way that
suits their women citizens’ requirements.
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Introduction

The role of Women entrepreneur in economic development is inevitable Now-a-days
women enter not only in selected professions but also in professions like trade, industry and
engineering. Women are also willing to take up business and contribute to the Nation’s growth.
Their role is also being recognized and steps are being taken to promote women
entrepreneurship. Women’s development has been considered the key to the overall
development of the nation. The educated women do not want their lives to stay in the four walls
of the house. They demand equal respect from their partners. Today in India with growing
population we want to take necessary steps to nurture entrepreneurship particularly women
empowerment through entrepreneurship. In this process women need to realize their strength,
weaknesses, opportunities and threats to come out their potential in order to achieve their goals.
Moreover, they want new opportunities for self-fulfillment. The opportunities provided to the
women of digital era are growing rapidly that the job seekers are turning into creators. They
are emerging as designers, interior decorators, publishers, manufacturers and still exploring
new avenues of economic participation. This paper highlights the problems and opportunities
of women entrepreneurs in India.
Women Entrepreneur:
Meaning-

Women Entrepreneurs means the women or a group of women who initiate, organize
and operate a business enterprise.

A woman entrepreneur is therefore a confident, creative and innovative woman desiring
economic independence individually and simultaneously creating employment opportunities
for others in the advanced countries of the world, there is a phenomenal increase in the number

of self-employed women after the World War 1.
WOMEN ENTREPRENEUR- IN INDIAN PERSPECTIVES:

Indian women are changing and they are fast emerging as potential entrepreneurs. Role
modeling of women in non-traditional business sectors to break through traditional views on

men’s and women’s sectors. Women companies are fast-growing economies in almost all
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countries. The latent entrepreneurial potential of women has changed little by little by the
growing awareness of the role and status of economic society. Skills, knowledge and
adaptability of the economy led to a major reason for women in business. Women are coming
forth to the business arena with ideas to start small and medium enterprises. They are willing

to be inspired by role models- the experience of other women in the business arena.

Fredrick Harrison has enumerated the following functions:

Five functions of a woman entrepreneur:
1. Exploration of the prospects of starting a new business enterprise.
2. Undertaking of risks and handling of economic uncertainties involved in business.
3. Introduction of innovations or imitation of innovations.
4. Co-ordination, administration and control.
5. Supervision and leadership.
It is important to note that different scholars have defined different sets of functions of

entrepreneurs, whether male or female entrepreneurs.
However, all these functions can be classified broadly into three categories
Viz.:

a) Risk-bearing

b) Organization and

c) Innovation

As an entrepreneur, a woman entrepreneur has to perform all the functions involved in

establishing an enterprise. These functions include idea generation and screening,
determination of objectives, project preparation, project analysis, determination of forms of
business organization, completion of promotional formalities, raising funds, procuring men,
machine and materials and operation of business.

According to Frederick Harrison, like a male entrepreneur, a woman

entrepreneur has five functions — viz.:
1. Exploring the prospects of starting new enterprises,
2. Undertaking of risks and the handling of economic uncertainties involved in business,
3. Introduction of innovations or initiation of innovations.
4. Co-ordination, administration and control, and
5. Supervision and providing leadership in all business aspects.
The above functions can be summarized into three i.e., risk bearing, organization and

innovation. These functions are not always of equal importance. Risk bearing and innovation
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are of paramount importance for establishing or diversifying an enterprise. Organization is

needed for improving the efficiency of operation of the undertaking.

Women entrepreneurs among Society Benefits:

Women getting into areas like entrepreneurship and business governance have positive
influence on the society.

While wealth creation is an aspect common and shared amongst men, women have
proven that they can also create and distribute wealth in society and provide
employment like any other entrepreneur.

Women entrepreneurs must participate in events, conferences, workshops and seminars
and actively involve themselves with educational initiatives, to create the image change.
Once a change in the image is achieved in the society, it becomes easy for women to
have a greater influence on the younger generation.

Women entrepreneurship can be a great tool to bring about social reforms. In fact,
issues like female infanticide, dowry and disparity based on gender etc., can be curtailed
if women start respecting their positions, holding on to their positions and become
independent in business and economics.

It is the very fact that women can be a positive contributor to a family income can

change the image of women in rural parts of India.

CONCLUSION:

This can result in lot of rural families beginning to send their girl children to study

further. This can also impact the way the next generation grows up. Being the central piece in

a family, aspects like culture and family values are better promoted by women in society, at

both personal and professional planes with the shift from industrial age to information age, it

becomes all the more important to see how women rights and respect are embraced today in

the industry. With technology invading most of the industries, the trend definitely seems

positive and encouraging for more women to participate and take part in entrepreneurial

activities. Though the overall trend is interesting, it is also important for both men and women

to consider practicing the same seriously.
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Abstract

In India, because of culture & traditions, women are supposed to perform household
activities & take care of family because of these reasons women entrepreneurship is very low.
But due to the widespread of education and social awareness during last three decades now
women are showing interest in starting their own venture. Hence there is a considerable growth
of women entrepreneurs.

While E-commerce in India has witnessed significant growth over the past decade, and
amidst this boom, women entrepreneurs have been making substantial contributions to the
industry. The emergence of women-led start-ups and businesses in the e-commerce sector
reflects the changing dynamics of entrepreneurship in India. This paper discusses Key
components of E-Commerce, the reasons that motivate women to become E-Commerce
entrepreneurs, some of the successful Indian women entrepreneurs in e-commerce, problems
faced by women entrepreneurs in E-Commerce as well as to know the various government
schemes that are offered to encourage women entrepreneurship in India.

Key words: Women entrepreneurs, E-Commerce, Technology, Digital, Internet.
Introduction

India has seen a notable rise in the number of women entrepreneurs venturing into the
e-commerce space. These women are breaking traditional barriers, demonstrating leadership,
and contributing to the growth of the digital economy. Women entrepreneurs in e-commerce
are involved in diverse business verticals, ranging from fashion and beauty to technology and
healthcare. They are actively participating in various niches, addressing the diverse needs and
preferences of the Indian consumer market.

E-commerce provides a platform for women entrepreneurs to leverage technology and
reach a wide audience. This empowerment through digital platforms enables them to overcome
geographical constraints and traditional gender-based limitations.

Objectives of the Study

e To study Key components of E-Commerce

e To know the reasons that motivate women to become E-Commerce entrepreneurs
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e To know some of the successful Indian women entrepreneurs in e-commerce

e To study about the problems faced by women entrepreneurs in E-Commerce

e To know the various government schemes that are offered to encourage women

entrepreneurship in India.

Key components of e-commerce

E-commerce include online shopping websites, electronic payment systems, and secure
online transactions. Customers can browse products or services, place orders, make payments,
and receive goods or services, all from the comfort of their homes or any location with internet
access.

E-commerce can take various forms, such as business-to-consumer (B2C), where
businesses sell directly to end consumers, and business-to-business (B2B), involving
transactions between businesses. Additionally, there is consumer-to-consumer (C2C) e-
commerce, where individuals buy and sell directly to each other through online platforms.

Advantages of e-commerce include increased accessibility, convenience, and a global
reach. Businesses can reach a broader audience, breaking down geographical barriers and
opening up new markets. Consumers benefit from the convenience of 24/7 shopping, a vast
array of product choices, and the ability to compare prices easily.

However, e-commerce also presents challenges, including the need for robust
cybersecurity measures to protect sensitive data, addressing logistical issues such as shipping
and returns, and ensuring a positive user experience to build trust with customers.

As technology continues to evolve, e-commerce is likely to experience further innovation,
with trends such as mobile commerce (m-commerce), augmented reality shopping experiences,
and artificial intelligence-driven personalized recommendations shaping the future of online
retail. E-commerce has undeniably become a fundamental aspect of modern business,

influencing how products and services are bought and sold in the digital age.
Reasons that inspire women to become E-Commerce entrepreneurs in
India

There are several reasons that inspire women to become e-commerce entrepreneurs in
India. Here are some key factors:
Empowerment and Independence:

E-commerce provides women with an opportunity to break traditional gender roles and
achieve financial independence. It allows them to make decisions, control their business, and

contribute to their family's income.
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Flexibility and Work-Life Balance:

E-commerce businesses often offer flexible working hours, allowing women to balance
their professional and personal lives effectively. This flexibility is particularly appealing for
those managing household responsibilities or raising children.

Access to Global Markets:

E-commerce platforms enable entrepreneurs to reach a global audience without the
need for a physical storefront. Women entrepreneurs can tap into a vast market, expanding their
reach beyond geographical constraints.

Low Entry Barriers:

Starting an e-commerce business typically requires lower initial investments compared
to traditional brick-and-mortar establishments. This makes entrepreneurship more accessible
to women who may not have significant capital but possess unique skills or ideas.

Skill Utilization:

Many women possess diverse skills, including creativity, communication, and
organizational abilities. E-commerce platforms provide a space for them to leverage these skills
in areas such as product design, marketing, and customer service.

Supportive Ecosystem:

The growing support ecosystem for women entrepreneurs in India, including
government initiatives, mentorship programs, and networking opportunities, encourages more
women to explore and establish their ventures in the e-commerce sector.

Technology Adoption:

As technology becomes more prevalent, women are increasingly comfortable using
digital tools and platforms. E-commerce leverages technology, making it accessible for women
who are tech-savvy or willing to learn.

Inspiration from Successful Women Entrepreneurs:

Success stories of women entrepreneurs in the e-commerce sector serve as inspiration
for others. Seeing women overcome challenges and achieve business success motivates
aspiring entrepreneurs to pursue their own ventures.

Diverse Product Offerings:

E-commerce allows women to explore a wide range of product categories, from fashion

and beauty to handmade crafts and niche markets. This diversity enables them to align their

business with their passions and interests.
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Community Building:

E-commerce platforms often foster communities and networks that provide a support
system for women entrepreneurs. Connecting with like-minded individuals and sharing
experiences can be motivating and valuable for personal and professional growth.

In summary, the combination of empowerment, flexibility, global reach, low entry
barriers, supportive ecosystems, technology adoption, role models, diverse product
opportunities, and community support contributes to the growing trend of women becoming e-
commerce entrepreneurs in India.

Successful women entrepreneurs in India in E-Commerce:

Several successful women entrepreneurs in India have made significant contributions
to the e-commerce sector. Keep in mind that the landscape may have evolved since then. Here
are a few notable women entrepreneurs in Indian e-commerce:

e Falguni Nayar (Nykaa):

Founder and CEO of Nykaa, an online beauty and wellness platform. Nykaa has

become a leading e-commerce platform for beauty and cosmetic products in India.
e Vani Kola (Kalaari Capital):

While not directly involved in running an e-commerce platform, Vani Kola is the
Managing Director at Kalaari Capital, a venture capital firm that has invested in several
successful e-commerce start-ups in India.

e Suchi Mukherjee (Lime road):

Founder and CEO of Lime road, an online marketplace that focuses on lifestyle and
fashion products.

e Richa Kar (Zivame):

Founder and CEO of Zivame, an e-commerce platform specializing in lingerie and
intimate wear for women.

e Radhika Aggarwal (Shop Clues):

Co-founder and Chief Business Officer of Shop Clues, an online marketplace that
connects buyers and sellers.

e Meena Ganesh (Portea Medical):

Co-founder and CEO of Portea Medical, an online platform that provides in-home
healthcare services.

e Upasana Taku (Mobikwik):

Co-founder of Mobikwik, a digital wallet platform that offers online payment solutions.
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e Shubhra Chadda (Chumbak):

Co-founder of Chumbak, an e-commerce company that sells lifestyle and home decor
products.

These women have played crucial roles in shaping the e-commerce landscape in India.
However, the dynamic nature of the industry means that new entrepreneurs may have emerged.
Challenges faced by women entrepreneurs in E-Commerce:

Women entrepreneurs in e-commerce may face several challenges, reflecting broader
gender-based disparities in the business world. Some of the common problems encountered by
women in e-commerce include:

Access to Funding:

Women often encounter difficulties in accessing financial resources for their e-
commerce ventures. This may be due to biases in the financial industry, lack of collateral, or
limited access to venture capital. Overcoming these barriers is crucial for the growth and
sustainability of women-owned e-commerce businesses.

Gender Stereotypes:

Stereotypes and gender biases can hinder women's progress in the e-commerce sector.
Negative perceptions about women's capabilities may affect their ability to secure partnerships,
gain the trust of investors, or receive fair treatment in the business ecosystem.

Limited Networking Opportunities:

Networking is crucial for business success, but women may face challenges in
accessing the same networks and opportunities as their male counterparts. Breaking into
existing networks can be challenging, and the lack of mentorship and support networks can
impact women entrepreneurs in e-commerce.

Work-Life Balance:

Balancing professional and personal responsibilities is a common challenge for women

entrepreneurs. E-commerce businesses often require substantial time and effort, and achieving

a work-life balance can be particularly demanding, especially for those with family obligations.
Tech Skills Gap:

E-commerce relies heavily on technology, and women may face a tech skills gap.
Limited access to tech education and training opportunities can put women at a disadvantage,
hindering their ability to leverage digital tools effectively for their businesses.
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Marketplace Discrimination:

Women entrepreneurs may encounter discrimination on e-commerce platforms. This
can include biased algorithms, unequal treatment, or a lack of visibility for women-owned
businesses. Overcoming these challenges requires addressing biases within the digital
marketplace.

Limited Role Models:

The scarcity of visible and successful female entrepreneurs in e-commerce can limit
aspiring women entrepreneurs' confidence and aspirations. Having role models can inspire and
provide guidance for navigating challenges and achieving success in the industry.

Access to Information:

Limited access to information about market trends, industry insights, and available
resources can hinder women entrepreneurs in making informed decisions for their e-commerce
businesses. Bridging this information gap is essential for their competitiveness.

Legal and Regulatory Barriers:

Women entrepreneurs may face legal and regulatory challenges that disproportionately
affect them. These barriers can include gender-specific regulations or discriminatory practices,
making it essential to advocate for equitable policies and legal frameworks.

Cultural and Societal Expectations:

Societal expectations and cultural norms can impact women's decisions to enter and
succeed in e-commerce. Overcoming these expectations may require changing societal
perceptions and creating a supportive environment for women in business.

Addressing these challenges requires a multi-faceted approach involving policymakers,
industry leaders, educational institutions, and the broader community to create an inclusive and
supportive ecosystem for women entrepreneurs in e-commerce. Initiatives that focus on
mentorship, financial inclusion, and dismantling gender biases can contribute to a more
equitable landscape for women in the e-commerce sector.

Indian government schemes to promote women entrepreneurs

There are several Indian government schemes were in place to promote women

entrepreneurs and empower them in various sectors. Here are some schemes:
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Mudra Yojana for Women:

Pradhan Mantri Mudra Yojana (PMMY) aims to provide financial support to micro-
enterprises, including those owned by women. Under this scheme, women entrepreneurs can
avail of loans up to a certain amount without collateral.

Stand-Up India:

This initiative focuses on providing financial support to women, SC/ST, and minority
entrepreneurs. Under the Stand-Up India scheme, bank loans between 210 lakhs and X1 crore
are made available for setting up Greenfield enterprises in manufacturing, services, or trading
sectors.

Annapurna Scheme:

This scheme is specifically designed for women entrepreneurs engaged in the food
catering business. It offers collateral-free loans to set up or expand their enterprises.

Trade Related Entrepreneurship Assistance and Development (TREAD):

TREAD aims to empower women through entrepreneurship development and
providing financial assistance for various activities like skill development, market promotion,
and technology upgradation.

National Mission for Empowerment of Women (NMEW):

NMEW focuses on coordinating and implementing programs that promote the
economic and social empowerment of women. It supports initiatives that create opportunities
for women entrepreneurs.

Beti Bachao, Beti Padhao (BBBP):

While not exclusively an entrepreneurship scheme, BBBP is a government initiative
that aims to address the declining child sex ratio and promote the education and empowerment
of girls. This indirectly contributes to creating a conducive environment for women's
entrepreneurship.

Women Entrepreneurship Platform (WEP):

Launched by NITI Aayog, WEP is an online platform that provides women

entrepreneurs with networking opportunities, mentorship, and access to resources.
Mahila e-Haat:
This initiative is an online marketing platform for women entrepreneurs to showcase

and sell their products. It facilitates direct interaction between buyers and sellers.
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Bharatiya Mahila Bank Business Loan:

This banking scheme for women entrepreneurs supports women and their businesses
on a large scale, which is why it was created in the first place. Women have ventured into
different fields of business and are constantly pining for success. This bank has the vision to
provide economic empowerment to women. The loan limit via this source is Rs.20 Crores.
Government may introduce new programs in every budget or modify existing ones to better
support women entrepreneurs. Additionally, state governments often implement their own
schemes to promote women's entrepreneurship.

Overall, women entrepreneurs have made significant contributions to the Indian e-
commerce sector by bringing innovation, empowering women, promoting inclusivity, creating
jobs, enhancing customer experiences, leveraging digital platforms, and overcoming
challenges. Their presence and achievements have had a transformative impact on the industry,
driving its growth and evolution. While there has been progress, challenges such as gender
stereotypes, limited access to resources, and societal expectations still persist. Continued
efforts from the government, private sector, and civil society are essential to further support
and promote the growth of women entrepreneurs in India.
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ABSTRACT

Women entrepreneurs and their increasing presence in India have significantly
influenced the social and economic demographics of the country. The participation of women
in the labour force has helped millions of families to pull out of poverty and has led to job
creation. Women are well known for their leadership skills and hence dominate in new-age
industries such as electronic manufacturing, where more than 50% of the employees are women
because of their high-precision work and better productivity levels. This attitude towards work
and commendable business skills have also emphasized the importance of women in the
modern workforce.

ROLE OF WOMEN IN INDIA'S ECONOMY

In India 20.37% of women are MSME owners which account for 23.3% of the labour
force. They are considered to be the backbone of the economy. According to McKinsey Global,
India can potentially add US$ 700 billion to global GDP by increasing women’s participation
in the labour force. The percentage of women working in the manufacturing and agriculture
sectors is higher than that of men. These sectors are usually credited with helping families come
out of poverty and contributing to higher household income. Moreover, literacy rates among
women grew at 8.8% in FY21, which further highlights the bright prospects of the country.
WOMEN-LED BUSINESS IMPACT

Women-led businesses provide a great impetus to the economy. India has 432 million
working-age women and 13.5 —15.7 million women-owned businesses that provide direct
employment to 22—27 million people. In addition, a number of businesses are being controlled
by women. Indian women are independent and have a strong motivation to start their own
business. According to Boston Consulting Group, start-ups founded or co-founded by women

generate 10% more cumulative revenue over a five-year period. These start-ups have a more
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inclusive work culture and employ 3x more women than men. Moreover, women-led

businesses are estimated to grow 90% in the next five years.
FACTORS DRIVING WOMEN TO START BUSINESSES OR JOIN WORKFORCE

Women entrepreneurs are empowering 50% of India’s start-up ecosystem, driven by:

Recognition: Recognition in the form of admiration, regard, esteem and renown motivates
women entrepreneurs. According to a survey by Bain & Company, more than 45% of
Indian women in rural areas were driven to start a business for gaining recognition.
Results: Women-led start-ups provide 35% higher ROI compared to those led by men. This
ability to generate more returns encourages women to start their own businesses.
Fulfilling unmet needs: The inherent need in women to provide for the family is a key
factor. As they make 85% of purchase decisions, the need to provide a better lifestyle
motivates women.

Education: India ranks among the top worldwide for producing female graduates in the
science, technology, engineering and mathematics (STEM) industry, with as many as 40%
of women graduating from this field. Indian women are game changers in the fields of

science and technology.

WOMEN-RUN BUSINESSES OPERATE EFFICIENTLY

Businesses that have women at the helm are considered to run very efficiently, and some of the

compelling reasons to invest in a such a business are:

Higher return potential: Businesses led by women require less investment but generate
higher net revenue. For every dollar invested, women-led start-ups provide 78 cents return
compared to 31 cents by men-led start-ups.

Multi-tasking: Women are great multi-taskers as majority of them juggle multiple things
at once. These women could prove highly valuable in generating various income streams
and helping to nurture start-ups. As per a survey conducted by psychologists at the
University of Hertfordshire, when women and men were given two tasks at the same time,
women slowed by 61%, whereas men slowed by 77%.

High risk appetite: Women entrepreneurs are known to take more risks, as per a survey
taken by KPMG 43% of women are willing to take more risks. Moreover, women are found
to be better than men at envisioning opportunities.

Adaptability and higher EQ: Women have a dynamic ability to adapt. A survey
conducted by Bain & Company, Google and AWE Foundation of 350 women solopreneurs

and small company owners in urban India found that companies run by women founders
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were resilient and fast to adapt. The results also showed that women also had a higher
emotional quotient (EQ).

Government Initiatives to Encourage Women Participation

The Indian government has increased the budget for Women and Child Development
by 14% in 2021. It has set aside over Rs. 30,000 crores (US$ 3.97 billion) in FY21. This
budgetary allocation also includes various development schemes as listed below.
« Bharatiya Mahila Bank Business Loan

This type of business loan was set up in 2017 to help women access cheap loans and
dream big despite their lack of resources. The scheme provides loans of over Rs. 20 crores
(US$ 2.46 million) for women entrepreneurs. A collateral-free loan can also be availed of for
loans worth less than Rs. 1 crore (US$ 0.13 million).
« Dena Shakti Scheme

This scheme was launched for women entrepreneurs looking to start their business in
certain sectors such as agriculture, retail and manufacturing. The scheme provides loans at an
interest rate that is 0.25% below the base rate. The maximum loan application is Rs. 20 lakhs
(US$ 26,468).
e Udyogini Scheme

This scheme is for women with an annual income of Rs. 1.5 lakh (US$ 1,985). It
provides loans of up to Rs. 3 lakhs (US$ 3,890) for women wanting to start a business but have
no capital.
e Women Entrepreneurship Platform

This is a flagship platform started by NITI Aayog to promote women entrepreneurship.
The platform hosts various workshops and educational events to motivate women to start their
own business.
e Pradhan Mantri Mudra Yojana

Even though the scheme was started to help anyone looking to set up a micro/small
enterprise get an institutional credit of up to Rs. 10 lakhs (US$ 13,240), it was mostly availed
of by women.
Woman Entrepreneur in India — Concept of a Woman Entrepreneur

The role of women at the work place has undergone a dramatic change in the last 50
years, just as the view of entrepreneurships over the centuries. Just five decades ago, there were
only a few women who owned and operated their own businesses. The Second World War

brought many more women into the workforce, but such accepted social values as the male
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being the head of the house and women being dependent and staying indoors did not create an
environment conducive for women to work unless there was a necessity.

Of late, women have tried to shed this traditional mould. Also, there have been
significant social, political, and economic changes that have created opportunities for women
as well as given them greater acceptance and recognition in the corporate world. A woman
entrepreneur includes a woman or a group of women who initiate, organize, and operate a
business enterprise.

Slowly they are making their mark as business women and giving their male
counterparts a run for their money. Women entrepreneurs have been on the Indian business
scene for quite some time now and have achieved remarkable success. However, their number
in relation to the overall number of small scale enterprises is still very small. Worldwide too,
the trend is not very much different.

THE INDIAN SCENARIO:

The situation is rather alarming in India. Statistics have revealed that almost all the non-
working women (including the ones in the unorganized sector), who comprise the majority of
womenfolk in the country, are in a state of complete dependence. With a view to improve the
present situation, a number of steps were taken at the national level to address various issues
pertaining to them.

DEVELOPMENT INITIATIVES:

As far back as 1954, recognizing the presence of women as a distinct group with special
needs, the State—at the Union and State levels—introduced a number of Programmes that were
basically social welfare and health schemes targeted at motherhood, family care, child welfare,
etc.

The approach towards women was welfare-oriented where they were seen as the objects
of state benevolence rather than participants in the development process. In the 1970s, there
was a shift in the approach of the schemes from welfare to development. In 1974, the
Committee on Status of Women in India recommended that only active participation of women
would ensure their integration into mainstream economy.

As aresult, anumber of development Programmes aimed at improving the lot of women
and girl’s children as an important human resource were introduced. These included education
and social development schemes for the girl child at primary level and adult education for
women. The plan document then also envisaged giving joint titles to both the spouses in all

legal activities such as — transfer of assets, distribution of land/house sites, etc.
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The results of such schemes are bearing fruit now and we have seen a perceptible and

meaningful improvement in the living standard of women even though a monumental task

remains to be achieved in this field.
WOMAN ENTREPRENEURS IN INDIA - NEED

1.

More and better access to finance/credit is mentioned very frequently. Give a woman 1000
rupees and she can start a business. Give her another 1000 rupees and she will be able to
feed not only for her family, but for her employees as well.

Access to business support and information, including better integration of business

services.

ADVERTISEMENTS:

1.

Access and vigilance on the latest information science and technology to match the basic
characteristics of entrepreneurs and the fundamental character of the Indian woman is
necessary to show that a lot of potential among Indian women for their entrepreneurial
skills. This potential can be considered as suspended and for use in manufacturing and
services for the development of the nation.

The challenges and opportunities for women in the digital age are growing, as job seekers
turn to job creation. They are growing as a designer, interior designers, exporters,
publishing, clothing and always looking for new modes of economic participation. They
have better access to local and foreign markets.

Day care centers and nurseries for children and also for the elderly;

Even as women are receiving education, they face the prospect of unemployment. In this
background, self-employment is regarded as a cure to generate income. The Planning
commission as well as the Indian government recognizes the need for women to be part of
the mainstream of economic development. Women entrepreneurship is seen as an effective
strategy to solve the problems of rural and urban poverty.

Positive image-building and change in mentality amongst women, whereby women see
themselves as capable achievers and build up confidence.

Self-motivation is the keyword — For establishing successful businesses learn to take risk
and change their attitude towards business society by taking up social responsibilities.
Understand the government business policies and get monetary help from public and

private institutions.
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WOMAN ENTREPRENEURS IN INDIA - IMPORTANCE

In modern days, women entrepreneurs are playing a very important role in business,

trade or industry. Their entry into business is of recent origin. Women have already shown their

vital role in other spheres like politics, administration, medical and engineering, technical and

technological, social and educational services. This is true in advanced countries and now in

recent years, they have been entering into these fields in our country. Their entry into business

is a recent phenomenon in India.
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Abstract

Entrepreneurs play a key role in any economy. These are the people who have the skills
and necessary initiatives to take some new ideas to market or provide a service and make the
right decisions to make their ideas profitable. The educated Indian women have to go a long
way to achieve equal rights and position because traditions are deeply rooted in Indian society
where the sociological and psychological factors set up have been a male dominated one.
Despite all the social hurdles, Indian women have been standing tall from the rest of the crowd
and are applauded for their achievements in their respective fields. The transformation of the
social fabric of the Indian society, in terms of the increased educational status of women and
varied aspirations for better living, has necessitated a change in the lifestyle of every Indian
woman. She has competed with man and successfully stood up with him in every walk of life
and business is no exception for this. These women leaders are assertive, persuasive and willing
to take risks. They have managed to survive and have succeeded in this cut throat competition
with their hard work, diligence and perseverance. The present study has been an attempt to
generate awareness and to understand the meaning of what women entrepreneurship is and how
important it is or the development of the world rationally, economically and in all spheres. An
extensive literature review is done on women entrepreneurs. At the end some major problems
faced by Indian women entrepreneurs, success stories of Indian women entrepreneurs, factors
influencing women entrepreneurship and the perspective of different sections of the society
about women entrepreneurship have been noted. Index terms-women entrepreneurship, success
stories, problems faced by women

Keywords: Women entrepreneurship, Concept, Meaning, Methodology, India
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Introduction

Women entrepreneurship has been recognized as an important source of economic
growth. Women entrepreneurs create new jobs for themselves and others and also provide
society with different solutions to management, organization and business problems. However,
they still represent a minority of all entrepreneurs. Women entrepreneurs often face gender-
based barriers to starting and growing their businesses, like discriminatory property,
matrimonial and inheritance laws and/or cultural practices; lack of access to formal finance
mechanisms; limited mobility and access to information and networks, etc. Women’s
entrepreneurship can make a particularly strong contribution to the economic well-being of the
family and communities, poverty reduction and women’s empowerment, thus contributing to
the Millennium Development Goals.

Social and economic development of women is necessary for overall economic
development of any society or a country. Entrepreneurship is the state of mind which every
woman has in her but has not been capitalized in India in way in which it should be. Due to
change in environment, now people are more comfortable to accept leading role of women in
our society, though there are some exceptions. Women entrepreneurs represent a group of
women who have broken away from the beaten track and are exploring new avenues of
economic participation. The reasons for women to run organized enterprises are their skill and
knowledge, their talents, abilities and creativity in business and a compelling desire of wanting
to do something positive. It is high time that countries should rise to the challenge and create
more support systems for encouraging more entrepreneurship amongst women. The
development of women entrepreneurship is low in India, especially in rural areas. Women
entrepreneurs face lot of problems right from the beginning till the enterprise functions.
Concept of Entrepreneurship

Entrepreneurship is the ability and readiness to develop, organize and run a business
enterprise, along with any of its uncertainties in order to make a profit. The most prominent
example of entrepreneurship is the starting of new businesses. With the emergence of women
in the field of entrepreneurship, researchers have resorted to arrive at a comprehensive
definition of women entrepreneur. Women who take onus to organize and manage the
resources of their enterprises and bear all the risks in expectations of deriving profit can be
termed as women entrepreneur. This definition portrays women entrepreneurs as conscious
decision makers and managers. Women who chose to pursue the challenging role of an

entrepreneur driven by their desire to fulfil their need of independence and achievement. This
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definition is only applicable to women entrepreneurs who are opportunity driven, i.e. women
who resort to entrepreneurship driven by their free will. This definition excludes necessity
driven entrepreneurs who are forced to pursue entrepreneurship out of some bare need. When
a women or group of women embark on initiating, organizing and managing their enterprise,
they are termed as women entrepreneur. Creative activity of initiating and operating a business
venture leading to economic empowerment and social betterment of women in the society can
be termed as women entrepreneurship. This definition elaborates the positive, social and
economic contribution of women entrepreneurship in the society. According to the
Government of India, woman entrepreneur is the one who assumes dominant financial control
(minimum financial interest of 51 per cent of the capital) in an enterprise. Thus, it is evident
that the definition of entrepreneur can be generalized to women entrepreneur too. Some
researchers have defined women entrepreneur possessing unique personality traits, while
others have focused on the roles they play as an entrepreneur while the Government of India
has regarded financial control as a parameter in defining women entrepreneur. Based on the
synthesis of available literature, women entrepreneurs in Indian context can be defined as
women having dominant financial control over their enterprise, who either choose or are driven
out of some necessity to take up the challenging role of an entrepreneur and embark towards
starting, organizing and managing resources at their disposal in expectation of earning profits.
Women entrepreneurs take conscious decisions in order to manage their enterprise. Women
entrepreneurship also leads to social and economic empowerment of women.
What Is Entrepreneurship

In economics, entrepreneurship connected with land, labor, natural resources and
capital can generate a profit. The entrepreneurial vision is defined by discovery and risk-taking
and is an indispensable part of a nation’s capacity to succeed in an ever-changing and more
competitive global marketplace.
Meaning of Entrepreneur

The entrepreneur is defined as someone who has the ability and desire to establish,
administer and succeed in a startup venture along with risk entitled to it, to make profits. The
best example of entrepreneurship is the starting of a new business venture. The entrepreneurs
are often known as a source of new ideas or innovators, and bring new ideas in the market by
replacing old with a new invention. It can be classified into small or home business to
multinational companies. In economics, the profits that an entrepreneur makes is with a

combination of land, natural resources, labor and capital. In a nutshell, anyone who has the will
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and determination to start a new company and deals with all the risks that go with it can become
an Entrepreneur.
Importance of Women Entrepreneurship

Women in the present day have been recognized as an indivisible part of the global
struggle for a stable economy. Reasons that motivate women’s entry in commerce vary but
despite all of their variations in socioeconomic backgrounds, they have proved their worth time
and again. They have taken risks in businesses and managed to make them pay off. Over and
over, Indian women have competed with men and proven to be equal in every race, including
entrepreneurship.
Role of Women Entrepreneurs

Indian Government defines woman owned business as an entity where a woman or a
group of women owns at least “51% of the capital” and give 51% of generated employment to
women. Women are 48% of Indian population but their participation is still below par as only
34% of Indian women are engaged in financial and economic activities, many of which are
unpaid or underpaid workers. With gender-bias problems in some regions of India, women
have also become victims of unemployment. This bias has proven to be advantageous to certain
extent as women have taken up entrepreneurship to fill the void and prove their critics wrong.
Methodology

The study is exploratory in nature and attempts to decipher the phenomena of women
entrepreneurship in Indian context. The objectives of the study are: To review and explore the
engendered definition and concept of women entrepreneurs in Indian context. To review the
existing research and explore the profile, features and challenges encountered by Indian women
entrepreneurs. To trace the emergence and prevalence of Indian women entrepreneurs through
secondary government databases. The criteria for selecting the existing research on the topic
included highly cited research studies on Women entrepreneurship specifically in the Indian
context. Most recent research studies available on Google Scholar. Sex disaggregated databases
on women entrepreneurship published by Government of India are analyzed for tracing the
emergence of women entrepreneurs in India. Annual Report of Sixth Economic census
published by Government of India and Census reports pertaining to Micro small and medium

enterprises in India are utilized as quantitative sources of literature.
Challenges encountered by Indian Women Entrepreneurs

Indian women entrepreneurs are confronted with plethora of challenges. Access to easy

and affordable finance and marketing is identified as prominent challenge by majority of
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women entrepreneurs. Hefty prices of raw materials, cumbersome procedures of licensing and
registration and exclusion from banking and financial services create obstacles for women
entrepreneurs. WWomen entrepreneurs are often plagued with very weak financial status owing
to which they are constrained. Lack of social and family cooperation, illiteracy and
unawareness about various government schemes and programs hinder development of women
entrepreneurship. Women entrepreneurs often report challenges associated with financial,
labor and marketing problems. Lack of cash flow and working capital, lack of manufacturing
experience and burden of household responsibilities pose a serious challenge to women
entrepreneurs of India. Social conditioning renders women to be shy, introvert and more
concerned with family obligations. Shyness in business interactions, low achievement
motivation, risk averse attitude, lower level of education, burden of family obligations, gender
bias at the level of family and society, lack of managerial skills and experience, lack of
business-related information, non-availability of finance are some of the challenges. Challenge
of easy and affordable working capital and equity finance, poor marketing support, and
infrastructural obstacles pose prominent challenge to women entrepreneurship. A range of
social, personal, marketing, mobility, government support, financial, production and labor
related problems, stress of work life balance and poor technical expertise are reported as main
challenges faced by women entrepreneurs. Striking work life balance, poor self-confidence,
lack of business-related knowledge, shyness and reluctance in business dealings, lack of formal
finance due to insufficient collateral, marketing problems, and scarcity of business premise are
common challenges.

Conclusion:

The position of women in the Indian society is clearly in the process of transformation
and have important impact of future social development. Women’s entrepreneurship is both
about women’s position in society and about the role of entrepreneurship in the same society.
Indian women play an important role in initiating socio-economic progress of the country. The
hand that rocks the cradle rules the world. Women should be empowered so that they can lead
India to glory. Women in urban and rural areas should be given access to good opportunities

so that they can bring about positive social change.
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Introduction

The bold move taken by the Female Lawyers Association of the Gambia (FLAG)
by inviting political parties in the country to increase the participation of women’s political
representation ahead of the forthcoming presidential, parliamentary and local government
elections should indeed be commended as a step in the right direction. Politicians have to
remember that gone are the days when women are only given the role of clapping for their
usually male political leaders, instead of empowering them to take leadership roles in their
political parties, including encouraging them to fully contest elections. The participation of
women in the political arena is very important in any democracy. So it is still not late for
political parties to start working on how best to bring on board more women this time round to
contest in the scheduled elections. Women’s empowerment is critical to the development of
national politics, and their participation must not be limited to giving them top position in the
party hierarchy, but should now be given the chance to participate fully in the political process.
This is the only way that women will feel that they are part of the process. The time has come
for our political party leaders to know that without the full involvement of women it would be
very difficult for them to win elections. So, therefore, since women are key in any democratic
process, let it not be only mere lip service. What we want to see is action now, by all the national
political parties, to put forward several female candidates in all future elections. We call on the
respective party leaders to make a difference this time, so that other countries in Africa will
learn from the Gambia’s example. People are watching to see the outcome of the next party
selections for the elections. Let us all work together for the empowerment of our women, and

the betterment of women in the country as a whole.
Definitions
The term covers a vast landscape of meanings, interpretations, definitions and

disciplines ranging from psychology and philosophy to the highly commercialized self-help
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industry and motivational sciences. Sociological empowerment often addresses members of
groups that social discrimination processes have excluded from decision-making processes
through - for example - discrimination based on disability, race, ethnicity, religion, or gender.
Empowerment as a methodology is often associated with feminism "Marginalized" refers to
the overt or covert trends within societies whereby those perceived as lacking desirable traits
or deviating from the group norms tend to be excluded by wider society and ostracized as
undesirables.

Sometimes groups are marginalized by society at large, but governments are often
unwitting or enthusiastic participants. This Act made it illegal to restrict access to schools and
public places based on race. Equal opportunity laws which actively oppose such
marginalization, allow increased empowerment to occur. They are also a symptom of
minorities' and women's empowerment through lobbying.

Marginalized people who lack self-sufficiency become, at a minimum, dependent on
charity, or welfare. They lose their self-confidence because they cannot be fully self-
supporting. The opportunities denied them also deprive them of the pride of accomplishment
which others, who have those opportunities, can develop for themselves. This in turn can lead
to psychological, social and even mental health problems.

Empowerment is then the process of obtaining these basic opportunities for
marginalized people, either directly by those people, or through the help of non-marginalized
others who share their own access to these opportunities. It also includes actively thwarting
attempts to deny those opportunities. Empowerment also includes encouraging, and developing
the skills for, self-sufficiency, with a focus on eliminating the future need for charity or welfare
in the individuals of the group. This process can be difficult to start and to implement
effectively.

One empowerment strategy is to assist marginalized people to create their own
nonprofit organization, using the rationale that only the marginalized people, themselves, can
know what their own people need most, and that control of the organization by outsiders can
actually help to further entrench marginalization. Charitable organizations lead from outside of
the community, for example, can disempower the community by entrenching a dependence
charity or welfare. A nonprofit organization can target strategies that cause structural changes,
reducing the need for ongoing dependence. Red Cross, for example, can focus on improving
the health of indigenous people, but does not have authority in its charter to install water-
delivery and purification systems, even though the lack of such a system profoundly, directly

and negatively impacts health. A nonprofit composed of the indigenous people, however, could
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ensure their own organization does have such authority and could set their own agendas, make
their own plans, seek the needed resources, do as much of the work as they can, and take
responsibility - and credit - for the success of their projects (or the consequences, should they
fail).

Policy of Women Empowerment

The principle of gender equality is enshrined in the Indian Constitution in its Preamble,
Fundamental Rights, Fundamental Duties and Directive Principles. The Constitution not only
grants equality to women, but also empowers the State to adopt measures of positive
discrimination in favor of women. Within the framework of a democratic polity, our laws,
development policies, Plans and Programmes have aimed at women’s advancement in different
spheres. From the Fifth Five Year Plan (1974-78) onwards has been a marked shift in the
approach to women’s issues from welfare to development. In recent years, the empowerment
of women has been recognized as the central issue in determining the status of women. The
National Commission for Women was set up by an Act of Parliament in 1990 to safeguard the
rights and legal entitlements of women. The 73 and 74" Amendments (1993) to the
Constitution of India have provided for reservation of seats in the local bodies of Panchayats
and Municipalities for women, laying a strong foundation for their participation in decision
making at the local levels.

India has also ratified various international conventions and human rights instruments
committing to secure equal rights of women. Key among them is the ratification of the
Convention on Elimination of All Forms of Discrimination Against Women (CEDAW) in
1993.

The Mexico Plan of Action (1975), the Nairobi Forward Looking Strategies (1985), the
Beijing Declaration as well as the Platform for Action (1995) and the Outcome Document
adopted by the UNGA Session on Gender Equality and Development & Peace for the 21
century, titled "Further actions and initiatives to implement the Beijing Declaration and the
Platform for Action™ have been unreservedly endorsed by India for appropriate follow up.

The Policy also takes note of the commitments of the Ninth Five Year Plan and the
other Sectoral Policies relating to empowerment of Women.

The women’s movement and a wide-spread network of non-Government Organizations
which have strong grass-roots presence and deep insight into women’s concerns have

contributed in inspiring initiatives for the empowerment of women.
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However, there still exists a wide gap between the goals enunciated in the Constitution,
legislation, policies, plans, Programmes, and related mechanisms on the one hand and the
situational reality of the status of women in India, on the other. This has been analyzed
extensively in the Report of the Committee on the Status of Women in India, "Towards
Equality”, 1974 and highlighted in the National Perspective Plan for Women, 1988-2000, the
Shramshakti Report, 1988 and the Platform for Action, Five Years After- An assessment”

Gender disparity manifests itself in various forms, the most obvious being the trend of
continuously declining female ratio in the population in the last few decades. Social
stereotyping and violence at the domestic and societal levels are some of the other
manifestations. Discrimination against girl children, adolescent girls and women persists in
parts of the country.

The underlying causes of gender inequality are related to social and economic structure,
which is based on informal and formal norms, and practices.

Consequently, the access of women particularly those belonging to weaker sections
including Scheduled Castes/Scheduled Tribes/ Other backward Classes and minorities,
majority of whom are in the rural areas and in the informal, unorganized sector — to education,
health and productive resources, among others, is inadequate. Therefore, they remain largely
marginalized, poor and socially excluded.

Goal and Objectives

The goal of this Policy is to bring about the advancement, development and
empowerment of women. The Policy will be widely disseminated so as to encourage active
participation of all stakeholders for achieving its goals. Specifically, the objectives of this
Policy include

i.  Creating an environment through positive economic and social policies for full

development of women to enable them to realize their full potential

ii.  The de-jure and de-facto enjoyment of all human rights and fundamental freedom by
women on equal basis with men in all spheres — political, economic, social, cultural and
civil

iii.  Equal access to participation and decision making of women in social, political and
economic life of the nation

iv.  Equal access to women to health care, quality education at all levels, career and
vocational guidance, employment, equal remuneration, occupational health and safety,

social security and public office etc.

85|Page



ISBN-978-81-971187-8-4
First Edition

v.  Strengthening legal systems aimed at elimination of all forms of discrimination against
women
vi.  Changing societal attitudes and community practices by active participation and

involvement of both men and women.

vii.  Mainstreaming a gender perspective in the development process.
viii.  Elimination of discrimination and all forms of violence against women and the girl
child; and

ix. Building and strengthening partnerships with civil society, particularly women’s

organizations.

Policy Prescriptions

Judicial Legal Systems

Legal-judicial system will be made more responsive and gender sensitive to women’s
needs, especially in cases of domestic violence and personal assault. New laws will be enacted
and existing laws reviewed to ensure that justice is quick and the punishment meted out to the
culprits is commensurate with the severity of the offence.

At the initiative of and with the full participation of all stakeholders including
community and religious leaders, the Policy would aim to encourage changes in personal laws
such as those related to marriage, divorce, maintenance and guardianship so as to eliminate
discrimination against women.

The evolution of property rights in a patriarchal system has contributed to the
subordinate status of women. The Policy would aim to encourage changes in laws relating to
ownership of property and inheritance by evolving consensus in order to make them gender
just.

Decision Making

Women’s equality in power sharing and active participation in decision making,
including decision making in political process at all levels will be ensured for the achievement
of the goals of empowerment. All measures will be taken to guarantee women equal access to
and full participation in decision making bodies at every level, including the legislative,
executive, judicial, corporate, statutory bodies, as also the advisory Commissions, Committees,
Boards, Trusts etc. Affirmative action such as reservations/quotas, including in higher
legislative bodies, will be considered whenever necessary on a time bound basis. Women—
friendly personnel policies will also be drawn up to encourage women to participate effectively

in the developmental process.
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Mainstreaming a Gender Perspective in the Development Process

Policies, Programmes and systems will be established to ensure mainstreaming of
women’s perspectives in all developmental processes, as catalysts, participants and recipients.
Wherever there are gaps in policies and Programmes, women specific interventions would be
undertaken to bridge these. Coordinating and monitoring mechanisms will also be devised to
assess from time to time the progress of such mainstreaming mechanisms. Women’s issues and
concerns as a result will specially be addressed and reflected in all concerned laws, sectoral

policies, plans and Programmes of action.
Social Empowerment of Women

Education

Equal access to education for women and girls will be ensured. Special measures will
be taken to eliminate discrimination, universalize education, eradicate illiteracy, create a
gender-sensitive educational system, increase enrolment and retention rates of girls and
improve the quality of education to facilitate life-long learning as well as development of
occupation/vocation/technical skills by women. Reducing the gender gap in secondary and
higher education would be a focus area. Sectoral time targets in existing policies will be
achieved, with a special focus on girls and women, particularly those belonging to weaker
sections including the Scheduled Castes/Scheduled  Tribes/Other  Backward
Classes/Minorities. Gender sensitive curricula would be developed at all levels of educational
system in order to address sex stereotyping as one of the causes of gender discrimination.

Health

A holistic approach to women’s health which includes both nutrition and health services
will be adopted and special attention will be given to the needs of women and the girl at all
stages of the life cycle. The reduction of infant mortality and maternal mortality, which are
sensitive indicators of human development, is a priority concern. This policy reiterates the
national demographic goals for Infant Mortality Rate (IMR), Maternal Mortality Rate (MMR)
set out in the National Population Policy 2000. Women should have access to comprehensive,
affordable and quality health care. Measures will be adopted that take into account the
reproductive rights of women to enable them to exercise informed choices, their vulnerability
to sexual and health problems together with endemic, infectious and communicable diseases
such as malaria, TB, and water borne diseases as well as hypertension and cardio-pulmonary
diseases. The social, developmental and health consequences of HIV/AIDS and other sexually

transmitted diseases will be tackled from a gender perspective.
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To effectively meet problems of infant and maternal mortality, and early marriage the
availability of good and accurate data at micro level on deaths, birth and marriages is required.
Strict implementation of registration of births and deaths would be ensured and registration of
marriages would be made compulsory.

In accordance with the commitment of the National Population Policy (2000) to
population stabilization, this Policy recognizes the critical need of men and women to have
access to safe, effective and affordable methods of family planning of their choice and the need
to suitably address the issues of early marriages and spacing of children. Interventions such as
spread of education, compulsory registration of marriage and special Programmes like BSY
should impact on delaying the age of marriage so that by 2010 child marriages are eliminated.

Women’s traditional knowledge about health care and nutrition will be recognized
through proper documentation and its use will be encouraged. The use of Indian and alternative
systems of medicine will be enhanced within the framework of overall health infrastructure
available for women.

The current world food price crisis is having a severe impact on women. Around the
world, millions of people eat two or three times a day, but a significant percentage of women
eat only once. And, now, many women are denying themselves even that one meal to ensure
that their children are fed. These women are already suffering the effects of even more severe
malnutrition, which inevitably will be their children's fate as well. The impact of this crisis will
be with us for many years. Studies show that when women are supported and empowered,
all of society benefits. Their families are healthier, more children go to school, agricultural
productivity improves and incomes increase. In short, communities become more resilient. The
Hunger Project firmly believes that empowering women to be key change agents is an essential
element to achieving the end of hunger and poverty. Wherever we work, our programs aim to
support women and build their capacity.

The results of these programs include:

« By providing women food farmers easy access to credit, adequate training and instilling
in them the importance of saving, THP's Microfinance Program enables women to
engage in income-generating activities to increase their incomes and invest in their
families and communities.

e More than 1.1 million people have taken the HIV/AIDS and Gender Inequality
Workshop, in which they not only learn the facts of AIDS, but also confront and

transform the gender-based behaviors that fuel the pandemic.
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e In India, our Women's Leadership Workshop has empowered 80,000 women elected
to local councils to be effective change agents in their villages. They are forming
district- and state-wide federations to ensure that their voices are heard at top levels of
government.

e In Bangladesh, we catalyzed the formation of a 300-organization alliance that
organizes more than 800 events across the country each September in honor of National
Girl Child Day, a day to focus on eradicating all forms of discrimination against girl
children.

Conclusion

Women from different segments of Indian society define democracy and how they
experience democracy in their daily life. Through meetings and interviews | wanted to learn
what these women consider democracy in India to be, how they recognize democracy and rights
associated with democracy in their daily lives, and how they reflect upon gender equality in
relation to democracy. The situation in India is complex, as it is elsewhere. There are women
in top political positions and women running grassroots organizations. But there are also
women who have no or little knowledge about their legal rights. No one can say that all women
should be discontented with their situation of living and are obliged to involve themselves in
political organizations or self-help groups. But it seems evident that they ought to be aware of
their democratic rights and to be able to speak their mind without fear of consequences. There
were substantial differences in how the women interviewed recognized democracy in their
daily lives. By dividing the women into three different groups their statements can be analyzed
as representative for these three groups.

In India, a womanize position in life, her education, her ability to make independent
choices and whom she is to marry are connected through her living situation, tradition and
culture. Ideally, a woman is living situation, class or caste should not have an impact on
whether she is equally treated to men in the society, or not. But, during different stages in life,
a woman has to fight to obtain a level of independence, as Anita said. Anita and Tejas are
agitated over the subordinated position of women and especially with those women who do not
fight for themselves. Tejas sees equality as something to be claimed, as a matter of not
accepting the situation.

Expectations on women are deeply rooted: getting married, responsibility for the home
and possibly a career. Political policies ensuring equal rights for sons and daughters and other

measures have been taken by the Indian government.
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Abstract

The family, which gives rise to civilization and nations, is made up of women. In the
past, Indian societies were enclosed by four walls. They emerge from behind four walls and
engage in all activities, including business, in today's society. Currently, women's
empowerment is essential to altering the global economic landscape. The inclusion of women
is particularly noteworthy in light of the nation's economic growth and improvement. In India,
the advancement of women through entrepreneurship has become a crucial component of
development initiatives for three main reasons: social stability, economic expansion, and
women's development. This study is mainly focused on growth and problems of women
entrepreneurs in India. The study shows the various factors affecting growth of women
entrepreneurship in India. In this study, it is also attempted to assess the variables that motivate
women to start their own businesses as well as the challenges they encounter. Women possess
the ability and will to establish, maintain and manage their own businesses in a very methodical
way. To help these women reach new heights in their entrepreneurial endeavours, society at
large and family members in particular must provide the proper support and encouragement.
With the correct support from their families, communities, and the government, these women
entrepreneurs may integrate into the national economy and further India's economic growth.
Introduction

In any developing country, the most successful entrepreneur is not the one who invests
large sums of money; rather, it is the one who has the ability to plan ahead for personnel hiring
and training. The person who concentrates on this is contributing considerably more to his
nation than the one who utilizes a lot of money. An entrepreneur is an expert who integrates
all the factors involved in production and determines the value of the products to be the re-
foundation of the capital that he or she uses, along with the value of the rent, interest and wages
that they pay, as well as the advantages of being in business for themselves. In addition to
having money, he or she also needs to be knowledgeable, diligent, and have sound business

judgment.
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Indian women are becoming more successful entrepreneurs today, boosting both the
local economy and the global economy. The business environment is greatly impacted by the
presence of women entrepreneurs. Business leadership positions are varied. However, the
majority of women entrepreneurs have surmounted numerous obstacles in establishing their
own companies. One of the most notable developments of the past ten years has been the
expansion of women-owned enterprises, and all signs point to this trend continuing in the years
to come. Reportedly, the growth rate of women-owned firms has outpaced that of all other
business types. These developments will lead to an increase in women-owned enterprises in all
sectors of the economy.

Women-led business ventures are seen as a crucial component of any nation's economic
development. In addition to becoming self-sufficient, women entrepreneurs expand job
prospects for others. In order to promote women's entrepreneurship in Indian society, social,
family, and economic reforms must be implemented. With the goal of encouraging the
sustainable growth of women entrepreneurs for the nation's balanced development, Startup
India is dedicated to bolstering women entrepreneurship in India by facilitating programs,
networks, and communities as well as forming alliances between various startup ecosystem
stakeholders. Women-led enterprises that meet the requirements outlined in the notice for
startup funding and incentives and have women founders or co-founders with at least 50%
equity in the business are eligible for monthly allowances from the state.

Importance of Women Entrepreneurship in India

More and more women are stepping forward to take part in different economic pursuits
these days. Without a doubt, women's entrepreneurship is crucial to starting the process of
economic development in every nation. There isn't a single profession where women can't
work. Women make up roughly half of the population, and they play a critical role in the
development of the nation. With the current wave of globalization, digitalization, and start-up
booms, India offers promising opportunities for women to pursue entrepreneurship. Not only
do women entrepreneurs hail from diverse backgrounds, but they are dispersed throughout the
nation. The position of women has evolved over the past few decades and is heading in the
direction of much-needed development. In the current industry 4.0, women can make wise
decisions and offer creative answers to problems. By coming up with creative solutions, women
entrepreneurs have not only helped themselves but also many others by creating new jobs.

Women entrepreneurs are exceeding market expectations and succeeding exceptionally

well in some of the enterprises. In addition to being highly successful in commerce and
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industry, women are also highly successful in the fields of medicine, aviation, law, science,
space exploration, the military, and law enforcement. Certain traits that women entrepreneurs
have enable them to apply innovative and creative ideas to their daily business operations.
When pursuing entrepreneurship, women place a high value on effective communication,
networking, and organizational abilities. They are also adept at keeping a healthy work-life
balance. At least ten additional women can find employment thanks to an excellent women
entrepreneur. Indian women have become more and more financially independent over the past
few decades.
Responsible Factors the Growth of Women Entrepreneurs in India
The Various factors affecting the growth of women Entrepreneurship can be outlined as
follows:
1. Internet Retailing

Another significant element that has contributed to the growth of women entrepreneurs
in India is online retailing. A lady can now simply sell goods from her house and mail them
anywhere in the nation or even the world. All they need to do to begin exhibiting and selling
things is to set up an e-commerce website. Women now find it simpler to run their own home
businesses thanks to online sales.
2. Social Networks / Social Media

One of the biggest challenges that all entrepreneurs had to confront was marketing their
company. However, social media platforms like Facebook, Instagram, LinkedIn, and others
make it simple to advertise and disseminate information about your goods these days. Social
media networking has the potential to grow business. For this reason, social media platforms
are among the most beneficial tools for Indian women entrepreneurs.
3. Online Loans

One of the largest obstacles that women encounter when starting a business is a lack of
funding. Conventional financing practices were strict when it came to providing women with
company funding. They imposed multiple conditions and required a guarantor. But it's now
simpler for women to get business loans thanks to the growth of online lending companies. A
woman does not have to wait for her family or banks to provide financial help these days. She
may quickly and easily get funding from a digital lender to launch her business.
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4. Challenges Faced by Women Entrepreneurs in India

The fact that women in India are not regarded as capable company owners is one of the
largest obstacles that they must overcome. In addition to this, women entrepreneurs confront a
plethora of additional difficulties:
5. Not Seen as Leaders

Typically, women-owned companies are underrepresented in leadership roles. It has
been noted that in privately held or family-owned businesses, the majority of women
entrepreneurs occupy strategic leadership roles. They won't have better leadership possibilities
in international corporations or publicly traded organizations since they are not seen as leaders.
6. Absence of Assistance

Obtaining the necessary assistance to advance their businesses to new heights of
development presents another difficulty for a large number of Indian women entrepreneurs.
The majority of women entrepreneurs who are just starting out do not receive the support they
need to put their business ideas into action, including funding, sales force management,
marketing, branding, and promaotion.
7. Influence of Family

Women entrepreneurs are always influenced by their families. Challenges with
governmental attitude, personal conflicts, loyalty, and family ties affect women-led family-
owned enterprises. Moreover, family-run firms run by women are compelled to rely more on
their own internal funding sources than on outside funding. Family in company also affects
decision-making skills and causes a woman to rely only on her family for financial support and
assistance during the startup phase. Therefore, if you're considering taking the plunge into
entrepreneurship, don't let a little obstacle deter you. Proceed with your idea for a business,
launch it, and see it through to completion.
Growth of Women Entrepreneurship in India

Not only are Indian women making significant contributions in the fields of politics,
education, and art, but they are also successfully making their mark in the industrial world. For
a long time, women in India have been associated with being the guardians of human capital,
the keepers of families, and the enforcers of social restrictions such as the purdah system. In
India today, the number of women entrepreneurs and their business is growing steadily, and
they are effectively carrying out their responsibilities at executive and higher managerial levels
in both public and private organizations, as well as in innovative and demanding business

sectors.
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Women entrepreneurship is constantly growing in our nation today because of the
constructive improvements that have been made to the Indian social structure toward women
entrepreneurs and because of government policies that support them through specific
initiatives. Today's Indian women seem determined to consistently set new records for success
in a variety of fields, including retail trade, restaurants, hotels, beauty salons, fashion design,
automobiles, tours and travel, food processing, computer software, handicrafts, agriculture, and
cottage industries. This is a result of the government and society working together.

According to the latest survey conducted by MasterCard Index of Women
Entrepreneurs, out of 5.85 crore entrepreneurs in India today, 80.5 lakh women entrepreneurs
are making a commendable contribution to the industrial development and expansion of the
country. In addition, 1.35 crore or so workers are engaged in industrial establishments managed
by women. Indian women are increasingly becoming entrepreneurs in both traditional and
cutting-edge start-up sectors these days. A growing number of women are stepping down from
prominent positions to attempt and take the helm of sectors that provide lots of room for
innovation and future growth.

At the Global Entrepreneurship Summit 2017 (GES), which was recently held in
Hyderabad by Niti Aayog and the US government in collaboration, there was a thorough
discussion on the growth and advancement of women's businesses. As the US representative at
this conference, which was held on November 28-30, 2017, with the subject "Women First,
Prosperity for All," President Donald Trump's daughter Lavonka Trump performed a
noteworthy role. Furthermore, emphasized was the involvement of numerous international
women entrepreneurs as delegates. With the intention of fulfilling Mission 2020's objectives,
Niti Aayog also announced the creation of an additional fund of Rs 10,000 crore and the
operation of a micro-money loan scheme to encourage women entrepreneurship in the country.
It is hoped that with the help of policies and programs implemented by the government, the
number of women entrepreneurs in the country will reach one crore by 2020.

In general, a woman entrepreneur is defined as a member of the population who engages
in innovative and daring industrial activities. However, from the perspective of the government,
a woman entrepreneur is defined as a woman who is the promoter, director, and controller of
an enterprise in which her financial interest is vested in at least 51% of the capital and which
employs women in 51% of all positions generated by the enterprise. However, a shift in the
definition of an entrepreneur is being mirrored in our country as well as in industrialized nations
due to the ever-changing nature of the time cycle. Today, that businessman is called an

entrepreneur who, apart from traditional industries and business activities, is engaged in
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industries and business activities based on innovations and new technologies and in which there
are vast possibilities of development. Nowadays, all businessmen associated with start-ups are
also included in the category of modern entrepreneurs.
Steps Taken by the Government

The Indian government has been working to encourage women to start their own
businesses since the country's founding, but throughout the past three decades, these initiatives
have gained increasing traction. In addition to the Central Government's current initiatives,
government banks are now offering cash to women entrepreneurs at favourable interest rates
and simple, alluring loan terms. Among these specific schemes, the following are the main
schemes:
1. Annapurna Yojana - Related to Food Catering Industry

Banks lend up to Rs. 50,000 to women entrepreneurs as part of this program. Women
working in this profession provide packaged meals, snacks, and other items. Bank loans are
available to them as working capital, which they can use to buy utensils and other kitchen
supplies and equipment.
2. Stri Shakti Package Scheme

Under this State Bank of India program, women who own 50% of a company or
business and take part in Entrepreneurship Development Programmes (EDPs) organized by
state governments can receive financial support. This plan offers a 0.50% interest rate discount
to women who take out loans totalling more than Rs. 2 lakhs.
3. Bhartiya Mahila Bank Business Loan

For women entrepreneurs who wish to enter the market for micro and SME loans, loans
against assets, retail business loans, and other creative and daring manufacturing operations,
this scheme offering loans up to Rs. 20 crores have been introduced. For loans up to Rs. 1 crore
under this arrangement, collateral security is not needed.
4. Udyogini Yojana

This Punjab and Sindh Bank plan offers loans up to Rs. 1 lakh to women between the
ages of 18 and 45 with the goal of promoting small women-owned businesses in the nation and
connecting aspiring women entrepreneurs to the agriculture sector.
5. Dena Shakti Yojana

Through this initiative, launched by Dena Bank, women entrepreneurs can get financing
support for operating small businesses in manufacturing, retail, agriculture, microcredit, and

other fields. A maximum loan of Rs. 50,000 is available under this scheme for microcredit
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businesses, while Rs. 20 lakhs are available for businesses engaged in retail trade, education,
etc.
6. Cent Kalyani Yojana

Under this Central Bank of India scheme, women entrepreneurs can apply for loans up
to Rs. 1 crore to start new small and cottage industries, engage in retail trade, self-employment,
or pursue government-protected programs and schemes in rural areas. They can also use the
loan to grow and expand current businesses in the aforementioned sectors. When obtaining a
loan under this arrangement, women entrepreneurs are not obliged to provide collateral
security.
7. Oriental Mahila Vikas Yojana

Loan assistance is given to women who individually or jointly possess 51 percent of
the share capital of any business under this Oriental Bank of Commerce initiative. It's also
important to remember that business owners who wish to launch a small business must offer
loans up to Rs. 1 crore. Loans between Rs. 10 lakhs and Rs. 25 lakhs are available with a 7-
year payback duration, a 2% interest rate reduction, and no requirement for any type of
collateral security.
8. Mahila Udyam Nidhi Yojana

Under this program, which is managed by Punjab National Bank, women entrepreneurs
operating small businesses can apply for soft loans with ten-year repayment terms. Under this
programme, women entrepreneurs can apply for loans of up to Rs. 10 lakhs to buy vehicles,
auto rickshaws, two-wheelers, and other small-scale businesses. They can also use the funds to
build a beauty salon, day care center, or other small-scale businesses.
9. Mudra Yojana

With the help of this Government of India initiative, women entrepreneurs can establish
new small-scale businesses on their own or together, such as tailoring shops, beauty salons,
tutoring centers, and other businesses. Additionally, no collateral security is needed to obtain

a loan under this arrangement.
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Table: Some of the most popular Indian women entrepreneurs:

Women Position/Profession and Major Achievements
ndira Chief Financial Officer and President of global company PepsiCo since 2001.
Nooyi Born in Chennai and holds a Masters degree in Finance and Marketing from
IIM- Kolkata. Awarded Padma Bhushan by the Government of India
Chairperson of India's largest media group Bennet Coleman & Co. Ltd.
Indu Jain | (publisher of Times of India newspaper). Formerly first President of FICCI
Women's Wing
Kiran Founder Chairperson of Biocon Limited, a company related to diabetes and
Mazumdar oncology, awarded Padma Shri and Padma Bhushan for bringing the
company to fame for biomedicine research
Vandana | Started career in 1989, born in Kolkata, owner of BLCC, known as an expert
Luthra | in the fields of fitness, skin care, food and nutrition, beauty etc.
Sulajja | Joint Managing Director at Coynetic Motors
Motwani
Shahnaz | India’s most successful women entrepreneurs and the creator of Ayurvedic
Husain | beauty care
Suchi Founder of LimeRoad in 2012, an online marketplace for women’s clothing
Mukherjee | and accessories
Neelam Well known name in the IT sector of the country, currently Managing
Dhawan Director at Hewlett Packard India (H.P. India), formerly Managing Director
at Microsoft Company
Mallika | Director at TAFE (Tractor and Farm Equipment).
Srinivasan
Jyoti President of Lijjat Papad, a women's home industry based on co-operation,
Nayak
Falguni | Founder and CEO of Nykaa, a beauty and wellness e-commerce platform and
Nayar currently the most popular businesswoman in India,
First Indian woman to do MBA from Harvard Business School. Former Vice
Naina Lal | Chairperson of J.M. Morgan. Former President of FICCI. Currently National
Kidwai | President of HSBC Bank. First woman to hold the top position of a foreign
bank in India.
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Chanda Managing Director and Chief Financial Officer of the country's largest
Kochhar private bank ICICI Bank. Bank has won national awards many times due to
successful leadership.
Ekta Creative head of Balaji serials and tele film production company, famous for
Kapoor | changing the face of characters in Indian television
Founder of the country's first online Zivame store providing women's
Richa Kar | education, engineering from BITS-Pilani. A prominent lingerie brand in
India, has achieved remarkable success as an entrepreneur.
Adit Founder of the country's most popular website in the women's world,
Gupta Menstrupedia.com. Famous name for solving women's problems. Born in a
small village Garhwa in Jharkhand.
Priya Paul | Chairperson of Apeljay Park Hotels. Awarded Padma Shri in 2012.
Ritu Fashion designer, big name in the Indian fashion industry. Awarded Padma
Kumar | Shriin 2013.
Simone | Naval Hometata's wife is formerly the chairperson of Lakme Company and
Tata currently the chairperson of Trent Ltd.

Three Types of Loans Are Provided under the Mudra Scheme as follows:
1. Shishu Units: This loan related to the initial stage of a new small enterprise can be
taken up to a maximum limit of Rs. 50,000.
2. Kishore Units: The extension limit of this loan is from Rs. 50,000 to Rs. 5 lakhs and
this loan is not given to new enterprises but to those enterprises which are already well
established and running.
3. Tarun Units: This loan is given to those women entrepreneurs whose enterprises are
already well established and running and at the same time they are trying to develop
and expand their business in the future. The maximum limit of this loan is Rs. 10 lakhs.
Major Problems of Entrepreneurship Development in India
The problems of entrepreneurship development in India can be described as follows:
1. Varna and Genealogical Statute

Only the Vaishya caste has the right to do commerce among the four Varnas, according
to antiquated and traditional social structures. Furthermore, only a select few have had the
chance to lead businesses and industries because of the predominance of inherited business
traditions. This has fuelled a culture of authoritarianism, traditionalism, and narrow-

mindedness, all of which hinder entrepreneurship.
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2. Small and Non-Profitable Organisation
Our nation's small and medium-sized business organizations have been beset by a
number of fundamental issues, including rising costs of production and distribution, fierce
competition, a dearth of new skills and knowledge, etc. Their reputation as a non-profit
organization suffers as a result of these factors.
3. Problem of Capital
The absence or insufficiency of capital resources is the primary issue in the process of
developing entrepreneurship. In addition, poor working capital management practices in
commercial organizations also encourage capital-related issues.
4. Unproductive Expenditure
Many entrepreneurs encounter numerous wasteful charges in the sequence of capital-
related challenges as a result of an unprepared management system and uneven investment.
This propensity constitutes a barrier to entrepreneurial endeavours and shows a lack of concern
for the appropriate use of borrowed resources.
5. Lack of Entrepreneurial Tendencies
Owing to the traditional attitudes and conservatism that are common in our nation,
people lack entrepreneurial inclinations and innovative impulses and have limited perspectives
and opinions. They don't offer an environment that encourages entrepreneurial inclinations.
6. Less Attention Towards Research and Invention
In order to properly expand business and industry, businessmen and entrepreneurs tend
to give less attention to research and technological advancements. They believe that the costs
associated with this item are superfluous and do not advance technical advancement.
Suggestions to Increase Women’s Participation
1. Women's fields can grow if government policies encourage them and they receive
adequate funding for innovation.
2. The 'Women Entrepreneurship in India’ research states that if women are encouraged
to start their own businesses, 15 to 17 crore new jobs might be produced in the nation.
This calls for altering the social and economic landscape.
3. The conservative way of thinking in society will need to change. It will be necessary to
support the creative ideas and efforts of women.
4. Discrimination based on gender must end.
5. Women's education has to be supported.

6. It will be necessary to provide skill development facilities for women.
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In the Indian workforce today, women make up 90% of the indirect workforce and 40%
of the direct workforce. India need a development strategy that motivates an increasing

number of women to pursue entrepreneurship in line with their skills.

Suggestions to Accelerate the Development of Entrepreneurship in India

The following suggestions can be given for the development of entrepreneurship in our

country:

1. The education system of the country and the curriculum of educational institutions
should be made employment and adventure oriented.

2. Various technical organizations and counselling centers can make the activities related
to organizing, counselling and implementation of entrepreneurship development
effective according to local needs and environment.

3. Entrepreneurial tendencies should be encouraged among the youth in the environment
of family and society. Self-reliance, industriousness, firm determination, hard work and
disciplined activities should be encouraged in the process of socialization.

4. The establishment of industrial settlements between rural and urban areas should be
encouraged and raw materials, power sources, transportation, communication and other
facilities should be made available there.

5. Facilities of refinement and research should be promoted for entrepreneurship
development. For this, efforts can be made to keep scientists and experts ready for best
work results. They should be provided suitable work environment.

6. The number of technical, vocational and industrial education centres should be
increased and the facilities provided in them should also be expanded.

7. Social, cultural and economic standards and concepts should be made inspiring and
favourable.

Conclusion

Empowering women is crucial because of the way that their values and thoughts shape

the ideal family, community, and eventually the country. It might be argued that the current

state of affairs is better, with a notable increase in the number of women participating in the

entrepreneurial sector. The Indian economy's micro, small, and medium-sized enterprises

(MSMESs) are regarded as its pillars of growth and development. At this point, women need to

be given programs for skill development, orientation, and entrepreneurial knowledge. Effective

steps are required. Young women's untapped abilities can be found, developed, and used to a

variety of industries to boost the industrial sector's production.
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Numerous issues faced by women entrepreneurs during the startup and operational
phases included limited mobility, difficulty obtaining funding, and the need to fulfil two
roles—one at home and one at work. The issue of women entrepreneurs has diminished as a
result of technological improvement and the explosion of information technology. In addition
to the technological revolution, a mental revolution in society is required to alter societal
attitudes and give women access to platforms for democracy and entrepreneurship.
Furthermore, there may be a notable increase in the expansion of women's entrepreneurial
processes as a result of increased support from the government, non-government organizations,
and other financial institutions for different types of women entrepreneurs within the economy.
Continued attempts are being made by various entities operating within the global economy to
cooperate with women's entrepreneurial operations and provide them with the best possible
financial, morale, and psychological assistance. As a result, women possess the ability and the
will to establish, maintain, and oversee their own businesses in a very methodical way. To help
these women reach new heights in their entrepreneurial endeavours, society at large and family
members in particular must provide the proper support and encouragement. With the correct
support from their families, communities, and the government, these women entrepreneurs may
integrate into the national economy and further India's economic growth.

“When women move forward the family moves the village moves and the nation moves”.

102 |Page



ISBN-978-81-971187-8-4
First Edition

References: -

1.

Dhameja S.K., (2002), “Women Entrepreneurs: Opportunities, Performance,
Problems”, Deep Publications (p) Ltd, New Delhi, p 11.

2. Nega Tiwari, (2017), “Women Entrepreneurship in India: A Literature Review”, Amity
Journal of Entrepreneurship, VVol.2, Issue.1, pp. 47- 60.

3. Raghuvanshi J., Agrawal R. and Ghosh P.K., (2017), “Analysis of Barriers to Women
Entrepreneurship: The DEMATEL Approach”, The Journal of Entrepreneurship,
Vol.26, No.2, pp. 220-238.

4. Rajendran N., (2003), "Problems and Prospects of Women Entrepreneurs”, SEDME,
Vol.30, No.4, Dec.

5. Rao Padala Shanmukha, (2007), "Entrepreneurship Development among Women: A
Case Study of Self Help Groups in Srikakulam District, Andhra Pradesh”, The ICFAI
Journal of Entrepreneurship Development, Vol.1V, No.1.

6. Ritwik Saraswat and Remya Lathabahvan, (2020), “A study on Women
Entrepreneurship in India”, Mukt Shabd Journal, VVol.IX, Issue.VI, pp. 3422-3432.

7. Suba B. and M. Sneka, (2016), “Women Entrepreneurship in India”, Shanlax
International Journal of Commerce, Vol.4, Issue.3, pp. 21-36.

8. Suman Gulia, (2022), “A Study on Women Entrepreneurship in India”, Journal of
Positive School Psychology, Vol.6, No.3, pp. 7845-7848.

Websites: -

https://hyderabadangels.in

https://www.startupindia.gov.in

https://afeias.com

https://www.shiprocket.in

https://casi.sas.upenn.edu

https://e-gyan-vigyan.com

https://www.met.edu

103 |Page


https://hyderabadangels.in/
https://www.startupindia.gov.in/
https://afeias.com/
https://www.shiprocket.in/
https://casi.sas.upenn.edu/
https://e-gyan-vigyan.com/
https://www.met.edu/

ISBN-978-81-971187-8-4
First Edition

UQUIEel claAML HEcRNA sl
yl. Sl egrueuss oll yauld
w ez ([Qaewot

852 AR WAlER AEYU va sIHA slA%, 852

Abstract:
UBd Scllcld ae3A URlL Al A€l 1UR 5l 58] B ¥ “A€L wusl [AslA 520l &

Al HEARA st Geallol sl dloll UL st [@Asi Sl U AMst [Asi aau &l AW
Aol HEARAA AAsct olotlaall Mol AGAM AR slaciall @sid sal W2 (QAu
Alogollall A slsl sAUL B, “Galol AUERSAL 2AcEall Yaum Guallol 5 wedall 2.0l
GlRL . U.1C00 oll VRUMHL saAHL WL &cll. RUGUE L AGEall GUAL W % RUUS
woll ocll. ALHIeA AU GOl AERSAL A olall alglsiRs tllell eUUstl sclloll wa Aol
[@sta saell ulsan B. wintle{lalu SaAuiee Bardleeell ast Sl.ol.y. uzda % 9.l
WA B.Q dcdHlotdl uguetst sl HEARIML glal HAL 8. uL 9 Ball ¥ wlcH[A=,
(@, AesRall gld, AHGL ellctall causally ddRl Wal YHIRISAL Slal HA & % UYUlEst
sl WMl oJell el HA B. uguictatal 5108 Yullofl utasoll ascttnell HEeA Guisl
A B. ol WX GUR Aol I RActoll JUHSIRAML WX Y™ Alcls Aaclall HIE olloil-Hlal bl
A2oUR 5 GEONHL 2 B Al dl S8 A3 5 U -URs(3| oA «ls3l 52 B, A Asll
A WA wlasell glg Azl A H2 HEAL UUdetoll clddla $? 8. UYUIEet cladlad 53
Wdloll s2otofl wlatsall YHIRHL du 52 8, wal 520l Aol ¥3RaA wRgHl w3l Al
alslal.d Yosol [QZ ML UGl Uest3] el gll HEA Gelol AsRsAL uRld B.
R ol20R20u- Galol AERSAL, UL Gllclotl- USSR, HEE)
Yclclell :

SlEURL 2atotl WUEs (@Astuul Bllle] AdLElol Hscayel &l B, Bl UHLse) w(@a
ol B Aed ¥ ol @Asid sratedll wdel®s [Astal scustl url s3l asta B, uldd
WAL A& URL AL AGELA UR $cll 58] B ¥ A€l US| (At 5201l & A 1A st
Getllol $R01l Sl HEAL 5L [@Ast ol UR AnLwsL [Asta M 8l Ao dcdMlet HeAa
Aas slotlalall AHell AGARA U slacioll [@Astd sal Uk QAU et ua sllsH
sAAU B, WX ool €35 AAHL Bl yeudl eollerdl 8l B AH Ol &8lst A B 3

dadot Ual A8 3 AUaAs , stAl oll[Qul Auy  Adulells cauckRexledl udllls it

104 |Page



ISBN-978-81-971187-8-4
First Edition

Anddl 283 HEARA B. dat Hetetdtoll duat HEARA [(AR81R Aol 1ol el 5128
$2clls Aol cet Aol a8l ool R HEal gu Gaues Hsoll glRl 1B s
Yl U4 8.

Gelol ASRAS Lol W el ol caAlvARAL:

“GEloL USRS 2Aoeall yaur Gualdl FA wdaEl R.ollA &Rl 8. 4.2¢00 ol
VRUMHL sRaUHL AR &cll. RAURGILE Al AcEall GUALL Yo % UUS ool &cll. Gellol
USRS AL A Ad6otall U%et glRL [BHco] Ut B.GeARUSRS olcll creg, Aal, cASIR ALt
25ollAl) Wl WRlal A B, UUATSIR 52 B. Wl U%al 53 B ¥ B Y5 A HI2 Sl
Al AUl @l Ao AR dla B, UM WML Gelol USRASAL A otall alsLsRs el
Ul scllofl Wal Aol [Ast scuoll ulsa .

o SolAESH AlsusS Slatetdl Ul wuucl -
Gellol USRSl WA UsA Hzell dcuRdl, udcg@ ua [Fud
o A AA sletoll HA:
Galldl UGRSAL A caAlsal MUl Aol geuoll dqaell ugR B. %A
Al Aol Acllall Gauleat ¥ (AdRQL gl YgRoll A3l 52 B. sl AN & ua
sglHl gl 52 ©.
e R0l A AWell UA:
Guaet AEs At Yot GaUEsdl A Guell Astuiell HedH

GAULE Sl Wl GUoll olcll MRl s YRRl AeA GHlol Us@scll.

UM, GAORUSRSAL AW uguictol AU B glRL sl Wl claRUA B wUEs
U AHs LA AA AsOUAA B,

Gellol SRS lloll o)l ol M[EEAL UYULEal caAcULA:

Gellol UsRSALell JRlcAuSAHL S M Sla B o sl Yl dlclld glRl el
ojell [@Asatcll ugl asta B, wiAe{l20e0U daQuA Bardleeell ast SLclly. uzea %
oall WA B.A dcdHlotl uguwetat sl UBARAML Al MO B, wl IRl Bl ¥
MR, BHd, ussRell gld, uHUQl clldell cusally ddr,dd ua e, wualel
ugj A Gsletalloll 2l scneldl, U3, Galls Ual YHIRSAL el HA B B UUlcst

5l HEAH oJRl el HA B,
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B GalolUsRSsdl Aal UYUIEe
GalldueRs A A s B 3 B AR dncd? YA Hi2 Wdlef etcdat et

ALSA AUl (QUR 5 B Wl WHAHL Y3 & d o sl clcdHlet Uguicet AN HEARA
GRL 5AY @ 8. el HEARA Bl A As caulsa Gelol A sl M2 Heald 5 B,
Acl o A uguicet M2 Bl WSl Uel A UYUEet scll M2 dalr dld B HIZ Aa
AUl AsU uel sél astal. Galol USRS Aed 3 uguds Al RRld andr
ysaaloll siaudl AUl Geuleototl Aol AsEA 52 B. A RS H2 Aolilloll WHA 53
8. Galol AeRs HR QRuU Awsl QAU cavaud AUl & Al Aud wllsd vl otell
GelolUdeustl Yo stlul Mwu Gslelcllotl sicllotdl, Altototl wEs clell Anaclsll 8. ua
Aal AR % GaloUsRs awall sl B UULEet A2HL URL Hlall HAL B.
U ULEel caucaAMl HEeLAl sto:

QR A5 5[ Yttt 22 B. L 2atell Hletewdtoll el 6% uwl ol (AUl aduae
53 B Ual 50 el UYULHol clcA UR HuAQ BUR 8. AL Add Gul €2 U ¥l
il auRia sRAL wHlot Ue] drclle] el aud 2 B. doll euRdHl BB uuRdLd
claAla Slallal s10 U cllRUlell adURll et Hlotoll olloll olloll gsSIA Acl AU BD.
well goll Hiaels nstal (AR uaal ARl 8. Al GURid sedl URRA(AN w2l
A 5120 UL seotoll vutas oflAl 8L &, R vl UH $2olloll UHRUMA A sl Mol
UAs [@Asi scl W2 YRs vds Gell scll 33l B. U2 UYUWEst A5 Uscclall 010 Gull
ol atstat, Rl WAlot stnell o Al U UEtot cacl2 $cll AL 8. WURIL E2l-cli{lA
WA Al A 3ol slol UHwQL B. wWB B HaAlRct Astan ad A3 59 Al A, Yy,
WSl dal ggl A 5l AAA U A3 B, BHL WL g Gaulest HBAl 53 A HEel gu
Geuteat Ues3L 33loll RauuUsll el 2wl 8.

URAML §YU Geulest AR At AUl oloR A 8. d 02¢-20 Ul gY GaUlestHi
9.9% SO RActoll B. ARl UHSIRA HA €2l 8. Wl WAR 70% ASL dUHSIHL A
8. Bl g5t Wal 5 Wl el ugulcet 531 AMe] ot Blale UAA 8. @Rd 2ol glunl
AUl [AsUAl 2NHL A B. Boll BsUL [Asl woAn 22N HRUHRIHL B cUlR B. ARl
gAML U] oAt AU A ay ssuedll Qs uHd A2 B, dsActoll WAl Y 2ani
AP B, Al Nl WA AsOUAA UYULAet URL Wol & Bsudl uln adl g 8. Uy
Hccloll SLOll AU B, YRell cRULEA AHAHL UYUctatoll wuas ugll o HEEIU Al B. URl

oUHSIHL U Ulcatoll uias Wclloll uas scl «Rll auR 8 tiel alatiotl Wil auccauedl
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Wl Wl U UEolo] Hecel YELol UAA B. el UYUlAotoll sLAMMHL AotHIet Ke?] B. tRslHell
A& uYUldote] sl sl HEARDN dRell wasHl AU 52 gdoioll YutstIL AU B, L
gAML Adsild ugl Ko VOl silAotl A cdll WU B, Mgl ¥ oA wuRA] A%dU3l
Anddl AS ol eclal U ool &5 WA 8. JAcloll Wyclloll Yl UHoA olgl sl
U3 sRel 5 aurll arlel yost W Aell Ystud scllell 3l - UYuldst Botl Al Wgdlal
Algel WA ollsoll o B. As oA ¥ AU g Ul sla Al alot Flale Ues o2 8. GURid
WSl MRLARS W ollstl 8. uguictst 331 Galototl [Astuell ouMst Ays 2l B, L
(ActiRAell it N Q1 W] V. 1% 51\ ARl UE1R U ULAotal 3L A%0U3 UL
[@Aslat H2 Yy AL dlelell B.

U ulcdel A HEARD ofl 510U fesRAAML U Aol AUl ardlal ay sial
AU B, ugutatal sR8L Yol ulasoll ascineld] HEaA GUWSl A 8. wal WD Rd
Aol Aol JUHSIRAHL BB Y™ Alcls Aacall H2 olloll-Hlal tul AR 5 Gelolul
WU B AUl Al 51 U3 & U -42s13] U sl 52 B. Al Aol AA WA lasall
gl el ad M2 HEA uYPudsteall caddaA 52 B, UYUEet caddd 531 Wldlloll ool
letsoll YHIRMHL aul 52 8, vl 5301 Aoll 3Rl URHL AR A astat ,URjHL AR
AR 1ol 243 ,61AslA A3 [ Uit Al A URell Yul AOLASIHE AU &t A 1R
As Gelol USRS 1} 1903 ulosell Hlecl uguictst AR 531 ¢ B.AcRelUR Sl
ulcll 26 B ¥ Hlaletdl Sle5 Sl e Yo sallcd of dlat A U Hlaleldl uguiest 531
HEARA géotoll w(Ast NNA B el gEololl UeAlej Yol DRl U Glollclclloll Yt
5 8. UL ABR gl UUlcet M2 Ul Aol 50t B Wal AMl ULl v 53l Hldcal
ugulctet M2 Ul ool st sl & admiotil lal Al dl el 334 gll “HEe
A alel g Geutes Uest3l Hsol? el 23 sAl B. % Ul WA sl B, Bl
A Abls &3, Aol A, Al Atotl Bie HEARNA Hecel WU ¢ & Adl A
U ULcet AL UQL HEAIRAA HeclULES 6] 8. Al 1Rl Wall ENHARA UL B ¥ @ 1B
£ GaUlEatoll WER WS HBolloll Blals WHoll ARAA WS AL 5cll UL dy B, Wal AXll
uglloll UMY scllolell 331 glRl AatHi uadl sl & ugl A uguetst el vl 3
U AelRe{l AoLets dlat ¥ wRoae{l uotas gl & ol (5 Aua Y3l wsani 2ua 8.
Boil 5100 HEARD w1 Yl UE UWILeR U ulas Ancdl ae oLes 8.
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UidRAglA A UEelell AR AR 3ol ost :

LUBH ESLell “UaAdUR” 2ol FAR URDURUHL “SIAAL HBARAA sel% Golseildl
oldallofl Ussll Hsoll gl Bl As3), stofll 1l ual uilEds el Bl AHRUM oc
531,60 BB dost AHY UY(AdYs ol ARAR 3o Bl Uas AMUTS YUgR [@suicl B.
A Wl AU URe] 5LHS1Y Vol UASRQL AU B, AHA UssIZ] DRA WHIRS YgA
R @R dsollall ugl A Bl HaouRllell Hslet, AdRIASIRA, YylAo)el Axes
dolloll Aal 3oal Qe 53 AHUBS sCURHL $LOL AR B.
. [1Asal “WESU BuldNoed WNR” As olyoll ¥R B. Boll ¥uo Ul ay v B,
Aoll RAUL As eety 1A dl dgf ueL Ude HA, 50 UM g4, Hl 25 olM, caldll 50 UL,
ULASAU) Aol oUR 5 As oL Ul WdeHl HA 8. HESL slloll RRHL dHLs 3 €13 ARALA
o2, AH % ARl sllAstes Al ugl A otell. oLl stal@dla Bl ol
Acll el weL Qutdl otell. ales scURLell datallol el RR H[BAL slRL Ul dl UsS
5CUGLeY LA Rg Al ® B 1Al Yool sl BudNed RNR gl AAd 53] dcdler]
8.
3. AUARsHL “Brd 8l s> qeettal il HEal dral wBsaus(l casdiA Gell 53l
B. B dsctiallal sl dul el tatld 8. ABl As AL Slegtse ol Ul Gell 53l B,
Rouur wal HARRUHL il GABL susll Ul BRA uctd B. U, £5lol, A3 3 oA
Aal sgHioll Hstelloll As-ASTA Slogls Avl WARsL{l “Brraus Su As el Bl
US13| A6l Sl AHA alcciot well , UM% otcRUslle] DA UR ULscllall UssIA Alcll
Asta B. ¥ vl slAd A B.

M, Bosoll HEAL Yol 1igs gdutoll ascleel] Yol sall UYUlEtot cucL Aal
Al oladi yua Hee 8. Al declls HEARD U uUa Aol wottatd adl was Yitd 53
8.BHL Uss3 A Wl Heclo] sIH 52 B el AURAHL UYULcst AR % stHo(l3l aug 8l
8 Al 33 g1l WAl dUlAd gu Geutes usst3l Hsolloll Ul eUUAl scuHl 2wl B.R
HEal sl gt A5 50o] 511 a2 B3 g3uoll w3l Yul 52 8. A2l ugl Aes(3l
QRA declls HsollRAl st 531 HEARLA vicHAelL val Galol UsRS vlotld B.
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URAHl MSMEs 83 uEal GelousRsl-(l RAlQ
Rakesh Rajubhai Karmur
(M.A., G-SET) Research Scholar
Saurashtra University Rajkot
ULRL -

HEAl GaolUsRsdlA Al HEARN dd catvaul@d s3 asia 8 B3l (s
WoRAYLBB A3 52 B, doj AU 52 8, Ao Aot 52 O Bal Aol WA YUA B, USEL
AUUQL UHHT HEAL WERSAA ol Heel AUAML Aldd ot o], Ml wd ugll
HEARL AR [RacdHidl vt Al ua Geloris@Rs Ml eol clell &% ual Al HlEcl
GeloreRSlell Al estadl 8 ¥ B3l Wdllal Galole@s 31y e sal | B
URd AMoll AHURS, w5 wa ASl2A MRAUNA £ scll U2 AU 531 ¢ B. g, allall
ol HeAH GENON (MSME) SlUll 2alell WABLs [@Astdal Asndlyds Ulcisst wUUL 6l
8. lRdAMl MSME ol ¢l Wl % HeclyQl & Al WeARHL UQL AU MURdAHl MSMEs
Aol Auell RAE, URsR dRsell Ul Aotllell Alel, GURid HEAl GlorsRSsA
ANcAR3U AHRUA, HEAL GAoRUSRS(l wHRUAMA g scll H2ell (QAu Guidlell
(Qotctelr ey sReMl e B.

Hecclotl 2cEl:- GeloRUERs AL, HEAL GaloleRIS|, R, MSMEs.
Yclldall

(Qatoll €35 sl wa il yau ua Al didal wls-wulBs Yool YR
a3y eallaauui v 8. elrdla slasiuul 2ol Gdn, [@AsRd ual @Qaciygdl @zl
WAM ML LA . AHEsoll 6t AUs @QstaHl % A AHA FRAA AAletl slacaell g
UAs Y& wuLell scll. U Al sstaul Hllle] B AU 6 A HLAoLHL g olld. A uMA
AHUBs $R AR Blllof 2eUlet AHHL BdRd vloticr] wal Bl2clell a1 Biwu cdusl.
URd M dRall & uRddstalle 8. el 1931 Aelotl Griritlell Bl RA(AHT YulA .
Al AHOYL Qeul Bl @QRQU & Wdlle] wolg Wiet URA & A Aeelul Ydd U2t
UEARML dRAHL Hecl GaldrRUeRS(l MSMEs AR dcdHiot RAAA RdR Andle.
H@a GaldlusRsell wd -

HEcl GelolsRsol wel A & ¥ U waal HEAR g2 ¥ B (sl
AU 5 8, doj Aol 53 © WA Aof AU 52 B, Al As HEa GaldrusRs
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ULH(QAY, USollHs Wal olcllot HEAL B B AL A WS Al €D B wal U
U U ASL HIR AUl 8l Glell 52 B.

ol sl wllen -

1) 88l AU, (2018)

Uddl dltet we 'dRAA MSME AseHi HEcl wsRSl vl @va uR
sl el scll. Bl WeARML Rl U GalorIeRS RAA, Wl A-RAR U
AHRARBA €2 scll H2all ([QAQAY GuRl AMey weARHL NSSOell delHill HEe
ARSI RAA UR et 3 5. AU U@yl AR ¥ ASloll ARl AR HIARS AWML
URcdet clag 331 8 WaAal UBSIR gl B UL ofl[d watcl el 1Y scUHL WA B,
A Asn = o8l
2) AlA AN, el Alecl WA, (2019)

Yl Aot weaAldHl "HlEl etRcHl MSMEs Hi HEAl UsRSle] UA(sAsR0L-
As A dotleHs Aol ([AMU UR slal UMl U] &d. MSMEsHI H(ecll GeloisRslell
@stat 1ol @AY sl WA USSRl AWM 531 Aol ABUA Lo A3 Sl Wil
dqullal UMl M2 Aol gl UM scML Wl Yot Y&H U [AFA uRunla
Aol Aol ddell A [QlAu A1 USAL (A 9)(A claal HIR Yol ddR Bl
atatdlell gt 531 &cll.

3) Yol Aol (2022)

Yl weA™ MSMEs &2 HEAl AR5l ¢Ast ([Avat UR sl URallMl 2l &dl.
L AU HEAL GRS wel, HEAl GAOIUSRSIA AR el URHA, GURAML
HEal GaorsRsell RAlQ <R allatdlsll (Aot UL sReunl waAdl &dl.
oA™Yl Sl :-

1) MRAHl MSMEs 82l HEA GARUSRASIl ccdiiot RAlA weuy sl

2) Hea GaorsRSA Hadl [QRQYU U3 Algatillell MeAUY $C.

3) HEcl GALRUSRSA otsdR3U AHRUR A HeAY 5.

4) @l GaARUERS(l AHRAURA g scll HIZell (AlAuU GUllel AeU 5.
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State wise distribution of female proprietary MSMEs in India

20 |-
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10 -
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Andhra Pradesh

Gujarat

Maharashtra N

Kerala 1
Rajasthan

m 2% of women

SI. No. Name of the state Number of women % of women
Entrepreneurs Entrepreneurs
2 Tamil nadu 12,85,263 10.37
3 Telangana 9,72,424 7.85
4 Karnataka 9,36,905 7.56
5 Uttar Pradesh 8,62,796 6.96
6 Andhra Pradesh 8,38,033 6.76
7 Gujarat 8,26,640 6.67
8 Maharashtra 8,01,197 6.47
9 Kerala 4,95,962 4
10 Rajasthan 3,80,007 3.07
SOURCE: - MSME Annual Report (2022-23)
2% of women entrepreneurs
25

entrepreneurs

GURsct ALs URYL A asta B ¥ Rl HUASl sfRA UBH ciounHl $6t MSMEs

oll 23.42% U 2Ag] Wlet YRAA . HEARNAl W(ASle(l MSMEse] ollay Well Gy A%

ARty B A A $EH 10.37% ALELL WA B, RUGULE AcURL, sies, G Yt ddall
$U WA B, AR Actoll RAA AAHL oloik GUR B. Aell el Ul w(Aslsll

MSMEe] UHIGL A%ULAHT Slcll HA 8.
Percentage Distribution of Enterprises in Rural and Urban areas

Sector Male (%) Female(%o) Total (%)

Rural 77.76 22.24 100

Urban 81.58 18.42 100
All 79.63 20.37 100

SOURCE: - MSME Annual Report (2023)
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Male (%%) Female (%6)

GURsdl 32l uRel ure A © ¥ MSME AseR A Y3™ Ygfccl URlad &2 8§ slQL ¥
5 WM 79.63% Y3u USRSl HAS] upAA & AR HIA 20.37% sl H(AS
el usRslell B. uu 32l dl Uc2A A5 Walclsel A ® ¥ el (QrctAM el

vl 23 (AcARe(l uRuHRML ay &
Percentage Distribution of Enterprises by Male/ Female Owners

Category Male (%) Female (%0) Total (%)
Micro 79.56 20.44 100
Small 94.74 5.26 100

Medium 97.33 2.67 100

All 79.63 20.37 100

SOURCE: - MSME Annual Report (2023)

120

100

80
60 M Male (%)

H Female (%)

40

Micro Small Medium

GURAscl uissislal WAl yrdl ygu, dy el M selloll Galolul FlAl sl
Yy Gelol sl HlASletl Gellolle] YmILL ay Ml HA B,
HEau GaldiUsRSA Hadl QY U] Aeetiloll oitu

1) HEaRL 1R Yal Aot

2) wrAyal Aol

3) 2l Al Aol

4) ol Alsel Aol
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5) el HEel ds (A3 Aot
6) Hdcl Galol @ Aoyt

7) 3Rz HEAl [Asi Doyl
8) Aoe scAR(l Axsll

9) Galbloll Aoysil

10) Yttt io{l AU el

1) Rls HEal Al Aol
Women beneficiaries under PMEGP (2008-09 to 2019-20)

Year Number of Women beneficiaries
2008-2009 4930
2009-2010 10845
2010-2011 12134
2011-2012 14299
2012-2013 13612
2013-2014 13448
2014-2015 13394
2015-2016 11356
2016-2017 14768
2017-2018 15669
2018-2019 25434
2019-2020 24720
2020-2021 27285
2021-2022 39192
2022-2023 18288

Total 259374

SOURCE: - MSME Annual Report (2023)
udueat:-

2008-09 Hi Aol Y&l 23 s3la, PMEGP A @l BlAA usOclyds Aot W]
8. MSME Hi GelorRUeRS 2008-09 Ul 2011-12 Yl clleulRAL AvalHi Udd AR g
8. 32cls sRRIUR 2012-13 Yl 2016-17 oll MU0 €M 2let ctleteRAA Avaul Adtd
d2lSl Ul ocll. A uedl ad 2016-17 ol $3lell Ml cteudRAe{l divaiell AelHl Udd 9l

U WL B, GUASH HIRA YA ol 2022-2023 Hi cllet Al vauHl vetsl A0 .
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HEcl GalolAUSRSIA olsd3U AHRARAL

AURA YU tlal AHES Ul YRIA B Al i Aol Higs Gelol AsRSAL AR
Ul 1AL GAIRUISRSA uas dsclsl, UHRUB Wl YBIAlulloll UHaA s U B, Hscll
GallbiueRsle(l Gelol UsRS el AN Yuau ol Aoll FR et UHRUABNA UHA 5 US B.
.Y Gelol AsRSlell g &3lsLes

2. %331 S1AL HICell QLU ellel

—_

3. stluslal Auelle(l Hallel
4. agladl Halel
5. 2o Yl
6. (s, AHUBS, 25AsAH Aol UalaRRlal BWHHIA Usat scllofl eS| Ml
7. GEloL AeRs [@Ast dlclliml uiea(lul Aeeua
8. 5l2lols Uss(?, (Qatal, A2oUR A WNBLs AUlsUell Utletl &ML 512(0ls
yrse Aol Ulejgoicile] ol YmgL
9. (st Aol M2 AHoll HEERAML R’ Ay il
10. WRaARs sclrelil wal uld aues cllaslell e,
1. 2l (QAoOIB A U eteeuaul 1del GalosRs
12. 9 AH% A3 (ArlRHl AlctRHuwsla dactdlell Gaiu.
13. 13l GalolsRSIell Mgt wajgn A Acl Gelol AeRs el
stlsalloll uetlal,
14, H(ecl GalUeRS 12 v Hadtdl Rl 3 [@QAu AsdAl, @R, UlisAl
U UL Bell olloldl HR $cAUML AU URBSRA UA B A AreUle] GUE
wa QA el
%l ¥ GURASct AHRARAMIY 3edls AHURN Y™ GeloleRSslal Ul «13 B, ud
Yo Gallol AeRSLe(l detottA HEAl GallRUSRASIA R:izs” ay YedcllAoll UHA 5
ud 8. 2831 ([AQrcRell Aot 2t ([ArdRML "uRRAM QA diell 8. M Ol ¥ HBEe
GallsRSL WA AR dallls ua culcdu@s wag@oll walwa wWaAbls weH UL
WRallRs "Ulswn & ¥ alciat uaal eto(lel3l VGl a3 wWABls AeHHL AHeti uld, Yy
% ol AWMl AU Usrnell QA Gelol ASRSAlall A FudleR] B.
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R GalousRSlo{l uHRUBNA g2 scll HIdell [AQu Guiall

1.
2.
3.
. [Qelat Qe HEARAl adlleidla Nauldd sl

CUR8R dRsl HIBRoL Al AL ustauell ot sl

dxid [@Asircell stalsil e 1R Alssy dead U d313 Ul Al
ay Al deldls Yl wal et HEad Yl udlusdl sesn.

HEAL AYElAA Ul lalcll UR YRell dlelld s1lsil Yelol scll e,

cay s 1Al AsREA Nldd sl W2 1Bl Al siisHl dlesal ASA.
. ™HIL AU HBAL Galdl ARS8\l (A uHRIReAL [ARis0eL 12 HEe Gal

Hle(Alst Actell ay WUl <l ASA.

. HRAL GALRUSRSIA ollotl WA ol M2l Uldloll clcld ALeHHL wlstal HI2

WAURA sl ay s3] Aosotizlell MU s2al.

L RA%U §l8etlod SIUR A Wal sl8SolllcAol AreA stAEL 4l HBAL USRS AYEl

A AUR Aol d steellodall (xR scllell URaletoll U]l e,

10. cllelld s115Me] AUl [(A3letel wal Y.

> veAlAell W :-

1) ®RAHI MSMEs X HEc H(ASle{l dvau Wl ay UEH oloun Ax2ML B.

2) MRAHl MSMEs &R Y3u GalldUsRSIell AuiHelR HEcl GalorusRslell ivau

WYL el HA B.

3) AURAHl MSMEs A s sl HRAL GelolitsRsle(l vl 283 (Aol

ARuHRAA ap{lel [QrcrMl ay 8.

4) Hc Galbrue@sla Hadl (AQu uRsL3l AatRAHL Hecl clleneRA6(l Auvuni

2Ll ol ©.

UH Yot -

WEARUML AU MRAHL MSMEs &3 HEcl GaliusRsll adHiet RA[Q Axa

Hodl QY ARsl3l Qosetid, AHal Al AAHL dld3U UHRARA Wal L YHRARA

Qaral dell QAU wotdizxllell [@Qatdatr uUl 53, FUL ueuAedl selal 1] ¥ HBEe

GalRUERSA ayHl ay Wlldd sRaul AU Al AHell Yl [@Asit aue asd.
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HEalell ewolleldl uR HetRololl UHR
Holealssl: sl.etetaunt <fl. slatiel
A6 Ul. &l U Aos Ul SlA%, dNURL
Aous: ARt Bot, ALASL
YlRAASL. AR (RAdaut)
8l ol(e 93 YRR, anuzL
AR

AR ARl Yuau el AxwoUR Aol HetRol (HeleHt dutll Aedla el
o3| WEERAH) ad 2006 Hi 263 UMl Al ocll. HotRow AW AU WA AR Hsclsial
%132 steloll slalsH 8. L AUR ol GaAl HolRoUHl HEARA(l alleRlell dw s:¢lle &
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olotlsisl (Recttoll Aeelul NAlAn Aol Actdet ygQallul Hecl GlorusRsell

Lol
Prof. Hemalben Jayantibhai Patel
Assistant professor of Economics
G. D. Modi College of Arts, Palanpur (Banaskantha)
&sULR (Abstract)

Ulgoll d@s0etl Yol B2lotl [Asiuell vuuR auHlel Axtetl [@AsiuHl ‘A & 5120
3 ARAHL BB URL 60 250 Sl JUHSIHL & B U dUHSlell [Aslall wuR Wdlatall
@Asidl ‘’A B, v €35 AU HEAAR Yy Aadl ool 8 8. WAlaAui ual
HEcAl] ALEL [(@Adate . ccdHiot AHAHL HEARD WAl&A dal et Yg@AHT B
 uguletat, 331 Gélol, Ml Galoti ugl (alas ¢@st s 8. %l ¥ dxle] dlluiat 219LELet
alall 9l AMal urlar DS, WUEs AR WA UHaA 5 US B, % Aol s Aol
[@staudl Aydl A ewol Aatoll el HaAlRd 52 8. Ul AURML clottsisl (Rectdl Wl
A Ul At Yg(QullHl HEARe( e@st dal AHa coldl HRUBA HeA™ UM
UAA B, HEARA Nl A2t dal uguictet Bl Yg@aAML a010 cual Hi2 (e, dtclly,
2sallcAloll aaLstdl Fal Ul URl Heccloll ol A B. HBcl GelolRIsRSA Uaus
scllell wieelR ua wuacioll ool a3 B,

W sRAAHL HEARA GRS tlotal Yol dl 531 @l & vl HEa s
AUSRASA A, [ALe QwatRA, dsell§l uslal dal slaca [@Astell dAldl 32 8. H@eu
s USRS 2516 gl slud sall H2oll Hecloll AUl B. HlEcl 50 USRS Getllot HIZ
WRsR (AU Aowatzll A3 53 B, UG &% URL AUHSIHL sRAAHT UsLd wa g arll
(AQcRell HEARAR et cottaal QR YsiRetl wlllosetoll %3 B. L wWeadlt AU
HEARAG Bllol HIZ2 5 USRSl MaASIAHT WIdRA(R YELlol 53 &
uRu (Introduction)

ARAl2A HEARARA Wdlal Y™ yYejeel Ul AHoll (AAxeuiell ysd sal 8.
[@Astuell A 2AdAHUL 13l Galol USRSlo] YHILL dt] & U & WA Algl AAML ual
NAAAHL 1@ GaloUsRSle Yt atld st & HEAl GeloiusRsA GllolisRsL A
HIot Y Mloll QAN w@s12 ool A uldld 53 B. aullel Axtui HEARNA 2Els Ad wateR
Al Mol AsHIA slal cdll Altol WAl Aal Ul 8 s10L 3 AHlel Axui allsIAlell

146 |Page



ISBN-978-81-971187-8-4
First Edition

dsloll wellel sleuell fels wHeo(l Ancal WAl@A Bl UYUIEet % Heclo] tlal B, ll

GURlA dUHSIHL HEARA Al URell Heleldloll el Adlast A dsndcl aaell Wdl
sclloll uslq, ugudst @Qaell wams el uetds Ia o 8 8 dedl A Wdsll [@Ast

wl A AR Al 531 0 ® Udctloll sHlotHl Ml 1A 1ot #eedll ool odl

URd clclHiol AHAHL HEARA Ml@, uguldst, 331 Galol, Ukl Galol Bl ygRAHl

GaloleRs 313 Wdlell yejeet A 531 8L 8.

Ald Alan

1.

R (1992) A& Axoll AeARMHL Gl WsRSAHL HEARAA YA Wenell S1RR10
dall AR $cll URoclall UR ek Y5l B. AUl elRdoll dealul e Glol
USRS ALotl [AstAHL vetdl AN BH ¥ HEARAA 5lgolls salreld], 25l
sllotoll wedlel, Heal Galol ARSI WHIRs (Aotrells(d, HEARAA Aot UMl
ols gl AUULAL AL AIUAL Ball $1R80A tllotHl Alul 8. AMoll HA 0 Wrausla
HIOWAL Aol otloll Galolloll (Asl UR @llr Hsaldl A dl HEARD Axl Uyl Wldlg

yeject Al 531 23 .

. 2lgjettal (2021) ott 1A el Al H(Ec Gelol WsRS\A Gelol eual i uttsdl

og3RaAA Bl ¥ Aot daut stAelsla HB ALl 195t otell. Axail [Astd 12 stRusla
AR, HB[EBaL, Geuleet dal calcraus 5Nl Hizoll dlelliell 232 8. Axell 1A
WA Aol Awoudl crRal aHlel HEE Gadl He @stiusll Gasan dsl écl B.
[Qaist 24l (2013) A Aol wWeARHL HEAL Galol AR Sl [Asiatl 1ol GUR
Yslal usal 8. Adell HA duHsHL wWRl Qataell wotas), valivd dcdld stisa,
clalRs el HEc Galol usRsdlell (Astal 1S %33l B Axell ueAUHL HERAL
Gelol USRS AL A cotcdl UHRU GUR UL YUslal WScllHl wUAA B.

Yuot [ (2022) ol HA ARAHL sERAA HEAl GalolUsRSAIA 51 scllsll
dsl Y3l wd 8. w® s @Qsiul HEaRd (@QRu o@sAl eecl 8l 8. uiv
AU Alal 9l s @QstauHl AHell sl dudl st 8. 5@ Hotuada 5@ @siua
Uldlget vucl H2 @Ay Dozl Al ofl(A wHAHD Y8l B. Bl Ul usn
Gelol UsRs olofl ¥ Aol Wloll vUtasHl Attt 531 AF AHoll HA HoSRHL AUSLEY,
ulolleal, dAUal, Howsla YRUH M2 Sl dal cudeaUst Bal URaal

ARl Wl &stott [Ast 12 w3y B.
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5. A EAH (2017) W AHoll AeAUHL AHA sRAAHT HEa Galol usRsa cotdl
UHRAR WA USSRLAL AeUH $2A B, ARRL €2id B ¥ HRA Galol ueRs Wa
weRelR Sl vdl Wa 1l@s dlal vl Aol YoMl s YslRatl AL lcldll
Al 8. el &l sEAA HlecAA Gelol WsRs Aclt HIZoll AHRUR A tauletHi
A8 ARsR A M2 (A Aoetll usll ASA.

6. PK3Y staslil @€as Sl AR Rle ATAN wvUR] ¥ GlRdMl sEHl HEaA(
&Rl Hecyul ¢Ast ¢ B. AN s& ¥ “Alclli 2l AsAWRR HIR el Wellud
Aol AHLA HA AMell sHAl AR ot8l, U H[EEl Mgcdlal WSE YUIRAU HI2
AMHL AH(QAUU AncdatHl HEE 5. A>AUHL Wod LRI RUNA HEAL WAl ¥
Bl €l Wcll dRg cAvul B A AH[@5 A 50lof Geulest 53 WA AMoll Wcllall
HBRoL Aead alollclal AMoell ulas ctlRale] vlset 531 6l B.

ALYl Scqll-
Ul QURHL olottsisl Becttdl s@AsHL HBal Gelol wsRslell adHist uRRAA
dl AHA AU UHRARA A WeAR SRAMHL W B, Botl dll olA Yol 8.
1. sasML 8l HEc Galol ARSIl dAslll weu 5.
2. olollusisl (el sEAAHL 13 Galal WsRSlof 2dLELet duUd,
cotlsisl (Reetall uRua-
olollusisl (BeAl J%Acioll 33 [BectiAHIl s (el B, wl (Bealls] ag Has
WAty B. olollsisl (Bl o)A A%l Gir Ydui WA 8. wRaccloll PURHouHil
URAR AUl olott ol€loll ottt GuRell L (Fcctlo] olli clotlsisl AWML A B, tlollsisl
(Fecttoll GriRUL AU, YHi ALes16L, E@QME MU wa UBMML el (Beat wAdl
8. slotlusisl (Beclle] A2sn 10743 ARU (5.1 ua 2011 ol oL Yool et drcllof ymIaL
3120506 . ul el Biedl%) H(ER ol GllelRH Bl Udieel 220 HIE AR(LA B. 4l (BecttHi
s wal vl NARDL Gl Hecclo] eUlol URAA B, el Geurl Al W UelHL olalel,
olls3], ARsL, Hotsoll, My, SUKIA U AR Yul B, AlAA2le] Gaulest dy aUd
Alcttdl wl (ARARHL AMBA AAA Ul [@std U B. olatisisl el ARl el
WE ot 331 AAcll B, ottt 331 YA, ULR Wal GlollA oll oltd @60 (A[AU YslRall
Geuleall 53 B. val Wl 3ol 51RA (FecllHl UYUldatall Hulal U3 A Ylest HAA B.
olollusisl (Bectloll Yyt caauial ugulcet dal Wdl 8 ARlaell dlolR det awidl olottit 331

glRL 6% HEARD guoll cacad gl Wdloll WR AR oA ULl 8l 8.
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8. AUl GURAd Ngcdladl Wl U uYPuictot Aoifdd dsills Ml Hofl 28 A w2 sydl
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Gellol WsRs alel Azttt [@Astu 12 udlzu B. (A dlsell Ha 2011 ofl HBAL yosol Eatsil
A AU SIARRS Uss2AatHi (GDP) 50 &ololl L0 17.5 251 8. Udclotl AMAHT AHlaL &xni
HEARD HA A5 URURLLA cddd d3l3 Wl wal uguietst wd Asnddl odl. uq
dcdHlot AHAHT HEARD Wdl, uguwest dar 331 Galoi s Gallol USRS A31F uwl
@sl 28l B. Hdc Galol usRS! (AU -l Y Galol sRsA wen wsl €lul .
Acll o A sRAAUL UQL HEARD 1% AUAUREL A yot % AR s3] 531 26U 8. AU
UQL UL Rl Aall ololdsisl (Fecttil uel HEARIA sRAA ual uguldet Gelatul
URL A L0 el B. el [Qctre(l st sl HRARAAL 32ctls GEleRBN ol HBEL
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“UEosl UMl WAL AAS” Ul HAA sl

149 |Page



ISBN-978-81-971187-8-4
First Edition

2. olddlel deidlels Al

OlollUS16Loll oloURUL IUHHL Bl olaldRet detdolelss AU dlul A oloti 33HL
£ GRlAAMl A oloR @ scll. ar gRaet AMA 87 vt [l ey 1A
uguictatidl Anadl 8. olad Aal HIAt 15 B2l Ul UYUldetall caaiae(l 23l
53 ocll. B 65 cltioll GHR Axoll WA 150 Vel UYL B FHL 45 2L Aal 80 A B.
WA (Edatl 10 5ALS Sl ULL dY SELSe] 511 52 B, Al As (EcHi 800 ol 1000 dle?
g Hsoflil A B. 2scllcdlYell SHlotlMl Weddol 25allA el UYUlEatall Al 23
501 olacol WA WA ARl dlall Ol 152 ady Alslal AU A 8. AMal clallsisl
(Rcctlotl A6 UYULEat oll AAS URL ARl drd HAA B. dAHa WA 53 B ¥ Gelol UsRs
olotall M2 818 Sl 3 [Qetatoll %32 otell. viojelal, uRAUL W Haatddl o Gelol AUsRLs woll
sl B. 2020 Hi AHA As sAsUl dy gus] AUANRL s B. Bectl Ui aell Al w
el WA sHIRL $R61R WYUR HBAL Gelol UsRs HaAd B, Wl GURd AHA A duld
del AAS uel HAE B.
3. HlAddl s1yaet Acdeus -

WollUsisL (BEAlHl UARN ALGSIHL ARASL JUHML Rl 51AN YR 53 B ¥ HBolct
5A cl 59 % wase Al SIAHl s1¥At WA 100 UYL Hi 90 AE A 10 AR B. A A%q]
1000 (A2R gt 33Mi aRA B, wB Axell alls wias 75 ciw 3Rl ay .
gaul AL e GalorusRsel RALA:

HIAL olollUsisl (FecllHl % o8l URg elRdMl sERAML HEcRAML 4L ucll 8
8. Ulslds Nl HEalel vl AN [@Asi dal HEARAA WA
AR gl 8. Bl Al Ul HEARAD & BHo] Rletle] R uR) A & wadl dl Ul §

ARAlA-2ARset wasigl dF scusl Aladl, ¥l sl Ael HAR,
AolllQul Yol wRy Bl AANML HEARL UJAR 8. Adl ¥ Ad s@ AU [ruuct
Yool UUA Eectimi ¥l Aaw Slert A sAAHL UeRs wal vuleall HEe 8. A
SIEHL WSEUY) AR YA, WEAS, d2lil A dlslell Bal wsl Goud 8. wal A Ao » Hlatui
50 25 dy o3l sHIES 8l B.

Eriact ytaui AU HEARA sHid 531 8L B. Uslsl AU HEAL Wgd UR-
12 (Qot-u2a@s, 20t wlaoll wslds Ndl drs aofl 28 8. Asttell o 1ot HEERA
AR sHE0 531 6L B, U Al wlacioll uel ug 8l 8. A o uAlcR0le] ULl ol 531

8L B. olltuo{la & ¥ AUl 201841 Yislds Wl walslcd 2ol PK3Y (Prakritik Kheti Khushhal

150 |Page



ISBN-978-81-971187-8-4
First Edition

Yojana)ell 23ulcd scltHl ALl scll. B vidold Yeur wAs: gkl Uislds WAl (SPNF)a
Ulteel AUcHl Al 6] 8. B AR wBe Uslds Wl ugl sdcuHi wWd 8. AU
R YU 1.5 cdell ay gl uislds Wdldl dtelld suueuHi aell 8. Ui ydl
vl 1Eeu usewoll B,

U wget [(Bectlot (BrRaAL (eototl oo ARl (e B BotlHl ofRollcts B
U Yd Rlats ol odl Axll 20132l tdat 3uell Wl s3] w20 B. dlow AR(A AL
udcll As dlellt aboludi etol clal scdl. uRell uislds Nl 531 62 B. sld Al
USxotall Gaulestoll WA As cflat wlot uR wglds Wdlell s8la, o, ouxR, WAs
ole Bl seny Gousl e 8. oI ARl JUHHL HEARAA Nl W2 YRR 52 & wa
Aotl (A otcl osastdl uel WA B, Al GURd (3ARetl 2luleltl Udlicl el 49 ayla
AR cll 1Al Atz el uislds Wl gl Welloll WARMI U$%6l, AURL, HSLE Wl Wl
WRURLLA WSlell Wl 52 8. Axoll A& 20l dy HEAL Vg & ua L As URARGA B
sl 52 B.

SRAMHL 3os Wal AU US1Re1l YuA el HEARD YRU&d wa s ololl 8| B.
HelRRell ollRs (Fecl elettsl auMell cllcetl @sH eleusl As youldalle Wgd 8. AgllA
3(QASH, alel Ul wseoll Ndl, R, vestal Al Rl Hi2 dclotdH dse(lsl wuaticll
U Aol 512Q Yol YrslA ANl HEARD M2 As G GelsXl UM 53 B. Ay A
Sl opR(cleR 512 [@Qats dAl¥oll Alsdui st uedl 2014 Hi AsO 50 WsRS wotall HI2
AHA sl Olsl €lll. aullal "33 slbTor" wal s 522, AUBor Hallot W WBAY Y2
Bl atcflotctit dsollsl (A 2llvaul. sletml v 1EAL As s W YRAR & el Wl HEARA
HER A WA B, B 1A% 90 (A2 gHo] Geulest 52 B, wal Asl 331 waA eUAs U5l
£ AA B. Al GURicd sllcl scusta 2020¢{l Aot 0ot 32 Bl Bsgeell QAL ua
36 (3l Bsg2 WUse] Gauteat 53 & ARQllol Uuscll AR, dunsiell ol HEeu uglL Aot
WA AA 8.

s @Qstanl HEa s wsRSL AR AL USSR

sRAGA (AstAHl AvA USSR VAL V. Rl HEAl GalbrusRs WA 13l
Hul yHRA A B ¥ Heletdl HEARD WA sHlot UR Masdoll w@sR otell Botl 5120
g lotoll 5100 Al ExclARoll AU clsoll Alot MUl Wod YRAURRAD Yiid sl YBet
ool B. HEAL WA s1L Hido(l AU U U [RRllas Sotyauoll ULl UMal s USA.

L GURic Hletetdl el HEARA uRatrel detn AW & wA URdRe(l arctateldl ud

151 | Page



ISBN-978-81-971187-8-4
First Edition

siH 52 8. URLRld HEARARN Aol callc @RS val Bidld Yol dRA Addet tellad U3 B.
HEARAHL [ARetRcl ugl Hlectl s USRS M2 As USSR B sRQL ¥ olollusislHl Y™l
scll MUBARAA AERAL €2 WL B. 2516 (Asl slAA sl [AReRcl Wl 1A HaAY
8. sRAAUL 1B 5B AERS 12 JRlaltiiyysct (Aaiyloll uelcl W As UHRAUL B, B Wa
WYd Qe ekdla 1Al waAelRdlett ol U wddl Sl wal
UABAARNA AHA sclloll HAHD dalsl 52 8. HEAl Wyl uudld Wdlluiel
UlYlEls Wl dal uguietet drs acll 8. AU 45106l USA Wl Uil ] . BH
$ secl UAlA 1.5 ctwell ady Wgdladl AASA cloticall B. el Aas Heal 5B wsRs
U@ tel (At Hecetall sloll AUl &l B.

s sRAA NgAA NAl, Ws cucRUMUA, UYULEel, 33| UA HRAGENDL AU UAS
olottclal AL Alas Wl A(As [Astuml 12l sloll WA . Al &2 Yalloll el HEea
sllot U 5ol A slalclo] Yedot sclloll ds Y3l wd B. 2516 [Asit 1 shaA
GeULEal, GAUESAL AR olssIREAHL Al 5 %33 B. sAAA [@Qstaul HEARA (QQu
oAst eercll 6! B. Rl UHRARA Slall Ol A (s [@Astul slal 2 B. s[ Hued
s [Astal Yllgat dtucl 12 [QAu egoiill ual oA AHenl Y8l 8. el uldcA
Asn s RS cioll AF W vitasHl aw 531 23, 5@ aulal etk dtett [@Asta 12 ul3u
8, BUL las, GaUlEet, dBlaltll, BAULESAL HI@ UBN Aaslal 8. Ul g2l wdcucraa
Aol AUl M2 Yalloll Al HEARDA A%dUR. 5B AGRSAL U HE 5B AsRsLll
AgAlal Yltd sl M2 20 ofl[Qull dat 2osetillell wlclusdl ©.

deal Y[ -

1. https://studymoose.com

https://krishijagran.com

https://marketingmind.com.in
https://www.mdpi.com/2076-3387/13/4/111
https://linkedin.com

https://banaskantha.nic.in

https://www.vtvqujarati.com

https://gu.m.wikipedia.org

© 0 N o g Bk~ w DN

Sukhjinder singh “A review on women Agri Entrepreneurship: Roles and opportunities
in Agriculture for sustainable Growth” Department of Business Development and
Marketing, HPU Shimla-Himachal Pradesh Uni., Palampur, India-2022

152 |Page


https://studymoose.com/
https://krishijagran.com/
https://marketingmind.com.in/
https://www.mdpi.com/2076-3387/13/4/111
https://linkedin.com/
https://banaskantha.nic.in/
https://www.vtvgujarati.com/
https://gu.m.wikipedia.org/

ISBN-978-81-971187-8-4
First Edition

R AP ARl Gellol grl WMl e %¥dURe] UXet sl HEc
Prof. Jyoti K. Patel
Tolani College of Arts & Science, Adipur
(Home Science Department)

ollo{l oMl U W8 o3| clatlcll MMl eRe2URe Ut 5l HEBARA gl1RL
o o3l Gelol A B. BHi HdlHiell 3 31 sHical A %RAdell aladll Bectell
clAEL Algsle] wl “Eletl oum”oll HEaRA Wl llval ®d 8. [@QaudlA Wdla wedd
Galol A31¥ sl Aoll st Uit 53 dall ANl Ulkd 52 A HIZ 3% ARSI otcl
Qe olldlul sandl uR Al auR etk ysami well 8. AL UdeuHl Qe ua
g g Rlael uR etk yscHi wicll 8. UL dslad M W B ¥ ol weAU $3, 2l
[@Ast sRcl. A8l Gelol UsRsA Ws URcAdet d3¥ Sl wA B, BUl g5t w(As YA
Rctat voat Yell ugl AUAA 8 A3 8. o113 A Galolell A YsR B ¥ Bul, AuR ¥ crdg
313 Uit AA 8. dcdMiol MU0l HI2 2 RA(Q vt AR 58l astal. ouMell 1@l
HR o3l GEloL A RARXIUR HIZe] WS AllER ([AscU B. EAHL dAMIH ARl AL
HOL A MR ARBBR GlRL AU Yol el wcll 6l B, R ASlal $31 WRAAUR RS
wesl ctaell Hizell dAlelli uas (Qewdllotl HitauHell 2% sl 8. Ealoll €35 (sl Wldloll
R2OUR, tul ¥ calcl2Aefl A3t 531 2¥ Aal Yl o<l QawelllQul sauHl wua .
Al digsiui “laur ouMell HecAl ARl slacat Andlal (s a wat uR well
YRalRal HEEIU ool &, H (s 30 AHY wlcHBelR 1 As Aol HitaH 8, W
o HIlHI 3ol 5120 2eullas, Uirs(As vial UallaRElal Ul A& AW B. L A Hdluiell
ARAWIUR g UMY UQL (s [Astul As Uscayl 2ol W B,

glettl olMoll ViRt QAN AL A B ¥ elettlt our Hlel dUSetii ALl Alot HIZ W
AQld 8. Aot uR oflastell WA aud Avlal Alotell AAl 52 ®. Wel GaAEl A
alillotoRetl AR Yl el auHell Alet UsRAA B. w2 cull [Qrctir Al el
JUR Beetl e arlil QLo YL 3 B ua A ugl RUARJ[ A bRl Ag sdalHl 59
WG ol 3 Weltotl 20w A& s ugl Gell s Slal Ad gale] L YUH oUH A B YENRLA
£ Auclloll 5ASNe AUR 52 B. B 400 B2l ollofl 1L AL L dUHHL Slal HA B.
{3 Gelol s3la eclls ells ASlal Aewousl ugl Y3l wd 8. HEelle wiEs st

2R0L Gl claal M2 L GEloL HEEIU Al B, WIB tlloAle UlEctoll s 22A(AE AL AsUWe

153 |Page



ISBN-978-81-971187-8-4
First Edition

Al B, SUHHL crdl wEaRll Axey A {3 Galol AU AsOUAA 8. WM ElAUL UM
dcetl 30 aell el olotdl A3l GaAlOML UMY @RAHL  $81 cousA B.Eletl UM
Wdletl UR [AelR eod] B 30 ctd Udcl auHetl As @Qats ¥ B Wdloll URs(IL alls3] 1Sl
l A3 Gl 23 AT &l ol WL Y] AUH o3| Bellol glRL UMY EAHL IR B. @lRd
auMstoll tacl Wellutilet 22t 8. Uislds Wl oumstell Yuat il o 8, Wl sd el
ol dluA 8.
Sl

A3l WA 9 A AHXAL AL 3] Al MR Aol vaud ANA. Adtlolell YslR Ay
slael ARglael [AA Hldcour et QeanelRA 3 cacRaulUst sl al [AsAlcall &Ml
Uit 52, QateRA o8l vuedl Galol dll} sl Aoll st dal sANA Uit 5.
(QenelRA s collsel QA Ay 301 Wl Aal WHAHT YSl ¥, ualaRel Auey
aRULES( [Ase UHRAU A sl ANAl (AR YElot (AN HEAoUR ciat. ([QenellA 50 BLS
datdotefl @QLRYU usQA6ll st Uitd 53 ua st vl 3. A3 As dy Galol ® wal
s ASlal AU YA Usclloll G B
Qewell ugld=aA:

cllullel, e lot, Udzet, @3latg, et UL, a2, s YaRlElel Yeusid sl
datlQls Aeall: AL, A, e 2, otyotl, sASAt W (e ot.
oA YgFAM: AUE olollad, (A AwUdlotl catvaulet dlsaal, yalldelaet ngdlsll
Yeslcd, YA, Aot Fosioll Yeulsic
A3 caAlcRAUUAML Aol WA WUUE:

olRl3lo] WAl Ao] HUecel A SLRAERA, oAl el ued(l,uetl Blsell GB
Werl(d, o3l @suR utuldell e 5, flol 816U, XUU 86U, A2 &6, §SL HIRe]
o9u3 cdRell ostastl Uit s31 Aol UL $:Cl.
o3 AeA g ?

o3| WA Al Ul ¥ 22Ul AHIM YsIRall AURAle] Acitiol Wal GBR Fos. Wl FosHl
Auidlal %331 Al sat, Wil i, Aetdl adRell Alaggn U AR uglddll GBR saumi
A B, wul W AvalHl AR Al A ASASYUL dgRct, AHAUR Vol AR YHIRML
Auidl Andll asta 8. ofley Aatlol wal clsiRulds Acatled A A A A3 831 asia B.

154 |Page



ISBN-978-81-971187-8-4
First Edition

SR L ETRITER

doiru(Aall Wa uel olley Aa YRoll BH Wdlell dAAA UG AW & Ba U
dadet sl ¢lal. ul Aatdet A A aa B As ol iRl wal olly clstzulds A aa B.
AAIHL uR GBI A AUl dar 531 dal scll WlRsell Aol AUcll $SIHL dauR scllell
AR A3 sdaUHl AUQA B, o3 gl HEL vl AR A Aol HdaueFl HEL Avu
dgrcd AuRd Aadl asa B.
datel AedA ¢?

Aol AeA €35 U, Hiotd, Uell Welloll cl2l UG AW 8. AH dolruld Ul Wdtell
d2lAC WL UAALA B B AU datlet Med@ ¥ UMl (st sdaal B.
cotrulq Aadst ol YsiR: 1. ol 62l 2. dleRuld Aatist b2t
1.06{l% gL~ o{lo gLl sRcUHl Alaldl datiaal wdlal Aol UL sdctHl i B.
SLAEL v{ol WL Avauml Adcsl AU daR 531 asta B, olles gl GAA 6ls Hsod YA
YA B. Wdd estaldl auR Hlal HA B. cicdl A YUl s0 WA B, dletrulds Addet
Asel ot Sl ll ol Acitlol AU ol B. etHAl dA3d AAI], vRs, U2, %oy, ELSH, R
AR ol ofles Aot wEls A AUd ud B.
Argtauel-olloy datlat ol Asuul 9QUetll ctol gall Hadl stll. ofley Aadet cwon gellui
gL Hlst wA 8. ofly Aadaedl Gercd getatl snell afRlal Hid Blsatl sn Bl wnaldl
stell.
2. cloirulds Aadot-cloaRulds Actol U2 gatoll stofla, uivl, Yol Gualolell wet AU
AA Al otell AU dauR scllell ugldal aletrulds Aot sdaunl 2 B.
SLAEL-HLGBLSall Yo oJetudl ostancl asta 8. s0 YRl adetl AU 8. clatrulds Aatisel
GO Bls AUsURUL Aol As AR{l gutaiatn dla B. ofly Addal s ot Ha @
cdletrulds Aatlel GUA[ ool B, EMHAL 3} Ballold 3 301, SAUM, ELGL SAM AR,
Arglael-1al WA get GBI aslcl atell. 2l ugldell Geore AUl L AR clol S 8.
Aloll yH2A HEe Waulo sl 8.
Aol SlAELAL-

s seua AUl Andl asta 8. llals AoulHl aulRl 531 asta 8. Audle(l
oRlaldl saale @ B. AUl clleds WA oA B, cleds €M 2ulat AuAle] HEL YHIEL

dalsl asta B, wHlotoll HertH UL 53| aAslA B, SSOUUML Wl AL WAML Yy ulds

155 | Page



ISBN-978-81-971187-8-4
First Edition

U B. (AR Al HidL R AU daR 53 st 8. sl dAlelld Ancll 2w caa
a3 531 AslA B. otlofl UL UR WA oAA3] ctettcll st B. VeIl Altlot AHY Al calau2
531 st 8. ol wellell 531 asta 8. Aetlell Ualel Bsudl val AHAAR A sl ©.
Ul ASlA AlCAlH Al st B. oflost sl YRRU HA B,
AARoll UsLR-

allselell AUl ot?idl, siorRell t3efl o3, %ol Bisell o113, s Aisell 43, gt
wal Yalletel Blsell o3|, vlnlla wislell o121
@) Wwseuell Aulell oLl - opructott NgAl wsetell AR AsBa ws 33
Ulellall Gl B, A3 oRadictal wsel ot Auell Hidt (Bad Rad audl a .
Wdllofl uMa H2Alel val 3ol gealoll w3R2aldell SIRA decls Wyl UL Attt dauR
AuaAl wiledle] dy Ude 52 O, wl HER Wgcllal UL delal wal UL Alctoll AUl
WUAs s Guetet Ald A %33 B, seuetl AURA(l 531 astal Adl 03l Bl ¥
alal, 1L, awll, $atoll, slolle, setiar cdR Yua B WseUYoll AUWRA scll 12 AR
oslctotl ([AauRElell URleall vat o Usccloll ol A 8. seyetl AU 3 sauell
5L OUOUML ol WL WRIHL ay las Ut 8.
@)  sloRell u3e{l o3 - sidRe] AR AL A AUQL AH A A Al B, SR
AUl sl HIR SdRell uzell w3Rald ¥ B. Auglotl UHA 2o dRleldl aly], 0o
(2 clrio], 20021 awea M, 209 lclo] U 8l Wol % 33 B, Wl U WA USslRe] A%l 5
%33 B, Wdlell uHA WA clcrelle{l Halel Aol AL wedloll 3Rl S0 3ecls
Nl AR lctotl dauR Uzl wWiledls] dy UAE 53 B. L HIZ Wgdllal AL dJRicltl wal
AL stcdoll U &UBS seuR Guaou Al AW %330 8. Wgdlell 3Rl taulotii Avlla
Ul YslRe] ualsly catlclal gst ououHl ay wlEls Guesst 31 sl B.

(3) %ol ALsoll oA - opAdHl gat ctdAdRA As Getcle] et Ul €2 ¥ “clot
HElRIA” Gosclld B, Bl M2 UAIN WA YslRell gelloll vo o el WA ws3Rald @ B.
SR USR] clot Ml Al HZ AUMURs clolls0 Aogell A B. WUl (5ot o3, 2uo,
Lo (et o113 8601 o3 vlotlaall 8295 AN U e A R slclal Aua
dauR sl AA B, Bl SHRAL clss, FAUG ALsS, SO, LUAURL Ul dUel det VEL
GuAct U A% Acl AU AHA A 8§, Al AURA Ul Wa Al 23 B. ua ol o

AR Al cot [Aetat gl [Aad €2 WilealHl 2d B.

156 |Page



ISBN-978-81-971187-8-4
First Edition

@ 50 BSell AR - s6ell cttcll el HidN MA Aotl GeUlEatotl Y6l Blctl $0UG
el yol AR HA 8. sellell Wclell llotall YR Gualal s3lal HedH dndR Aancll asia
8. aoll uRuRLd WAlHl gecl vl ay Wl sl B. lall 5181 cdefal @llel AUl
of AldcR dudl AA B cdlddR dudl Al & KUl snug Audlell Hiol adl @ & ul
ysiRell o3 ol gl Wl seH gl wollcll st B BUL 6llR AlAsn MU0 ELSH 5o
WHOL AL AHAL 519 il AU el UHAA AA B Wgclofl ¥3RAULdA taulotHi
Au{lA 4L YstRe{l A3 coticllal st auouHl ay wEdls [Qeuesst 531 st B.
G) SOl Yol Blsoll A3 - sA UA Yoot Holl Blsoll Hidl €35 QR
WA 53l 233 (QRcRAML vt o Bsuell atll 81 8. slulact A3 cloull wcl Ysietl
AURAle Geuteot WA ot scll ol WILEL 52 B. §Et el Blsef Aatlel 12 dl cleirulds
A ad alauell o2 cotiaal 12 33l siolll Ancllal wdcusedl G s3Il aAstau B. ul
ysiRell old3le] HiBe Guaou la Al AR dndr Aadl asla B.
6)  sllala wslell o3 - etrcdmi 8 wlnellal Wsloll Al dRge] cctal Well aryj
8. weflal wilell Well HRSA Wl Yol ¥ AR dadR Anddl gl 8. duela ea
olotlalcdl WEL WL suallaAl Ul Alal YslRall WSl cllddR sAcdalHi U A B. Rl alal
AuAle{l Mol AR Aall YHIRHL 28 B. WA WA sEcl ¥t wtell YsiRell cotruldAl
SIlHAY clloll AUR B, ASHL AANY €cloll BsUUBA 52 B. ALl URfaAles ectlall
YAR ctl 8. il ¥o0HL el Wwislotl AURA eUBlSs R Gucod dlat dl def U3
wEe Holl a3 Au 8. il AuRAHL Yuad ase Yuofl, i, Adaiul, sauis), suHal,
&3, wdsl, URNSL, Aissl, sYe, WAL, ala, detrll, Uctal], sRad adR dal dct auan
Al wslell AHAel A 8.
AUl AU BB cels ol sdlell uiea(l -

wWills dea taueotdl Al Audloll ysiRell ueoll sl AgA. Bl 53l
udalsedl Al 531 astal dloset Yot AuAlell YsiRell uieoll sl A, Bl s3lat
&5l olouHl ay alas Aadl astal wlEds A uRad dal Audlell ysiRell uieall scll
RSA. A3 el W U Wal tallotdl Awclloll Yal-ot A3 Hell ¥ ot A3l
[ActiRauoll vl sngu el HesA. Wl Wil RLe of @ Acll ot Slell WA o3l
Hzell UNe(l 1AL sngU Slcll SR %l HIEl 0L of sl A ALl HIEl sEY, doucstl

stuclloll aslRel clacl HgA. A3 wRell enell w1 sl wellel YAl szl

157 |Page



ISBN-978-81-971187-8-4
First Edition

Al WA B GolloUHl URL GUEotl U 2% Acl slal BSA. o3| HZell &N AS W
aUMall s A AAAR ([QrcRell otos 8lg ASU. Bl 53l AAIML SIH 5l MR
AHAAR ALl 2, AEerelgell ASL Yeltsta wcll A} Ao AARML A0 AL @ 8. Al HlLall
sHOL AU Al dltu Al 68lofl AR olAlalall MR AUEL Uldol w1l ol gell aoll
o2l UAE sl AU, %l Alcll w2l ot HA Al AL Bl B3suUl dtlcl Blsa] oAl
$d AlAdR 8. A % A glRlell dRA UsISe] AWAdR $d BSA.
A3l W2 33 willote] wng Aaacell Ad-

Ao 3 ofloal flul 3 slaollul ctaaui A 8 ud uellair ollgal seuRl Wl
oSl s olotlell AUl atiotl AU GBIA Ul el Ausl Wcllellst slaoflui 32 cedl 3l
Aclii A B. $AG AU GBal HER AR HleR diolt ua 1.2 {22 uslol suR slallalelM
WA . lall A5 sARMHL 15 AolHl2R Uslell wa 20 em cicll st 600 slacllall 1l eRla
ollacll asta 8. ol ¥ A saulRA AR Rl MR 60 AodlHleR Bed vl Aviciul A 8. ul
GURLd cllgel cllaall, A aall 2 uRl ARl HleR ofl aroaul dlsatHl wd 8. vl As sUlL
HI2 UR2AA 10 ARY Hler Bacll waru ofl 32 1@ B.
61825 oAl Slal sdaua?

UYES, clldlaRQl UR 3G HUURA, ogusla A5yl AR Aol s s dal
U3 adRell glg el dJulatdl dulRal Wl 25alclY UM B.

oleses ol A3ML u3ell sedl dlArardl A 28l écllell el 3adl asia . uau
WU oflosell Al Auell ues asdl otell B ¥ slolle, 2Ry, Ao, 1AL, adR ¥ Bof U3
vl MR 5cll oAU ARl daur s3lal QgL el s3I astal B, el el olonadl
@lsoll s2sRAML AR AL YO AR Ao U caczaUet HIZ YU «RIFHL Aueuni 2w
8. U3 dal sAlHl ddRHL Msdduy] dnaal HR oA ylaMs Hidestd Hi2ell ool 8.
Bl 50 A AA A A Gaules daAR sal HE2 ol82s oRIZl QU 8. «i3L Gelot
Hecl Yol © 501 5 A gatRlual gat el wUa Uislds uRRA(As] el srauml Hee3u
Al O AH L Gelol 50 cll@lus ual vEls WRERA(ARA A Al YELst 52 B.
1qoL oAl

Builo{l A 1ol A3 B AR delal Yscl [AARQL ¥ Bl U GVl H2 GUAIH
At B, wllRes 2Hl ol alcl clciaRuial wefgn oAU GBI, dlulcil Yscl U dgrel

U3ej M2l WA Geuleat sclMl WA B, Bal L2l oI sdclMl WA B. L UslAul auseuy,

158 |Page



ISBN-978-81-971187-8-4
First Edition

gt 5 udal Fal o Wslotl Uy Well slGuHl Hlotoll aou et sell ¥ wlslctsodl Sla
STl %R WIAR Wl Qad calaral AU daulR sclHl w1 .

19l o3l WA WO (201201 W3, gl Wal A0Sl ULs, GRU d[Qlell Ysct s
AMlet 81, 32 AUR(l oite BsUL [Ast, el v, [etHetsll Y, Histd dnell wala
U UlYlls 250lls Alal HA B, ol oI 3l A seuni wA 8: 1ol o3l ugldui
Wl soll sUoll AisRell ollatatofl 2ol UL sl A &, ul Hi ol widR,
adlsidlze, sslUle, 2l Al WcdRell Wl cldRef yel uMASEL scuMl 2 B,

U GUot M2 %ot HEZ uUA AxUR el i3] AsH UctHl well §lL Al 4l
AHIYRAA A2NELs Mat s3A 2l Sl asta Aclt A2RELs A3 Hallet ol GURNDL scUMl
U V. w3l o3 ol SlAEL BSA A QAR ol2utel UL, U3ell @dd écllell &Hdl, As
UMLol 1S, gRlloll olulel, 32 AU wlle Bsul [Asi, REIHQL Y5 U3, Hislautell wuldd
AR Uas SLRAELRA WA B,

AL AfletslGU ol 3R  H2?

Al s&llA slloll o3 Glell 531 clouad sl AdYst ot Haldlad dar
sclloll olcflol AU Gell scUHl AMY Wl Aulles ol WAL Gl claal HIZ L
olcfl ool HEEIU Ul B, GEloL USRS Yeuoll Ruigl 3l catus 30 cauvulRld 53l
st 8. Gelol WsRsAURA URA Al Alatil A 8. Bul s5c s e A b B.
ualle] (AR50

AUl Asl3], o3lell, WAl Bl Yl Yoo dcl Hisal wal »sUl ulels
[Asttetl YU AUURAA uL Y&l (A0 AHABR cdladl Al Ast3l, oRloll [auralstl Gua
A3 weA Gl AL AU AU HZetl YUl sall Us. olcll Qawe(llAni LRt
12 Ytllotl [Qetalell 32 8la @l ded [@Qlegl AnAd yal adlal Geutesla ygRAHL alncl
U G AeARte{l oUlelct AGA uRladl Yol adlal o A Gucotd watlatcll. WMoUGatl UHAML
Ul 250l ol 2A3uld A, A oMl AR 250UA Bl A0 vusHL LRl
2sllsA gCtoll Slozse el A & otcl [AaolllQ MMl ©9gl N elr HYsal uic B.
VOUG UHRARA tllotHl AV ARLAR GUR dtll? IR AUAHL HMAA ocll. AR ol [QlataL
sll[Qul

galoll uals UHRAU Bl F AU AA2URoll Ysl 6 sRAUMHL AR Bl cucuA
aAx collQul GuAdll gellell Wl WM SRFL 6l UHSIetl Nl dall 1Rl A

AocaHi uslaA3U olofl ad. Aol WA Aglal vuasHl uRl awl 531 st 8.3uH o3l

159 |Page



ISBN-978-81-971187-8-4
First Edition

clcRAU UGt clot(Aul Utaulell el 1A 8. Aol ([Qaullzll ugl dHes yds el ual sl
clotil Mgl Yell U3 uat A wsl oum(Asi aal A wae 331 B.
GuLaL:

o031 sloL Slal celld ® ? JUes Sl B? ASlll uieo(lotl 51200 sAL sl B ? HSe
sll B? wl Hllell 25 @32 sAl 8?2 Bl was (Aotdl Ul Wcltell st HldAduR sl
BeA. RA%IUIL A WA AP As AU 8. caulset WA Wellell e, Ae@ ¥ ad o
A2A3L Y3 Wl & uUa Actot sulcll 2 B, il AU ML 3Rl Aletl Al Wellsll
HUASetL o St B, Wcdlytilet 2ol o113l Gelol AW WRA%IUR I Uall % sdclld B. Hlotcl
il aual WA e85 ASlal AU Y3 Wsclle] SIH AU MR »&UR YIA Glotd A B
U dotl A wY[ESs Yot RA%IUIL A ARl Ws UAB1RE GULA d3l3 dy Hecl
uAcdl oot ololl 8L B. ARA2UR YR Wiscllell (BT ARSIR GURIA % ¥A(WDs e
8 ¥ % WRXIUR Y WscllHl HEEIU AA B.

AL IUHA YEMGL Yl UM UGL 58| S L AUHHL v ASL §E&H Aol ©ls Wileal
o olgl URd glall M2 ULl Aladl sla &.aedl u elcul ouM udes @n 313 uel (sl
6 B. Ul Gl WA ol FAAA B ¥ 35231 ¥ sRullall of dlall Ol UQL WL AUHHL
AULOUYell UMl Al UL A ALl Y3 wd B, gadlsHigdl selot s o ez
clolleflal AA B, arlotl A getedls il AR A wals Yt 52 8. At UGt HolRR
Al Eololl Aals A% Axa (A alott Met AdA Higl B Ul Alsl el get 9ls Aatl W2
ulA B

SLAML olloll M2l WA o3l Gallol 3AUAA & BUL dlcU3], ddULS, YR, ASIER,
URLE U ollold Hul B, ccdMiol AHAML o3 GAlol U UsOUAAL & B AW Hold
U vidll stH 531 sHRll 53 GEcldl AHAHT Vgl 50 A« Y201 531 6 B Bl
Axal et ugl Hofl REl 8 A YA Al A& of ctot Wl @ BD. Wal e ASL M2

Y0 3U olol B.

160 |Page



ISBN-978-81-971187-8-4
First Edition

Rl HEA UeRS 6 AHARA WA dAS
Roshani N Parmar
Ph.D. Scholar, HNGU Patan
Dr. Hinaben M. Patel
Principal,
Maniben M. P. Shah Mahila Arts Collage Kadi
AULRLL:

HEARAG [@Qsttell Baell ucloll @sttoll ucll Histaumi 2ud 8. el QR
HEARA Ag 809l otell 3 Aej Welot UR ElaAlAHl @ Al AHetl g0l Al uld wAell
ULl UoHlotoll Hidl 52 B, URAGHIL AUGRS [AURL 3 53 Wal AWH A ol
Woe UL ] VLAYl Blal UUA 53 V. Al Ul weA™A GRA HEA GlorusRS
GRL AMAl sralHl el WHRARA, A8l dAHY R AURBSIR &l Y3l wscudi wad
AlBdRo{l Alootioll WeAR SeUML WA B,

ALl3U 2ACEL:

HEAL WsRscl, AruRA, wUEs [@Asi, A5l vl AeyollA.
Yrcllcloll:

USCLotl UHAHT HEARA U814 Wl dlSlal AetncllHi card &l sl URd wLessil
AUYEs Yol A Qe AnA B @R olle S\seR, WoallaR, WFAR, Aos Bell €35
Aol UEARA Blal HA B. lRdAMl 0.39% HEARD MSME HUAS ¥ SiHenHl 3.3%
(B0 wRgAA B. ARl Wciololl $Ase MiotalMi WA &, cAcdMiol AHAHL MBS
silAxl QA HEARNA UAGASKL As Y5 URUA 8. wal elldwuul Y™ yejcl Ulddl
AL UL 1Al oslal 1A, au{lel (AR otlell tlU GURAML olloll U Yau ALeAall
WU ay LElet AUl @ B, HEARA ol [@Qst aatell 2ot Hi AAesousl ofl AxUL
ect 531 2% ® AHlEl (ARARA Ui Ay Gt 2R Ucell otcll Asou of Aot W B .

Hlecl Gulorie@s A Al HEAL B B Uldell 2iotd 3RaUA A WeAl anal ua
(s A wold olotal HER UssIRIU ¢AsL A llsiR & el Sloflecd ol ol HEARA A
UssRA A dsl 35U &l atll e B wal A(ASA Aal s ol URRAA (AA uwL 9 a8
okl & URd &%y Ul Hal el ofl HEc AR 2Nl ctll AU B . Al L AUt

QU HEARA ofl xR A sl ofl AU sl w1l B .

161 |Page



ISBN-978-81-971187-8-4
First Edition

U@l WeR sl w:

HEAL ARSI HBAL Waal HEARRAL g 313 ol asta 8. WML A otal
(QARIA ANozUE el 2A3ULA, URN% W AALAL 52 BD. AR UBSIR oll WU H¥0
As HEAL glRL AU wA R2i2Ql Ao2UESRH 3 Bl YIL ol UL 251 AY M ollRlislaL caey
Sl B Ul WoRRULER &l GUllE ct AU ol WL 1L WS UL 251 HEARD o AU B .

AU B UoEA SAM ol HA, “ Bl of UAGASWL A As ARL AR oll Al 2
Ydard 8 AR HERARD UASA AA B AR UHE UHY Ml RARA ofl Widil U B,
HEAR of UAsls0L Aa@s ©  51RAL 5 dAMell (AURL Wal Axell et yruelll UL
5200 oll (Al dR% €131 oslal B AR AUH Vol AUWUR A,

grleR oll HA, ‘HEARA B olcllol, Bofs0L WAl cAdA@s Ygld wUsud B A
HEAl WsRS A1y v & .

R WweRsletl oJRL: GRS HBARD Hi (A e dJaL Slat %33 B
o AHRARMA 52 52l
o Auld uRsu
o tflRysll 940
o USRS
° ‘Kl:)ld
o QA
o uffgMlat
A2ltol WeALYall dll: GIRUSRAS HBARD ol Yut 3l ol Yorod wet B.
o UEcl Gl ARSI vauet Aaadl,
o U(a GO UG sAR{l UHRURBAA oA 5.
o U5l GOl AsA sl elArusll dASloll ueu 5.
o U GO AUERSA Ylllgat MR URSRa{l Algolilloll MUY $RC
elRela 1(dcl AERS ol BEleW 7Y sl .
Aollust Aeuell usla:

L Aot AeAY ool gl AnAA QL HIB Aol ugld U 2R 8.

162 |Page



ISBN-978-81-971187-8-4
First Edition

Gellol USRS Ul AHRARA: GRS HRARD wUAS UsR ol YFlRA ol
AHA 5 US B BUZ UR AR cRg ol vyl otl Haell , Y3l l NRlsatHA B Al Hldal
A o2l HOd adR AHAURA (1A Yol WA 8.

1) Ml weua:

Ao 3lA HEARD GHal WsRsdl (A stopd 8ldl oledll. AMatll M2 Gudou
AU{LS] A Wllsollotl sliotoll Mallel, Aol QAN Aegetilall dletell d@d 3 8.

(R) WY AWWH Usat scllofl sl

QA ua (s A wHRAEIR otell Aell WL AHIH Wo UL Uctlclall M2 SIHIH
Usol scllofl Ul Yald 8. WM Aset 523G W A GLloL WSRSA wcUusAL B.

(3)  HSRol uHuRAYL et

sldlalldctial 5128 HEARD Aol Mide] HBEot srauml wAHd . wlEs
AlcleRRMHL AsOAl Yds aAdell Hids] HBRol sal i@ Ao doledlot ofl wenel sleuel
Bl A uHy sl otell |
(¥) (Ao AuHtetcll:

ARA AS Y™ Yejecl A URURAINA UHE 8. sl HeARAA Yol AHat
Hiotel Ml el ol Aletl M HEARD WRIRSs 3 solnl ual GHloL USRSl 3ol
gL Pletaatl AO A (QaIY U 8.

(W) 25ollclall Al

HEAl GUloL w8 tecdldl 25l LMl SlA AUUsticcloll 518 25l
WURRAAN WHoA 5cN US B, HBAl oli  cacal Rl olloll dlal & Aol A HE
HEARA HR2 25001, e, atclot 2osetl, As(E@s oA AR Ui HEA Raacls
AR ¥ otell. sl Yl A 25Nl GUAL olld 52 Wal A HYxo Ulcllal AUUI2 o 53
Rl Yol 1R Gl USRS UAGASL Bof@ad ol(d.

(5)  HeaAd yY™lo{l wLuR:

HEAl Gl USRS Aol GeulEolloll AUWEL HIZ HEAH Y UR AUIR AN B,
HeaAH Yl dAMoetl Wlcllell oislo] Hioslat Gof 52 8. Aell Gl ellcle] s1R6L olal 8. el Ui
HEAl WsRSL 4l Baulled Bauleat dR$ AEsle] sl U2 8. Aal UWRRUA W AR
U O otgl WA B.

163 |Page



ISBN-978-81-971187-8-4
First Edition

(9)  ellRuslal AHRAL:
sl A SlEURL Wo2RYLEFRB M2 %33 dQlelHl #A B. Ul A A allg] sl ¥ 1.
B3 HRAL Gl AlsRS! ateuslal w9l Ulstdl lat 8. Aot A s1RQL B, (1) AHLA 3lA
HEARAAL ottd UR Mesd 8ldl atell. (R) 8l HEARAA A [RRLaL clls 21 B.
(¢©) slelds uelel wa Al
AURAHL sllnnsl U URclRell Ao Ueell deun Awcl A Yuaud HecARA(l $9%
8. URAld HEARNel (Bl AQllell Aol caladial Aal 3ot A AL Aot Hstnclq
ud 8. HEcoll cacRAME YAl 12 UlQatl 25 wa vl %33 wuuA 8. daGURid Ulds]
Qs R uA slglls Y oA cudul@s yg@AMl HEAReAl YAAR 85RAMS WURAR
52 8. HBEARL A el Hidll wRastdll Hadl otell | S5 ual ust: ol steuslal astat Hadl
ofl, Wldtgat Ul olell Hodg Al HEARAD Add AU ol AHoA A US B .
(¢) Qe aeud:
HEARDL 1l Rlewl Y Adl HA & Ag) Yyl sIRQL Aot Ul Rletal westeai
Ulcld 8 B o AHRs B (s AHRARNAA YA 5101 (A&lRloll wellel A A Ul
oJelleHs (el 5100 HBAR caudA, 250 W wlRell sllatedll cids otell. Gurid
[Qatatell wetal HEaRAHL 10l Rdloll YRalle] 51201 tlal B, U Rlatrlell wellal A cluIR
AsAoll RUUGAL A AAAAUL U5 YslRe{l AHAURA Qlell 52 B. [ReR ol A ualR
Rl GULRIeRS M2 (Bl sal, $usll ofl siolldl, Gauteall of BElol ol sl
stleticdl Hl yalsl w8 .
R GRS ofl uHRURAL (AR50 HER oll UL o{lA Yorsol AL B.
1. AHRS ddyl dedd .
R i YAl yil wsdl
3 A HIA ol %L Yrabl
¥, HUEAl Y3l wisell
W atleusla YlAul yIl wsdl
S U ail WYL ER
Gllol U(Eal SRS dsl:
o 851505cll 2ol
o ol sl

164 |Page



ISBN-978-81-971187-8-4
First Edition

o w2l uHel we

o o2 Ha%Ne

e Yol Gulal

o 2clsliye{l3atat

o RRs

o [oRet dle?

o AlslRR

o sARISRR

o &0l AUl AR Aeun

o UWIRLS, SO0 A selell ulsau
Rl CUIUSRASA Wlcllsot U2 ARl Aowotiall: HEA GHIRUERS A Wllgel M2
URSR ol Alowatl 3 ofl AU sl wucl B,
(1) AUyl Al

UL Algatl Yool B HEcU gs33L Yble w3 53 B wadl A A3 sel WA B
Axoll  RASIHL 331 AlgerdA, AR, AU saA52Aot, AR (52 R wlleal M2 3 .
10000/~ YUl At HA B.

()  Gelot ofle{l 20o¥stl :

Ul stlsH HEARD o wHER datal HIZ YRR 5 & U A%all gl AMA
(Qstat 1l HeE 52 B B AR AR WASRA Yt ol Hocusiel HE UsRE A uolls)
aloll Aot UMl A &

3) erdla Hdcu @Axnan ds:

Ul Agotl el 1AL dls glRl cd] saHl el scl. Boj 20991 e ds Al
goslaul WA [Acllolls0l & od. wl Aogotl HEARA Wal AHoll cAdy HEZ UHEd W B,
A 3312 AL $5 22 SR HIESH Wos BUA WeeYUSAHU d601 AA 8. BHL HEc (QAxalal
(A {2 20 5As Yloll Alotell MA AU B. B O crul Ysaclsll sl B.

(¥) M@ Gate(lll Aewell:
A 805312 SacdluNee ols Alg 8Dl SIDBI 3601 scUHL WA B. L A%ell 10

Al Yelloll atuslal usta Y3l wd 8. ¥ 10 adul ysaalsl s .

165 | Page



ISBN-978-81-971187-8-4
First Edition

(W)  TRED (UE):
TRED W2@ Trade Related Enter Premiership Assistance and Development scheme aulR
U@t SRS, UslAAL A (AU 0¥l
e MSME glRlL YllZd
o Alyolloll Yy G2 oRRle HEARAA QAU uslas Al Rl AMell dskisl
slact el Gelol AeRS et [@suiadl.
o 251G A% Yelot scl.
(s) MEal wsRsdl wes:

ol[d 0ot UM 2 Hil GeRrcdl wal slet ofl Ml GorusRS W2 Sslllen
YElol 5cll HI2 WS (WEP) THE WOMEN ENTERPRENEURSHIP PLATFOAM ) 213 53 ©.
elRdla Gelorue@s Hlaul:

1. Aalell alteR CEO HCL
2. 2lletell eRclau Chairperson Hindustan Times
3. (3201 HYHEIR Director Biocon Ltd
¥ AEL 51U MD & CEO ICICI BANK
U . 8(EA oS CEO PepsiCo
§ GUIell 2l§ mobikwik
9. R stau Thriliophilia.com
¢ 1ol ollAR NYKAA
dtel:

HEAl GOl ARSI AHIH YsRell USSR ol AcRAUW dlal ol HEAR
GUORUERAS calcal UM A sl Wal Uclaal HIZ2 AHaA 531 @ B. @ HlscA Grlat
ASRSAHL yaglal HA B Aol M2 oML YRl o1tll dsl Guctou B. 3edls el AMell
sRBELl gl sal HIR AUl cAda UE 52 B, sl ot Pl 1Al 8. ual aAuigdl
WRARS wcllolel3 0 5120 Aol dlRusla s2lsdl Hidl tslR o{lsncl HI2 e 52 B.
UM (Al HEARD €35 AxHL Blal HA 8. GUoL UeRS! B A Rad yald uy 28l
8. Auoll gAst ay Uscoll aoll A B. 5201 ¥ A w(s AoLelet il @l 8. ue
GHlol USRS GO USRSl dAsloll GUADL scl HR2 AMell YuitsiZl 2 A0dLELs

A B, AHell YRRl 12 ARal dl elll cUGElRIA 8. dlBcRetl (& Ul Ha GHlaL

166 |Page



ISBN-978-81-971187-8-4
First Edition

USRS vor W3 Yedot 531 E B, W Al ol UsRS dRsAR W AFRARAR
WY(go] €At W AR 53lal AU dUR 53] 8l 8.
AR Ml GORUSRSAL ol &t Wi HEaRA ol euolleldl Bsu Ul atll 8 &, ABR
oll A2l A HH Ul Al , U%AollHS Al HBARD A Wdloll cRlal2L 23 scll HI2
WAl Hscayel Ys Ay Usn dcloll WU dRs ot €131 B . UBARA Ui Wdlell
Ao YR A AR A et Wl AAAat 531 A3 B Aoll aacll Amallall R AH
A A B URaAR dRgell Ao UMt WA Yllgot A Al HEARD cAv@s wsA
Hi vjol Yould 531 a3 B . sdol , UM Al URSIR gl UslA HA Al HEe AueRS! Al
W Ul ay o ay 2oLelet WUl A3 B . 2516 ([AslY ol del sl scll M2 HBEAL
Gelol UERSL of UAGASL %33 B.
Yell:
a. USR Al (Ot USR] WrAURA gLl AN 5laAcl cllRall HIZ URL [Qlatel wa
Alcdlliell YlQuwll yetsat sl S,
2. UL QAR | A ouHlel (At Hi HEARA A URS1R dRsdl HAOdl A
scll 12 [@QAY A (A 291l cletelloll YUl scll SIS,
3. HEAl GOl USRS A YRA sRcll , YRR scll S\,
%'{801%1@[ :

() https://digitalcommons.du.edu/cgi/viewcontent.cgi?article=1190&context=irbe

() https://www.ripublication.com/gjfm-spl/gjfmvéns_14.pdf

(3) https://www.ijbmi.org/papers/\Vol(3)7/J037059061.pdf

(¥) https://ijcrt.org/papers/IJICRT2308582.pdf

167 |Page


https://digitalcommons.du.edu/cgi/viewcontent.cgi?article=1190&context=irbe
https://www.ripublication.com/gjfm-spl/gjfmv6n5_14.pdf
https://www.ijbmi.org/papers/Vol(3)7/J037059061.pdf
https://ijcrt.org/papers/IJCRT2308582.pdf

ISBN-978-81-971187-8-4
First Edition

GURAML el AUt scll HEal AsRS{l wnARA
Sl suyu AN, sl
URRR e WIUR,
Hellolet AM. UL we 1l wUeH 51A%, 591
SU el o{l@etgHir Usat
URRR o2 WIUR,
Helldlot AM. UL we HEal weU 51aA%, 591

Al Udlddl A HEARL MR As ussiR ual dlellR dlud &, Aol ctasidl,
SANAL WA A YR O, HEAl GAIRUERIS AMoll cucada [Qrdd sRcl Ul AMotll
Y3rnRAHUsal 5l dy cucRiA HIAS 313 o Aoctal 12 Aud 52 8. L [AAu sReluR
8, M 3 L AUHL UUL sclHl AUl B. (A Glsotl B Yoo, AURAML HIA 7% GeldIILsRS
HEARA B, A Hlel edlsitAHSclsialad e Fcllolell Ll 23 sl B. el Bet 15Ul
[@Astaelld Agal U HEAL Galol UsRsUYASISell 3R B, SlEAM], GURML Ao F2clls
gl scdl ay HBcRAl H@SlalcauamA 8. Rl Ml 13.5-15.7 RAlQas s
AL WA MSME HRLA 8. A5, AR5 el Aol UHY ot HEA BEUIR, HEAL AR5
el elaustHl 14 &l 20% Yl ctll & %1 ¥, vl WissL &% URL Y3 wal JAU Bell [AsRcd AL
U dlBd, AN, sttgFal adR Bal [Asiulld 22l sl YRl WL B Yo AHol W
dsl Slall ol 2l 1R Rl wexR 70% l dysf [Qaun (Aol dstad A B? A H@el
USRS Al AHIoA AHRAR HSA.
HEe WS gl -l scUML vllcldl USSR

HEl GRS etRdMl [AAY USSRl UHaA 52 B B AMoll M2 WeAlA .
GULR ML ctclRu Ul Aol Actteldl ara HEAL USRS gl UHA sReUHT wleldl 4 AL
UHLA USSR B
CRETERD

ARl AMsell [Ast U0 Sl Ol Wal €35 U5l el 53 & 3 Bl wal Y3nL AMlet
8, (Aol WAL &% URL AR URAC URAA B, HEAReA Adcct Bl AABGASA YlRHEd
sclloll ARSReA YA i, HEARA M2 AHell sandl U(Ad scll Ual AMeoll YAl 1

HioAcl Uit sl 89 ULl USSIR3U B.

168 |Page



ISBN-978-81-971187-8-4
First Edition

(Aol WUHLotcAl WA WIURHE AR W @Rl HEal GalolsRSlal Al AL
UHRUAMA ALHoA 5 U B, olls3] scll WUl bl 23 scll HIE AHa 6% URL AHetl uld,
U wcll QActiell U aletoll %32 B, vl siistoitll Hlecl GalolusRSla A UaH ® A
GrUE Yl usluAH2SsA B
U5 ussA

B ¥ A WeAlR(l A B, el $L8otlort a2l Hlel YHIRHT ([AdL dstadl 8. etRdMl
HEAl @ H@s uHeA A AsEsRIel Ydos wal wed URGAla sREL wUEs
USSRl AHA 52 8. (Ao $SoRncstt] i sus{luiel, 1ot sl esteulul 1ide
2UUSLel UHA AR B, Yol tagd AR Wl (Al Sus{lall QAu wrure siRElUR
HEARA(l vudlalell dsnollsus{lalHi Auell otiRlie] ASIQL scUHL AUBwL WA B.
dguRid, Hetewdtell HEARl WA AHetl oA AU 3 AasA aldl otell, wact Axa ol
Autell el Ayl At sl

Al vitetol [RAAQL el SlARA Alet HIZ2 4R%) el clrtad L(E[s USSIR YU AHRAL
A% WA WA B. ussiRal USRIl anall HI2, Hero FinCorpct $&ll HEAUR HIZ olloll YA
(AR3AY Alet 5lARA, NRo2R WUl R5ANREAl %32 cloR %33 eisl y3 wisl 2 8.
slofoll U RaAMatsIZ] UdRA

HeAl (ad HWASA Aot vaal ©adsl, Masdell adurll, AR uUa cuduA
URcllotd(l Aol st WA cAcslR sellHl URllalr USSRl UM s U B, GURid,
slofoll aoRuHl Aol W2 Ul YlAR (R otell. stojell Wsaul Wal WL Ul WARA ¢atld 8.
slRl-9 el Al

AlBdRell Aglatct SR Al dcat AT (NHFS) ol wdallet Yosol, 15 &l 49 cirioll auofl uRld
Rl @RIl 1ot 32% o s3I 52 8. Hlaleloletl el du, B Axetl slnsl
U o UR ARG AUl RAUES, ASLES Wl AGUN HI2 S AUHELR B, AML AUV AN D 3 A
HEctoll wallolel3] dld il oAsiA AHA 021 A eevadl ASA. Usn (A3 HASslA
AHoll UHURS WA cUAARLS W clotal [ARARA sl HI2 URL cAb-clls g5 501 %32 B, BHi
512(As ogcllole 31l ULl AR B,

o1 SlE5 H(BCL caclL 23 53 B, U AHoll WSl Aal UHAUAS HEALL B.
R012Y S AUHEIRA A 5¢As Yldogcdinll HEAl GaldUsRS U s1R-Yclotsailriddetal

WA UslUS 23 8, % cauclal UAlclell HI2 USSIR3U olalld B,

169 |Page



ISBN-978-81-971187-8-4
First Edition

alecl($ol el Hdleloll UM

aec(Sol Yl Malled uslu A uBal AsRSIl Yaed AR USlell As B,
UUARS wA AUURS Azas A AL Asctaa A, HEAl SME HAS AUyl A2
(@stastiotlelulsia B, tuisla dqll Hi2 yaid sl awtd ugll Bl Ascll Yaus3l scll
Ul dlecHl Aslq WYRAB A wojetd . Matewololl etrdla slecl 8% Ul Roict HEARAA
U3t A3 ellstRcll otell Rlcuat ¥ 51e Yo Anlell wd 8l

Yal Hlel eolell cladl@s dA2das U ygcd HUAA B, ¥ HEARA HER ul
gRiBaAA(Ade scll WUl VWsAU sclle] USSIRIU walld B, A, dAxllal (A5l ua
UsAL(A Wil MBS A2as olollaiall U Aol cAaRA duRal 12 YRl dsl Hadl
stell.
AALUoll ol 2sollclleell AsA™

GRS A A5 dioll sl © Bui ug] 2llutd, dAlclli wal wu-slaiciell yHAL
Al B, %33 AAUA WA 25alAYAAsAYU A A5 U0 ellcletl H2 [alas B ¥ usn
Q™ HUAS olotall HIZ cllads B. % 3, tRll 1B AsRS Gaules aldlalRRl U sall HIZ
elSloatenadldlsia 8. etnel d3ls, % 818 2l 818 drde] Gaulest A3 sl HIA B, Al Aol
WA 2331 Hallot] Aeal Aol WIleall HI2 YRl UL of 8l¢S 23, A R & AR HBARA 12
c el Alot AMoll cacilal Moot sl M2 331 sl Y3l wsd 8.
HiolRs AR

AR AWs Adeils AMes B Ul Bl U Y3oll oAst Wetdl Al 8. HEeARD wadl
WIRLS Al cllnslal BB, tRall sLsy Aetoal, galoll etn adlRe(l el AvatHl w1
8. caAlcdUlRSs val 512(015 el eI AR Huciad A WS dAlUUA USSR B, WL 53 »U1R

5185 U[BCAL Gllos Glollelclla] oissl 52 8.

170 |Page



ISBN-978-81-971187-8-4
First Edition

declyRA

1.

RARL, WR UAYE, WAA3.(2005), - $o51Ac2c Ul§ o2 Yo U Wos BN [AAAU-
W WRsR, Aot (2007) AERASAL [AslA WA WBs2 AAYNo2- (MU UoABUot 5LGU.
a9l Al (1997). ARAR], SL sHe - (A3 sl GaloRUeRS AL

g, dll: (1996) sl (Ps A g WoVRARUA WS SAAUN0R Wos Ao (MU
UoAol slGY - Al g,

Nl A ¥ (2002), HEAL SRS 8, Yelat ual AxARA, €lu uodarR (W) (@,
sl (2egl

et 8. WA ol2RA%ot 3.0 (2007) WA U A URN2 - [BHic2U WoAFt 6lGY,
ol YurRell wgk.

&2oLsl SL (Qal: (2007) WeRsdl — aHAell ¥3Raud, Bricta UlbAadd slGU, YUH
AUGR.AYUWA Galol Hotletad wal Hotlcuol(l el wal siisHll s ua ou{lal
GElol, URsR. 3y Sdau scuRll Al

SHIR, A, (2004), "HEAL ARS8l HUASA No22 UL RBAl s8R, U (Dot
ool By SIHRL, AR, 57, dleR 2.

H&cl Ao B3l - ssicec Blg Ao YoAR2AAU - Yl St g Sdaul eEIH A
(2006), "R Ul @(RAsL", A\ostl, @ULOL. 50, dlolR 12.

st ol (2001) ARAUHL HEARD HER dSl wUA USSR, SEdaAUR, BletclleSal
wdald, RAc W] oflilalel AsuAox YL (A.

dolRALE2U:

1.

© 0 N o g Bk~ w DN

info@ijrcm.org.in

www.Smallindustryindia.com

www.ghallabhansali.com

www.icfaijournals.com

WWW.imer.com

www.ludhianadistrict.com/articles/article1184678891.html

www.ludhianadistrict.com/personality/rajni-bector.php

Www.nawbo.orq

www.newsweek.com/2010/07/06/women-will-rule-the-world

10. www.referenceforbusiness.com/small/Sm-Z/\Women-Entrepreneurs.html

11. www.udyodgini.org

171 | Page


mailto:info@ijrcm.org.in
http://www.smallindustryindia.com/
http://www.ghallabhansali.com/
http://www.icfaijournals.com/
http://www.imer.com/
http://www.ludhianadistrict.com/articles/article1184678891.html
http://www.ludhianadistrict.com/personality/rajni-bector.php
http://www.nawbo.org/
http://www.newsweek.com/2010/07/06/women-will-rule-the-world
http://www.referenceforbusiness.com/small/Sm-Z/Women-Entrepreneurs.html
http://www.udyogini.org/

ISBN-978-81-971187-8-4
First Edition

Study on Self — Help Groups and its role in Women Empowerment
Sulochana Sureshbhai Patel
Research Scholar,
Hemchandracharya North Gujarat University, Patan
Dr. Hemlata J. Patel
Associate Professor,
Smt. A. S Chaudhary Mahila Arts & Home Science College, Mehsana
ABSTRACT

Women constitute half of world population. Their role is indispensable in the society.
But they are deprived of their basic rights. Domestic violence, economic and educational
discrimination, reproductive health inequities and harmful traditional practices, remains the
most pervasive and persistent form of inequality in the society. Therefore, a need is felt to
empower them. Evolution of the concept called Self Help Group (SHG) is a ray of hope in the
dark for the governments to empower women. It has the potential to address many of the
problems that the women are facing due to disempowerment and really can bring a considerable
change in their lives. In this article an attempt is made to know women empowerment, its
dimensions, concept of Self-Help Groups, and their role in women empowerment followed by
conclusion.

Keywords: Self — Help Groups, Role, Women Empowerment
INTRODUCTION

Women Empowerment can be simply defined as creating an environment where women
are given the power to make decisions pertaining to their own lives. However, there is a
widespread literature available on definition of Women Empowerment. The following are
worth mentioning.

United Nations (2001) defines empowerment as the processes by which women take
control and ownership of their lives through expansion of their choices. The World Bank’s
Empowerment and Poverty Reduction: A Source Book, defines empowerment in its broadest
sense as the “expansion of freedom of choice and action”

(Narayan, 2002). Kabeer (1999) refers women empowerment as the processes by which
those who have been denied the ability to make choices acquire such ability. Women
empowerment takes place at a hierarchy of different levels — individual, household, community
and societal. (Thelma Kay, 2002).
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According to Kabeer (1999), empowerment cannot be reduced to a single aspect of
process or outcome. Thus, women empowerment embraces all the spheres of life that has direct
or indirect impact on Women. Moreover, empowerment perceived by outsiders might not
necessarily be those most valued by women themselves. (Deepti Umashankar, 2006) Few
women perceive empowerment as enjoying equal rights to that of their husbands whereas few

perceive it as their value in the eyes of husbands. This is due to differences in cultures.
SELF HELP GROUP (SHG) — DEFINITION

A Self-Help Group (SHG) is a group of rural poor who have volunteered to organize
themselves into a group for eradication of poverty of members. They agree to save regularly
and convert their savings into a Common Fund known as the Group Corpus. (Mukesh Arora,
2012) A Self — Help Group (SHG) can also be viewed as a small voluntary association of poor
people, preferably from the same socioeconomic background. They come together for the
purpose of solving their common problems through self-help and mutual help. The SHG
promotes small savings among its members. The savings are kept with a bank. This common
fund is in the name of the SHG. Usually, the number of members in one SHG does not exceed
twenty. (Ghadoliya, 2004)

Further, A Self-Help Group can be defined as a group consists of 10-20 members drawn
from a relatively homogeneous economic class (i.e. poor), self-selected on the basis existing
affinities and mutual trust; members meet regularly at a fixed time and place and pool their
savings into a common fund from which they take need-based loans. The group develops its
own rules and regulations and sanctions for violations; the meeting procedures and processes,
leadership change norms, intensive training and handholding, are designed to enable SHGs to
function in a participatory and democratic manner. According to Fernandez (1998), the
objectives of the SHGs go beyond thrift and credit and include the overall development of
members in the social, political, cultural and economic arena; thus, the SHGs are ‘credit plus
institutions (Deepti Umashankar, 2006)

CONCEPT OF SHG
The concept of SHG is based on the following principles: (Ghadoliya, 2004)
e Self-help supplemented with mutual help can be a powerful vehicle for the poor in their
socioeconomic development;
e Participative financial services management is more responsive and efficient;

e Poor need not only credit support, but also savings and other services;
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e Poor can save and are bankable and SHGs as clients, result in wider outreach, lower
transaction cost and much lower risk costs for the banks;

e Creation of a common fund by contributing small savings on a regular basis;

e Flexible democratic system of working;

e Loaning is done mainly on trust with a bare documentation and without any security;

e Amounts loaned are small, frequent and for short duration;

e Defaults are rare mainly due to group pressure; and

e Periodic meetings non-traditional savings

ROLE OF SHGS IN WOMEN EMPOWERMENT
Participation of women in SHGs has remarkable impact on empowerment. It helps

women to understand and realize their unique potential, develop courage to think and act
independently, express what they desire, suffer, feel, speak out and express freely, and explore
their distinct growth and development. Significantly, almost all the women have goals for the
future, perhaps linked to their greater sense of self efficacy and belief in their ability to actualize
them. (Deepti Umashankar, 2006). Though various authors have given different number and
titles for women empowerment dimensions, all of these dimensions are grouped into five
dimensions for simplicity. They are; Economical (material), Psychological (cognitive),
Relational, Social and Political dimensions. Further Participation in SHGs primarily results
ineconomicempowermentwhichresultsinpsychologicalempowermentwhichagainresultsin
relational empowerment which further results in managerial empowerment and at the end
political empowerment, the highest level of empowerment. The sub dimensions of each of the
empowerment dimensions are given below
Economic (Material) Empowerment: Scholars who have done extensive research on the role
of SHGs in economic empowerment of women have observed the following changes in the
women.

e Expansion of material resource base (Deepti Umashankar, 2006)

e Ability to make large and small purchases (Hashemi et al, 1996)

e Able to start micro and small enterprises (Sanjay Kranti Das, 2012)

e Income and consumption smoothing (Sanjay Kranti Das, 2012)

e Creation of assets (Sanjay Kranti Das, 2012)

e Economic security (Deepti Umashankar, 2006)
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Psychological (Cognitive) Empowerment: The research work of scholars on the role of
SHGs in psychological empowerment of women, have shown following outcomes. Economic
empowerment of women has resulted in psychological empowerment in the following
dimensions;
e Improvement in courage (Ghadoliya, 2004)
e Growing Sense of self and vision of future (Deepti Umashankar, 2006)
e Self-worthiness (Ghadoliya, 2004)
e Self-esteem and confidence (Deepti Umashankar, 2006)
e Recognition of their own abilities and skills due to self-esteem and confidence (Deepti
Umashankar, 2006).
Relational (Family and Society) Empowerment: Economic and psychological
empowerments of women have resulted in gaining the value in the family as well as society.
Thus, there is a change in gender relations in the family as well as society. The relational
empowerment of women has found in the following aspects.
e Contribution to health and productivity of whole family (Mukesh Arora, 2012)
e Change in the attitude of husband/ household/ society (Deepti Umashankar, 2006)
e Changes in gender relations within family and in broader society (Thelma Kay, 2002)
e Increased bargaining power vis-a-vis other family members (Deepti Umashankar,
2006)
e Involvement in major decision making such as purchasing of land or rickshaw or
livestock for earning purposes (Hashemi et al, 1996)
Political Empowerment: There is a saying in the politics, “In any civilization, the community
that will not get the opportunity to rule, will perish soon”. Women are not exempted from it.
Their basic rights will be at threat, if they are not empowered politically. The Scholars who
have done extensive research on the role of SHGs in political empowerment of women have
found, “Though women face handicaps to their involvement in politics, due to their belief that
only the male are the political screen actors, perception that it requires huge funds to contest
in elections and still the winning is not certain etc.
CONCLUSION
Discrimination against women and girls including gender- based violence, economic
and educational discrimination, reproductive health inequities and harmful traditional
practices, remains the most pervasive and persistent form of inequality in the society. This has

resulted in circumscribing their lives with stress, poor self-esteem, and dependency, no sense
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of self and vision of future, etc. They are not empowered even to make decisions with respect

to the issues pertaining to their own lives. Participation of women in SHGs has the potential

to change this scenario. It empowers the women along the dimensions such as economic,

psychological, relational, managerial and political. Therefore, the role of SHGs in

empowerment is admirable. Women in general and rural women in particular who want to

empower themselves, must associate themselves with SHGs to get empowered. Governments

must put efforts to further popularize this concept by strengthening SHGs in such a way that

suits their women citizens’ requirements.
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